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Stability of the Diamond Market 


gone through, one industry has stood out prom- 

inently in comparison with all others owing 
to the stability of its market, from a price stand- 
point. This is the diamond trade. For though the 
demand for diamonds has decreased all over the 
world, prices remain steady and stable all along the 
line, from the miners to the Syndicate; from Syndi- 
cate to the cutters; from the cutters to the import- 
ers; from the importers to the distributors, and 
finally from the distributors to the consumers. This 
remarkable condition has been due to the absolute 
control of the product in every phase of its progress 
from the earth to the wearer, a control of the rough 
and manufactured material that exists nowhere else 
today and to an extent that has never existed in any 
previous age. 

The first factor in this control has been due to 
the legislation obtained by the South African gov- 
ernment over a period of years which now gives 
control to the government of the annual output of 
the mines and alluvial fields, for under the Precious 
Stones Act the government can determine exactly 
the amount of diamonds that may be produced. 
This means no overproduction. The South African 
government has a personal interest in doing nothing 
that will affect the diamond market. It not only 
has diamond fields of its own in “crownlands” 
(whose sales during the last financial year realized 
42,066,000 and for the current year so far about 
41,105,000), but it has an interest in the products of 
the various mines, running from about 6 to 60 per 
cent or an average of about 22 per cent of the value 
of the diamonds mined. For this reason, it is to 
the government’s interest, like that of the diamond 
trade of the world, to maintain diamond prices. 

The next step in control is due to the fact that 
the rough product is either marketed directly by the 
Diamond Syndicate of London or under its control 
and the price of rough paid to the Syndicate, is the 


[) exe the world-wide depression we have 





world’s market price. The Syndicate sees to it 
that the cutters of the world are not supplied with 
more rough than the world trade demands in the 
way of cut stones, and holds back or releases the 
raw material in proportion to the call for demands 
by the public. 

A third factor in control manifest in the past year 
has been the foresight of the diamond cutters of 
Antwerp and Amsterdam who, by their actions in 
shutting off production of the cutting factories to 
about 50 per cent of the capacity for many months, 
kept the amount of cut diamonds produced down 
to or below the normal demand of the importers 
from other countries. 


While other industries were suffering from a 
great depression in the price of raw materials or 
overproduction of manufactured goods as a result 
of a cessation of buying, the diamond trade has had 
its product curtailed in proportion to the decrease 
in demand, with the result that prices have broken 
nowhere in the world, either for the finished or 
rough stocks. As the demand increases, so will the 
supply, and for this reason, prices have and will re- 
main on an even keel. 

That the shares of the diamond companies of the 
world suffered in the open market as a result of the 
reduction in the amount of goods sold is but natural, 
but the decrease and depreciation in value in 
diamond shares has little or no connection with the 
stability of the diamond market. In fact, it was 
the curtailment of production that stabilized the 
diamond market that brought down the market 
price for shares of the producing companies. 


Baiter. 
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Clock Salon with Artistic Front 


Inviting Exhibit of Clocks by Philadelphia Retailer 


to a Cinderella position, has come into its own in 

the John Wanamaker store in Philadelphia, Pa., 
with a place of honor set apart for it in beautiful sur- 
roundings, with a consequent increase in importance as 
well as sales. 

Instead of the clocks being scattered about promiscu- 
ously or allowed to gather dust on top shelves or back 
rooms, the clocks in’. Wanamaker’s are assembled in the 
“Clock Salon,” which, with its artistic front and finely 
assembled display, continues to draw the eye of every 
one within sight. Good storekeeping as well as good 
salesmanship have found their expression in the Salon. 


ia HE clock, too often relegated in the average store 


HE Salon is at the north end of the jewelry store, 

and its front is of dark walnut, two large electric 
chime clocks flanking the entrance. Next to these are 
recesses, each containing handsome bases, while on the 
sides are exhibits of dainty boudoir and bedroom clocks, 
in a dazzling ensemble. Inside are clocks, large and 
small, key winders and electrics, of all types, from the 
stately hall timepiece to the tiniest type. A side room 
is devoted to hall clocks, while major clocks adorn the 


Ny 





walls. In another room there is a fine display in glass 
cases of mantel clocks, tambour and other forms. 

So far as known Wanamaker’s is the only store to fea- 
ture clocks in this fashion, at least in this vicinity, and 
the innovation has paid. 








According to Willis I. Milham, Ph.D., Field Memoria] 
Professor of Astronomy, in Williams College, and author 
of Time and Time Keepers, the history of electric clocks 
covers less than 100 years. The first successful attempts 
to apply electricity to clocks, according to Dr. Milham, 
were made by Alexander Bain in 1840. A great deal 
of attention has been devoted to electric clocks since that 
time and it is said that there are now nearly 1000 patents 
in the United States and Great Britain, covering some 
form of the application of electricity to clocks. Many 
of the inventions are impracticable. There are on the 
market, however, some very scientific electric clocks 
which are becoming increasingly popular. It is inter- 
esting to observe that their popularity is increasing just 
at a time when the pendulum reached its highest degree 
of perfection. 











The inviting clock salon at north end of Wanamaker’s jewelry department, Philadelphia, Pa. 
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ALL THE 
WORLD'S A 
~THEME IN 

HOLLYWOOD 


The spirit of modernism per- 
vading the kingdom of the 
flickering voice reflects its 
influence into this beautiful 
jewelry store. 





HE theme is the thing in jewelry stores as well 
as songs and talkies in and around Hollywood 
these days, according to Gail Reingold, manager 
of Robt. Gail, Hollywood jeweler, 6368 Hollywood Blvd. 

Robt. Gail has created atmosphere in his new jewelry 
store with ultra modernistic furnishings and decorations 
both on the interior and exterior. The appearance of 
the store, as shown in the picture of the exterior, has 
created unusual interest and, according to Mr. Reingold, 
scarcely a day passes but what other jewelry men from 
southern California come in to see and to make notes. 

“Modernism is the theme song here,” said Mr. Rein- 
gold. “A jewelry store is just like a diamond. It may 
be a beautiful stone of the clearest water and yet be in 
a setting that completely destroys the effect desired. Out 
here in Hollywood, called by some the style center of the 
United States, it is the unusual that attracts at- 
tention.” 

The straight lines of modern art prevail in the setting 
of both the interior and the exterior of the store. The 
front and side of the building are sheathed in black glass 
with panels of black marble inlaid in silver. Below the 
main window display is a secondary window. 

Inside, black walnut cabinets, wainscoting and show- 
cases and deep carpets lend a touch of richness. There 
is not a curve anywhere in the decoration and equip- 


ment. Shadow boxes are set in the wall on the side 
opposite the showcases. 

A long, narrow mirror is set in the front side and 
small alcoves inclosed in the two opposite sides form the 
“shadow boxes.” Exquisite French statues with strings 
of jewels draped around their shoulders are placed in 
the boxes against a background of solid black. 

Instead of the usual showcase Mr. Reingold has de- 
signed and installed cases that more nearly resemble 
specimen cases in a museum. 

Across from the display counter are two other plate 
glass cases resting on tables which contain . costume 
jewelry. Black shelves behind sliding plate glass doors 
furnish a place for silverware behind the counter. 

“Everything in this store has been designed to 
heighten the desirability appearance of the merchandise 
in it,” said Mr. Reingold. “Simplicity and small quan- 
tities artfully displayed are the two objects that we 
have strived to attain in this store. Despite our ap- 
pearance, however, we do not cater to an exclusive trade. 
We ask for ten per cent down payment and do more busi- 
ness with the so-called middle class than with the ex- 
tremely rich. It is not our intention to be exclusive, 
although located in the heart of Hollywood’s shopping 
center. In the first month that we were here we did the 
business that we expected for the first six.” 
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The New Jewelers’? Circular 


ITH this issue, THE JEWELERS’ CIRCULAR 

y y passes from a weekly publication and again 

enters the monthly field in which it original- 

ly started in February, 1870. The next issue, the 

first issue of the new JEWELERS’ CIRCULAR in its 

monthly form, will be in the mail Sept. 15, and will 

be the October number of this journal. From then 

on, the paper will greet its readers 12 instead of 52 
times a year. 

But there will be no loss ta our subscribers, for 
the new JEWELERS’ CIRCULAR will not only uphold all 
the traditions and continue the features that have 
made the paper so successful in the past, but, in ad- 
dition, will reflect the new impulses of the business 
world to an extent not heretofore possible. It 
will give readers a service in the way of business 
education that has never before been attempted by 
any other journal. The aim of the new JEWELERS’ 
CIRCULAR will be to develop the retailer as a mer- 
chant and merchandiser, as well as a jeweler, and 
to bring to him the latest ideas that have proved 
successful in the buying, selling, displaying and ad- 
vertising of jewelry products to the public. The new 
paper will be attuned to the vital needs of the retail 
merchant, today, supplying the very latest informa- 
tion and putting the facts in a form easily read and 
quickly comprehended. 
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‘We do not intend to outline the new features 
which we think will be appreciated by our readers 
but wish the paper to speak for itself. We simply 
want to call attention to the policy to be followed, 
i.e., to make the paper a business friend and helper 
to every retail jeweler that we may do our share to 
make the jewelry industry as a whole one of the 
most progressive, most pleasant and most profitable 
in which a merchant can be engaged. 


vv Vv 


Style and Beauty in Timepieces 


OME people still living in our industry can re- 
S call the period when the watch or clock was 
simply a timekeeping instrument—a dial in- 
dicating the hours attached to a mechanism encased 
in a simple way. Utility alone was the watchword 
in those days and though some manufacturers used 
ornamentation on the case of the clock and others 
put value in the precious metal surrounding the cases 
of watches, the reason for the sale of the timepiece 
was the fact that it “told the time.” 

Today, however, timepieces have entered the field 
of the beautiful and ornamental to such an extent 
that beauty and grace in design, perfection in work- 
manship of the case play as important or more im- 
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portant part in the sale of the article than does the 
mechanism itself. Style has now entered into both 
the watch and clock world and though timekeeping 
is essential, beauty and conformity with fashion’s 
dictates are elements that every jeweler must con- 
sider carefully in selecting the lines he carries. Fine 
watches, particularly ladies’ watches, today, are 
“jewelry” in the exact sense of the word, while fine 
clocks enter the realm of the artistic accessories of 
the home. 

This condition has added greatly to the lines 
which the dealer must carry to satisfy the custom- 
er’s demands but it has also given him opportunities 
for selling timepieces that never existed before. 
Not only can he sell timepieces to more people but 
more timepieces to the same people than he could a 
few years ago. But te do this he must watch the 
trend in demand and study the particular tastes of 
his customers to the same extent that he does in sell- 
ing either jewelry or gems. ' 

In other words,. the watch and clock salesman 
must know his business from the art, fashion and 
style trend standpoints as well as from the mechan- 
ical side. 


vv wv 


The Menace of Special Taxes 


S recently noted in the editorial columns of 

A this journal, the next year is apt to see a 
strong fight between 

the mercantile and farming 
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of independent merchants will be sought on such a 
basis, but in view of some recent decisions showing 
that laws discriminating in taxes of this kind are 
apt to prove invalid, the appeal for support to the 
unthinking independent should not be as effective 
as it was in the past. 

Already sales taxes of some sort have been passed 
in the states of Kentucky, Georgia, West Virginia, 
Mississippi and others, while Pennsylvania enacted 
a mercantile license tax and Connecticut has levied 
a “privilege” tax on unincorporated manufacturing 
and mercantile establishments. So the question, far 
from being an academic one, is already with us. 
That it will become more important is seen from 
the fact that in a large number of other states, some 
of which have already turned down such legislation, 
bills of this kind will be introduced just as soon as 
the legislative body convenes again. 


While the fight will be a general one in the mer- 
cantile world, it is wise for the jewelry organizations 
to see to it that their own tax committees are put 
in a position to function and are composed of able 
and energetic men who will give their time and 
services to the trade should the occasion require. 
The Jewelers Vigilance Committee has already ap- 
pointed a subcommittee to take up this question 
at an early date and we do not doubt that the na- 
tional and state associations of our industry 
throughout the country will soon be fully alert and 
ready to cooperate in defensive work. 





interests of various statesover #% 
legislation connected with tax- ‘# 
ation, because the farming in- 2 
terests backed by many poli- 
ticians will seek to relieve their 
tax burdens by retaining or 
increasing legislation in the 
way of mercantile taxes, sales 
taxes and even luxury taxes. 
On the other hand, the mer- 
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Sealed Packages in 
Registered Mail 


HE impression in some 
([ “cuarters today that a 
new ruling of the Post 
Office forbids the shipment in 





cantile interests will fight — regictered man <6 Gane 
these on principle, no matter — aaa Iry when pent 
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Some of the new legislation 
as well as some of the acts al- 
ready passed were apparently 
drawn to hit at the growth of 
chain stores, and the support 
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: OVER A PERIOD PRO- 
: PORTIONATE TO THE 
CHANGE IN RATES. 


sent to the chairman of the 
American Jewelers Protective 
Association, who took up this 
question with the Post Office 
(Continued on page 92) 
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Above is shown 
the interior of 
the store of R. 
Ortiz & Son. San 
Jose, Costa Rica 


Left and right— 
Two views of “La 
Perla,” store of 
Felix Schifer & 
Co., Guatemala 
City, Guatemala 











Selling Jewelry in Central America 


Successful Merchandising Methods Employed by Retail Jewelers 


in Costa Rica and Guatemala 


America retail jewelers attack the problem of 

merchandising with a vim and vigor that puts 
some of their northern brothers in the shade. Illus- 
trated are two stores, typical of Central America; one 
in San Jose, Costa Rica, the other in Guatemala City, 
Guatemala. These pictures show the up-to-date meth- 
ods of merchandise display used by these jewelers as 
well as an exterior view of the Guatemala store at 
night. 

The general rule adopted by Central American firms 
in advertising is the use of the local newspaper. News- 
papers are small in size in these countries and a well- 
placed advertisement carries real selling power. This 
is proven to be a fact, and retail jewelers of the United 
States in the smaller cities and towns who have not up 
to the present made a practice of using their local 
paper to advantage, may take a tip from the sunny 
south and perhaps find a pot of gold on their doorstep 
that they have been tripping over for many years. 

Sales are made in these Central American stores on 
the basis of credit or confidence. No strict rule of set- 
tlement is abided by and frequently, the delinquent pur- 
chaser is allowed to pay when he gets good and ready. 
Dealers find this method productive of better results 
than the use of dun letters and too frequent statements, 
the slow and easy South American temperament being 
averse to this treatment. 


Do in the Latin-American countries of Central 


It is interesting to note that in Latin American coun- 
tries, American-made cases and containers of gifts are 
held in disfavor. European cases are generally used, 
and are considered much superior to the American 
article. Flatware (knives, forks, spoons, etc.) are 
never displayed in one case in lots of six, eight or 
twelve, one piece on top of another, but each piece is 
separately placed making the set appear more attrac- 


‘tive, and of more generous proportions. Here is a tip 


that perhaps American jewelers may also profit by. 

The essentially Roman Catholic religion of the Latin- 
Americans gives them many extra holidays which are 
taken advantage of by the jeweler in his merchandising 
plan. Gifts and remembrances are appropriate for al- 
most all of these days and are displayed in due time. 
For instance, Saint’s days, children’s Baptismal days, 
Confirmation days, the Feast of the Magi when children 
receive more gifts than on Christmas and is their Santa 
Claus day—all these events are golden opportunities 
for the jeweler with imagination in these southern 
countries, not to omit regular holidays such as Christ- 
mas, New Year and Easter, etc. 

Although some of these methods are not adaptable to 
the retail jeweler of the United States, still, a slant at 
what the other fellow is doing is never time wasted 
and may lead to profit, especially when the other fel- 
lows are as progressive as our neighbors in Central 
America. 
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Dealer Helps and How to Use Them 


Excellent opportunities to develop sales found in these suggestions 


By A. C. WERNER 


manufacturers are relieving him more and more 

of his advertising cares. We all know how difficult 
it is for the merchant to attend to all the multitudinous 
demands of his business and to produce effective adver- 
tising schemes as well. Too, not many dealers are in a 
position to employ competent advertising men, and al- 
though many of the dealers themselves have considerable 
natural talent along advertis- 
ing lines, their other duties are 


DD sacduees: for the retail jeweler, the big 


printed matter, displays, etc., through the mails, in a 
sort of blind hope that it would be used. 

Such is not the case today. The manufacturer, while 
spending more money than before on the preparation of 
his dealer helps, has also directed his efforts to the spend- 
ing of this money in the way it would do the most good. 
Different campaigns for different-sized stores are laid 
out. Local needs are considered. Timeliness of approach 

is important. Promotion of 
merchandise other than the 





apt to absorb their time and 
thought so completely as to 
leave little attention to be de- 
voted to the active promotion 
of their businesses. 

A vicious circle, for now 
more than ever does the success 
of the retail jeweler depend on 
the intensity and intelligence 
of his promotion efforts. And 
now more than ever must he 
bend every effort to business 
details if he wishes to main- 
tain or renew his position. For 
these reasons, and rightly, 
many dealers are coming to 


display designs. 


of business. 





Manufacturers Extend Help- | 
ing Hand 


N using the dealer helps provided 
by many manufacturers, the re- 
tailer has at his disposal excellent 
art work, interesting copy and clear 
He cannot afford to 
pass up the assistance offered him if 
he is anxious to attract his full share 


a product of the particular man- 
ufacturer is provided. For ex- 
ample, a watch manufacturer 
gets out a handsome booklet 
showing various articles other 
than watches. The silverware 
manufacturers do the same 
thing. 


N interesting example 
wh of lavish but intelligent 
preparation of dealer helps is 
provided by a large silverware 
company in the material it pro- 
duces to help the sale of its 
sterling line. A new pattern 








depend on the excellent pro- 
grams laid out for their use by 
the manufacturers of watches, clocks, silverware, dia- 
mond and other stone adornments, and giftwares. 


SING the dealer helps provided by these manufac- 

turers, the retailer has at his disposal the finest 
art work, the most brilliant and interesting copy, the 
most effective printing, the cleverest of display designs, 
that money can buy. For while, of course, some manu- 
facturers go further than others in their dealer service, 
the quality of most of such material is of a very high 
standard. 

That the retailer in the past has not more fully util- 
ized the wealth of material available to him is not en- 
tirely to be attributed to lack of interest on his part. 
Many manufacturers have produced excellent dealer 
helps, spending lavishly in the process, and then have 
depended on hit-or-miss methods to see that the dealer 
was making effective use of them. Often instruction was 
left to the salesman, who, no matter how zealous he might 
be, was not an advertising man, and hence could not 
reasonably be expected to know just what should be done. 
Or the advertising department at the plant or sales office 
Sent out a large and generous measure of expensive 


recently brought out has been 
the inspiration for some very 
attractive helps, including some window displays of strik- 
ing beauty. 

These displays are complete, and are shipped for one 
week each to dealers. All the material needed to use the 
display is provided, including the silverware shown. For 
the dealers who cannot be reached with these displays, 
there have been provided two handsome window cards, 
which are furnished with photographs showing how to 
employ them properly in the window. One of these cards 
was designed to meet the needs of the June wedding 
season. 

Perhaps the best of the traveling displays is the one 
using the modernistic black glass background. The silver 
etchings on the background repeat the actual designs 
on the silver, and the velvet covers on the blocks offer 
a pleasing contrast. The restrained dignity of this design 
suits it to any window. 

Another attractive display is designed to be used at 
night. It shows the same pattern, and contains a lighting 
effect that switches off and on, to show a delicately tinted 
central figure of a young woman with a piece of the silver 
in her hand. 

(Continued on page 92) 
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New York 





in America, has no equal as a vacation resort. It 

presents a myriad of attractions to visitors who 
without any difficulty are enabled to find amusement and 
places of interest not found in any other city on the 
globe. 

To actually list all of the places of amusement and 
the interesting places to see is almost an impossible 
task, for New York abounds in “sights” and attractions 
for the visitor passing through its gates. In the fol- 
lowing, however, an effort is made to touch on most of 
the outstanding features of the great metropolis which 
attracts tens of thousands of vacationists to it each 
year. Any time is vacation time in New York, and re- 
gardless of the season of the year visitors are assured 
of attractions not found elsewhere. 

Primarily New York is an industrial center, but 
within its gates will be found the greatest of all market- 
places and the financial center of the world. From an 
architectural and engineering standpoint the metropolis 


N= YORK, the most interesting and inspiring city 


The Roerich Museum 
on Riverside Drive is 
one of the sights of 
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New York— 


Jewelers Should Plan Now to Come to the Metropol 
A.N.R J. A. at the Hore 





Elaborate Business and Social Programs Agr 


York Manufacturers, Wholesalers and ligt 


outranks any city in the world for its array of tall 
buildings, underground transportation facilities and 
bridges. Its theaters are unsurpassed, to say nothing 
of its educational and cultural centers. Within the en- 
virons of New York, in fact located in what is known as 
the metropolitan area, stretching 40 miles in all di- 
rections from City Hall, can be found some of the finest 
beaches in the country, most of them fronting on the 
Atlantic Ocean. There are also more than 200 golf 
links, three big major league baseball stadiums and 
many other centers of sport. 

A visit to New York in September is a rare treat 
and delegates to the A. N. R. J. A. convention next 
month may be assured of finding ideal climatic and 
other conditions which will combine to make their visit 
one long to be remembered. A trip through West- 
chester County, Long Island or the neighboring State 
of New Jersey will reveal untold beauties at this time 
of the year. The roads leading to these places are con- 
sidered among the finest highways in the country, so 
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The American Museum of Natural History at Seventy-seventh Street and Central Park West 
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The Vacation City 


,0lsf for the Twenty-Fifth Annual Convention of the 
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{ore Pennsylvannia, September 14-19 


A, view of the New 
York Telephone Build- 
ing on West Street, one 
of the downtown sky- 


ns Agranged for the Visiting Delegates—New 


id. i porters will Entertain Jewelers at Coney Island 


all 


the automobilist may be certain of comfortable and en- 


scrapers 





ball fans among the jewelers have a rare treat in store 


nd joyable riding. if they wish to visit the Polo Grounds or Ebbets Field 
ng Coney Island and its many forms of amusement are al- while in New York. 

n- ways an attraction to out-of-town visitors. This year September is also the month when most of the theaters 
as Coney Island is holding its annual Mardi Gras from reopen with new productions. There will be the usual 
di- Sept. 8 to 14 and early arrivals for the convention who array of outstanding dramas, musical and straight 
ast are able to visit this center of amusement before the comedies to attract the theatergoer. The boxing season 
he function has closed will witness one of the most un- at Madison Square Garden, the greatest of all sports 
olf usual events of their lives. Bathing will still be an at- arenas, also opens after the usual dull summer months. 
nd traction to many and those wishing to enjoy a dip in the Aside from these there are also many other forms of 

surf may visit any of the numerous beaches, including amusement which the visitor may enjoy. 

oat Long Beach, the Rockaways, Coney Island and several For those who are anxious to “take in the sights” there 
oxt resorts on the Sound. are hundreds of places of interest to visit. Museums de- 
nd Just about the time the delegates reach New York the picting the progress of civilization and the advancement 
sit race for the pennant in the National League promises to of art and science are located in various parts of the 
st- reach its keenest period. Just now Chicago, Brooklyn and city. A visit to the Metropolitan Museum of Art will 
ate New York are battling for a permanent place in the 1930 afford any jeweler a liberal education and among the 
me baseball firmament and during September the fight will most interesting collections housed under the roof of the 
on- come to a close with the New York “Giants” and Brook- museum building, located on Fifth Ave., near 72nd St., 
80 lyn “Robins” doing battle on their home grounds. Base- are the groups of rare and unusual jewelry, watches and 
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silverware, not to mention the great variety of gems. 
Then there is the American Museum of Natural History, 
where the visitor may view objects of particular interest. 
The Aquarium, situated in Battery Park at the most 
southerly point of Manhattan Island, is a Mecca for those 





Showing a part of Riverside Drive 


interested in rare specimens of the “finny” tribe. From 
the Aquarium the visitor commands an excellent view of 
the harbor and the Statue of Liberty, and only a few 
blocks north is Wall St., the world’s financial district. 
Getting back to the museums, there are numerous others 
worth visiting in addition to those mentioned above. 
For instance, the Museum of the City of New York, the 
Hispanic Museum and the homes of the New York His- 
torical Society, Brooklyn Institute, the American Geo- 
graphical Society and Roerich Museum on Riverside 
Drive. There are also many public libraries and numer- 
ous institutes of learning, including the College of the 
City of New York, Fordham University, Columbia Uni- 
versity and others. 

Probably the greatest thrill the visitor to New York 
will experience will be a sight of some of the huge new 


enemy 


Columbus Circle and entrance to Central Park 
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This new building’s reputation for being the tallest 
building in the world will be short lived, for within the 
next year the Empire State building being erected at 
Fifth Ave. and 34th St. will be completed. When fin- 
ished this structure will outrank any other in the uni- 
verse for height, as it will stand 200 feet taller than the 
Chrysler building. This height, however, will include a 
mooring mast which is to be erected atop of the Empire 
State building, where visiting lighter-than-air ships may 
anchor and discharge or take on passengers. Lower 
Manhattan also abounds with tall buildings, a few of them 
being the Woolworth, Singer and Bank of Manhattan Co, 
structures. 


















The Metropolitan Museum of Art 


Visiting delegates should not deny themselves a stroll 
along Fifth Ave., the world’s greatest thoroughfare. 
Here will be found many of the leading retail establish- 
ments of the country in which are always displayed the 
newest fashions in dress and adornment. A “window 
shopper” may gain many helpful suggestions and original 
ideas for making effective and attractive displays. 
Congested as the city’s streets are by motor cars, New 

















buildings. Within the last few years skyscrapers of un- 
dreamed of heights have been springing up in various 
parts of the city. The newest of these steel and con- 
crete monsters is the 77-story Chrysler building at 42nd 
St. and Lexington Ave. This beautiful structure, with its 
gleaming silver colored peak, pushing skyward, presents 
an inspiring sight indeed. From its tower at the 71st 
floor one may command a view of all New York City, 
miles and miles of surrounding countryside and a re- 
freshing glimpse of the Atlantic Ocean. 





















An airplane view of Coney Island 
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York is an ideal center. Driving north from the Hotel 
Pennsylvania, the visiting jeweler may visit Central 
Park, resplendent with foliage of all varieties; also 
Bronx Park, and then into Westchester County, which 
poasts of one of the greatest systems of parks in the 
country. Traveling east and crossing one of the many 
bridges spanning the East River, the traveler will see 
historic Brooklyn and beyond that beautiful and pic- 
turesque Long Island. Journeying west into the neigh- 
poring State of New Jersey for a visit to Newark, not far 
from the heart of New York, delegates will see some of 
the largest and most modernly equipped jewelry factories 
in the country. 

A visit to New York would not be complete without 
experiencing the thrill of traveling beneath the Hudson 
River in the new Holland vehicular tunnel. Conceded as 
one of the greatest engineering feats of the age, the 
tunnel is caring for thousands of vehicles daily, and un- 
til the new Hudson River bridge is completed will con- 
tinue to be overtaxed. Incidentally the Hudson River 
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span, now being built, is located at 178th St. and River- 
side Drive on the New York side and at Fort Lee on the 
New Jersey shore. Even though this bridge is not yet 
completed and probably will not be open to the public 
until 1932, enough of the structure has been completed to 
give those viewing it a comprehensive idea of what it will 
look like when finished. This span when completed will 
be the longest suspension bridge in the world and the 
most gigantic over-water project ever undertaken. 

As stated in the first part of this story, to attempt to 
enumerate all of the interesting and instructive features 
of the great metropolis is almost an impossible task. In 
urging jewelers to come to New York next month for the 
A. N. R. J. A. convention and for a vacation, a booklet 
issued recently by the Merchants Association of New 
York sums up the matter when it says: 

_ “Mighty New York satisfies better than does any other 
city in the world the desires of visitors who seek recre- 
ation, cultural advantages and business opportunities. 
You don’t know America until you’ve seen New York.” 


You Are Invited 


National, State and Local Trade Leaders and Merchants of New York 
Extend Cordial Welcome to Visiting Retailers 


To the Members of the American National Retail 
Jewelers Association and the Jewelry Trade in Gen- 
eral: 

If we had the time, each one of our members would 
write a personal letter to each one of you inviting and 
urging you to attend the 25th annual convention of the 
American National Retail Jewelers Association to be 
held at the Hotel Pennsylvania, New York, the week of 
Sept. 14. However, you can readily appreciate that this 
is impossible; hence we are addressing you in one group 
over the signatures of our various presidents and sin- 
cerely trust that you will be impressed with the genuine- 
ness of our invitation and that you can make us all very, 
very happy by your arrival at New York early Sunday 
morning, Sept. 14, prepared to spend the most profitable 
and at the same time the most pleasant week you have 
ever known. 

Here you will find gathered the flower of the jewelry 
business who know neither East nor West, North nor 
South; whose interests are mutual, whether manufac- 
turer, wholesaler, importer or retailer, who have come in 
response to the cordial invitation of New York—the 
jewelry center of America. 

The program of addresses of an educational character 
will excel all previous conventions—the exhibits will be 
more comprehensive and complete—the entertainment 
features in keeping with a convention held in the greatest 
city in the world—New York. 

The one outstanding feature which we wish to impress 
upon your mind is that New York wants you. The vari- 
ous retailers’ associations of the Metropolitan District 
have been meeting regularly throughout the year, plan- 
ning ways and means of contributing to your comfort 
and pleasure while you are our guests. 





We assume that you have made your plans to attend 
the convention, but if not, we sincerely trust that this 
additional invitation will determine you to be with us. 

Cordially yours, 

Emil W. Kohn, President, Jewelers Association of New 
York. 

Phineas Peters, President, Brooklyn Retail Jewelers 
Association. 

Sol Reichgott, President, Metropolitan Retail Jewelers 
Association. 

Richard P. Hardegen, President, New Jersey Retail 
Jewelers Association. 

Wilson A. Streeter, President, Westchester County Re- 
tail Jewelers Association. 

A. Landau, President, Bronx Retail Jewelers Associ- 
ation. 

Jerome Roller, President, East New York Retail 
Jewelers Association. 

William D. McNeil, President, New York State Retail 
Jewelers Association. 


Greetings from the Jewelry Crafts Association 


To the Members of the American National Retail Jewelers 

Assocation: 

Greetings! 

The retail jeweler should realize the importance and 
dignity of his functions in civilized society, as he is one 
of the few merchants in direct contact with the public, 
whose artistic and cultural cravings it is his office to 
satisfy. 

In a primitive condition of society, the esthetic needs 
implanted in all humans are satisfied by hanging orna- 
ments in the ears, noses or otherwise about the person of 
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the happy savages, who know no jewelers, but supply 
themselves from natural sources of supply, or in some 
instances secure the needed ornaments by taking the 
head or some of the bones or the scalp of a slain enemy. 
These are all natural manifestations of the sense of 
beauty and ornamentation. 

And so, in our highly developed civilization as it has 
been through all the eras of developing human kind, the 
calling of the retail jeweler is one making a high de- 
mand on the artistic nature as well as requiring keen 
commercial judgment, both in selection of his wares 
and in their disposition. 

Welcome, retail jewelers, and may the enjoyment of 
your stay in the Modern Babylon (as our literary breth- 
ren call this Metropolis) be as great as our pleasure in 
doing our small part in supplying you with memories 
that we hope will last many years after your return home. 

Rost. B. STEELE, Vice-President, 
The Jewelry Crafts Association. 


A Message of Greeting from National 
President William G. Frasier 


My dear Fellow-Jewelers: 

It is now only a few days until we shall gather to- 
gether again for our 25th annual convention. This is 
to be one of the greatest business conferences which 
has ever been held in the history of the jewelry business 
and as such offers you an opportunity to improve busi- 
ness conditions. 

I have endeavored for a long time to impress you with 
the fact that your state and national jewelers’ associ- 
ations can only be considered a large portion of your in- 
vestment in your individual business. Now, fellow- 
jewelers, please give this the consideration it deserves 
and you will be compelled, in my opinion, to agree with 
me in this thought. The officers of your organization 
cannot possibly bring you the desired results without 
your cooperation and sincere support, regardless of the 
fact that they are working day and night and at times 
leaving their own individual business and traveling all 
over the country to assist you. All of these efforts will 
fail unless you play your part in the program of activi- 
ties. 

You will hear discussed at this convention the activi- 
ties which have been most vigorously put forth during 
the past year by your organization. You will also hear 
offered plans for the purpose of securing our full share 
of business in this worthy industry. The program will 
be the most extensive we have ever had. Our list of 
speakers will constitute some of the best business talent 
in the land and you will most assuredly not be disap- 
pointed with the program of social entertainment. 

The cooperation which we have received from all 
parties concerned has been wonderful and is certain to 
make this a most successful gathering. The displays 
will exceed those made at any previous convention. This 
is a splendid time for you to come to New York to make 
special purchases for your holiday trade; therefore you 
can make your visit to New York a combined convention 
and purchasing trip. As there will be an unusual dis- 
play of merchandise displayed in the hotel, you will not 
have to cover the entire area of New York to purchase 
adequate stock. At the same time you will have the 
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opportunity of enlightening yourself as to what new 
merchandise is being offered and also derive new selling 
ideas which will enable you to move this merchandise, 

In conclusion, my dear fellow-jewelers, this is a meet- 
ing which the progressive jeweler cannot afford to miss, 
If you are unable to be in New York personally, send 
your representative. 

Your officers have given you the best they have in 
service during the past year. We have answered many 
calls for assistance and ideas, plans and principles; we 
have assisted the states in their various fights against 
sales tax legislation in which many have been successful. 
We have also assisted states in securing laws against 
false and misleading advertising and the “quack” auc- 
tioneer. 

We are not necessarily asking you to attend this con- 
vention as an act on your part of showing your appreci- 
ation to your officers for their service, but we are asking 
you to avail yourself of this opportunity for your own 
individual benefit. Sincerely trusting that I may have 
the pleasure of again shaking hands with you during the 
week of Sept. 14 at the Pennsylvania Hotel in New York 
City and.assuring you that I wish you the same pros- 
perity which I desire for myself, I beg to remain, 

Faithfully and sincerely yours, 
WILLIAM G. FRASIER, Pres. A. N. R. J. A. 


Greetings from the Merchants Association 
of New York 


NEw YorK, N. Y., Aug. 11, 1930. 
To the American National Retail Jewelers Association. 
Gentlemen: 

To my associates among the officers and members of 
The Merchants Association of New York, as well as to 
myself, it is distinctly a pleasure to extend to you a wel- 
come to New York. 

Our city is a friendly and hospitable community. It 
is, as you know, the market-place of the world, as well as 
it is a financial center. But, perhaps, you may be un- 
familiar with the fact that it also is the greatest of all 
industrial cities. Its manufactures annually reach an 
aggregate 45 per cent in excess of those of any other city. 
It has always been the head, front and center of the 
jewelry industry in the fields of manufacturing and dis- 
tribution. 

Your confreres here in both of these fields are glad to 
have you come to their doors. To them it is an honor to 
have you as guests and the whole business community, 
which is so broadly represented in our association, simi- 
larly feels it an honor to have you within the city’s gates. 

I know that adequate provision has been made for 
your comfortable housing, and for the conduct of your 
sessions in a manner calculated to make for good business 
results. I also know that the newspapers of our city are 
interested in your doings and that you may read daily in 
their columns of your problems. 


It is my earnest and sincere wish that you may have 2— 


profitable as well as an enjoyable stay in New York and 
that thus you may be encouraged to visit us at regular 
and, I hope, at frequent intervals. 
Respectfully yours, 
(Signed) WILLIS H. Bootu, Pres., 
The Merchants Association of N. Y. 
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The Hotel Pennsylva- 
nia, 32nd to 33rd Sts., 
on Seventh Ave., New 
York, where the 25th 
Annual Convention of 
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the American National 

Retail Jewelers Asso- 

ciation will be held 
from Sept. 14 to 19 

















A. NR. J. A. Convention Program 


Within two weeks jewelers coming from all parts 
of the country will be in New York to attend the 
25th annual convention of the American National 
Retail Jewelers Association at the Hotel Pennsyl- 
vania from Sept. 14 to 19 inclusive. Every branch 
of the industry in the Metropolis has made elaborate 
preparations for the comfort and enjoyment of the 
visiting delegates and nothing has been left undone 
to make this an outstanding conclave of the national 
organization. 

The scene of the convention, the Hotel Pennsyl- 
vania, is one of the largest and most modern hotels 
in the country and is located in a section of New 
York easily accessible from any part of the city and 
from points out of town: As the hotel will be 
crowded during the week of the convention jewelers 
planning to be in the city for the meeting are being 
urged to make their reservations in advance in order 
to assure themselves of securing accommodations. 

What promises to be a great aid in facilitating the 
work of registering the visiting jewelers is a system 
being employed for the first time this year by the 
association. Jewelers all over the country have re- 


ceived advance registration cards which they have 
been requested to fill out and forward to National 
Secretary Evans. Upon arrival in New York, each 
delegate will be given his badge and a complete pro- 
gram as well as other information relating to the 
convention. This method is certain to eliminate 
a great deal of confusion and delay at the registra- 
tion booth. 

An unusually instructive and interesting program 
has been arranged for this convention. On the pro- 
gram will be many outstanding economists, advertis- 
ing and display experts, business builders and a 
leading stylist. There will also be addresses and 
reports by officers and committee chairmen which 
will prove interesting and enlightening. 

The jewelers will be welcomed to New York on 
behalf of the public by Grover Whalen, official 
greeter for the city and former Police Commis- 
sioner. Welcomes will also be extended by Lucius 
R. Eastman, for the Merchants Association of New 
York; Harry C. Larter, chairman of the committee 
representing the manufacturing, wholesale and im- 
porting jewelers; Emil W. Kohn, president of the 
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A. W. ANDERSON, TREASURER 


Jewelers Association of New York, for the local: re- 
tailers and William D. McNeil, head of the New 
York State Retail Jewelers Association for the Em- 
pire State retailers. The response.to-these addresses 
of welcome will be made by Edwin F. Lilley, re- 
gional vice-president of the Northwestern District. 


At the officers’ conference on Monday, which will 
be open for members, Philip R. Gott, assistant man- 
ager of the Trade Association Department of the 
United States Chamber of Commerce, Washington, 
D. C., and Warren S. Hays, secretary of the Ameri- 
can Trade Association Executives, will deliver ad- 
dresses. During the convention there will also be 
a debate on the relative merits of cash and credit 
selling. The cash selling side of the debate will be 
handled by John D. Enright, president of the Penn- 
sylvania Retail Jewelers Association. The credit 
side will be argued by an authority on credit. 

Some of the other features on the program will 
include: 


“Store and Window Lighting” with lantern slides 
by D. W. Atwater, lighting engineer of Westing- 
house Lamp Co., New York. 

“Diamonds and Diamond Mining,” illustrated, by 
P. J. Coffey, president of the National Jewelers 
Publicity Association. 

“The Empire of Fashion” by Chas. A. Hammar- 
strom, general manager of Marcus & Co., New York. 

“This Thing Called Merchandising” by E. A. Bur- 
rill, economist, of Boston. 

“Make This Man Jewelry Conscious” by Bertram 
H. Carter of Carter Advertising Agency. 

“Fun and Fortune from Jewelry” by Arthur A. 
Everts, Dallas, Texas. 

“Commercial Arbitration” by J. Pryse Goodwin, 
American Arbitration Association, New York. 

“Merchandising to Meet Changing, Consumer 
Taste” by Dr. Paul H. Nystrom, Columbia Univer- 
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sity, New York; leading authority on Retail Mer- 
chandising and member of the Board of Consulting 
Economists gf the A.N.R.J.A. 

“Crime and. Insurance” by Richard C. Murphy, 
counse] for the Jewelers Security Alliance. 

“The Importance of Credit” by B. L. Shinn, sec- 
retary of National Jewelers Board of Trade, New 
York. 

“Intangibles” by Arthur J. Derbyshire, Utica, 
N. Y. 

“The Census of Distribution” by John Guernsey 
of the Bureau of the Census, U. S. Department of 
Commerce. 

“The Retail of Jewelry Questionnaire Survey” 
by H. C. Dunn, Chief, Domestic Commerce Division, 
U. S. Department of Commerce. 

“A New Kind of Salesmanship Needed Today” 
by David Rosenblum, vice-president of Business 
Training Corp., New York. 

“The Capper-Kelly Bill” by Hon. Clyde Kelly, 
Member of Congress, Washington, D. C. 

Address by Madame Hamilton Jeffries, fashion 
editor of THE JEWELERS’ CIRCULAR. 

Address by William Trufant Foster, Boston, 
Mass., economist and lecturer, and a director of the 
Pollak Foundation for Economic Research. 

Address by Francis H. Sisson, vice-president and 
director of Guaranty Trust Co., New York. 

Motion Picture—“Heirlooms of Tomorrow,” pre- 
pared under the direction of the Bureau of Mines, 
United States Department of Commerce, with intro- 
duction by Alexander Vincent, secretary of the 
Sterling Silversmiths’ Guild of America. 

Monday evening, Sept. 15, will be devoted to dis- 
cussing some of the intimate problems of the retail 
jeweler, and an opportunity will be given to every 
one to express himself on any of the following, or 
kindred, subjects: 
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GROVER WHALEN, WHO WILL WELCOME 
VISITING JEWELERS ON BEHALF OF 
THE CITY 
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HARRY C. LARTER, CHAIRMAN OF COM- 
MITTEE OF WHOLESALERS, MANUFAC- 
TURERS AND IMPORTERS 
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EMIL W. KOHN, WHO WILL WELCOME 
VISITORS ON BEHALF OF METROPOLI- 








“Price Differentials on Cash and Credit Selling.” 

“Appraisals.” 

“Banks in the Jewelry Business.” 

“Auction Ordinances.” 

“Sales and Luxury Taxes.” 

“Style and Silver Shows at State Conventions.” 

The entertainment features will include a func- 
tion to be staged by the manufacturers, wholesalers 
and importers of New York, the convention banquet 
and entertainment on Thursday evening and a 
special entertainment on Friday evening. 

In an announcement made last week by Secretary 


SAMUEL FELDMAN, 


TOMOBILE 


EDWIN F. LILLEY, WHO WILL RESPOND 
TO ADDRESSES OF WELCOME 


TAN JEWELERS 


Evans it was stated that the railroads have granted 
one and one-half fare rates to the convention, pro- 
viding 150 members purchase on the Certificate 
Plan. If the necessary number are secured this year 
it will be possible for the members of the organiza- 
tion to purchase tickets on a different plan, inas- 
much as it will be the third year that the organiza- 
tion has reached its required quota. For this reason 
jewelers who purchase a ticket for as small an 
amount as $1 should take advantage of the reduction 
in fare and in this way aid those coming from a 
greater distance. 


CHAIRMAN OF AU- 
COMMITTEE 


PHINEAS PETERS, CHAIRMAN OF REG- 
ISTRATION COMMITTEE 
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HARRY P. DICKINSON, CHAIRMAN. 
BADGE COMMITTEE 


OF THE COMMITTEE OF MANUFACTURERS, WHOLESALERS AND IMPORTERS 


The Convention Committees 


Every branch of the jewelry trade in the Metropoli- 
tan District and New York State will be represented on 
the various committees designated to handle many of 
the details of the convention. They include: 

BANQUET COMMITTEE: Alfred K. Morell, chairman; 
William Schneiderman, Victor Lambert, Henry Astor, 
Charles Ward, Milton Godin, Emil Brunner, Arnold 
Wood, William D. McNeil. 

RECEPTION COMMITTEE: W. G. McDougall, chairman; 
Wilson Streeter, vice-chairman; M. G. Peters, Louis 
Brautman, William Wagner, H. J. Bromley, Catello Es- 
posito, Harry L. Gross, Emil W. Kohn, Witherbee Black, 





CHARLES SOMMER 


DEWITT A. DAVIDSON 


E. M. Gattle, Henry Healy, Chapin Marcus, Newton H. 
Rogers Bert Satz, J. Ernest Stern, I. Hischorn, J. Mencz- 
ner, Max Reibstein, Otto Charles, Alexander Siegel, 
Benny Kurtzman, I. Beerman, S. Berkower, A. Wolf, H. 
Davidoff, Paul Edelman, L. M. Campbell, H. M. Seaman, 
Charles Sunderlin, Emil J. Scheer, Russell Scheer, Ed- 
ward Leininger, George V. Hanf, Lewis Eggert, Mr. 
Cooper, David W. Simpson, H. E. Woods, F. M. Herrick, 
Wm. Walsh, Theodore Frost, Michael Kohn, Mrs. Nellie 
Scadding and all other members of banquet, auto, regis- 
tration and sightseeing committees. 
(Continued on page 65) 





ARTHUR LORSCH 


CHAIRMEN OF THE ENTERTAINMENT, RECEPTION AND FINANCE COMMITTEES OF THE MANUFACTURERS, WHOLE- 
SALERS AND IMPORTERS 
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“Old Wine in New Bottles’ 


A Discussion by Frank B. Wade on Practical Modern Gem Lore from 
Old Manuscripts and Books 


S one studies the old books one 
finds that human nature does 
not change. Anyone who has had 
much experience in the diamond 
trade will see that history repeats 
itself and will doubtless remember 
some such incident in his own career 
as that which follows. “One day,” 
says Tavernier, “a Banian (one of 
the merchant caste), poorly enough 
covered, having only a loin cloth 
around his body and a poor hand- 
kerchief on his head, accosted me 
civilly and seated himself before me. 
In that country we do not have re- 
gard to clothing, and he who has 
only a poor cloth about his loins may 
have hidden about him a fine parcel 
of diamonds. . This Banian, 
seeing himself alone with me and an 
interpreter, after much ceremony 
removed his toque and untwisted his 
hair, which, according to the cus- 
tom, was tied up upon his head. 
Then I saw come forth from his hair 
a bit of linen in which was wrapped up a diamond of 4814 
of our carats, of fine water, in the form of a cabochon, 
three-quarters of the stone being clean, except for a tiny 
feather which was to one side and which appeared to run 
into the stone a bit. The other quarter was full of flaws 
and red points.” Tavernier tells us that he made an ap- 
pointment with the Banian for the next day in order to 
study the stone at his leisure, and that he took with him 
the amount demanded, but kept 200 pagodas apart from 
the rest. He goes on to say, “But after having argued the 
price for a while, I had to give him 100 pagodas more. 
On my return to Surate I sold the stone to a Dutch com- 
mander, on which I made an honest profit.” Any modern 
diamond dealer who has bought and sold diamonds to any 
extent will see that things have not changed much when 
it comes to buying and selling. 

That perfect stones were rare then, as now, can be seen 
from the following passage: “They will rarely bring you 
a parcel of stones in which there will be as many as a 
dozen without there being five or six with some flaw or 
some point or some defect in a corner.” 


EAVING Tavernier and passing on to David Jeffries, 

we find much wisdom in regard to diamonds in his 
“Treatise” of 1750. For example, what better definition 
of a fine diamond could be given today than this: “The 
circumstances which distinguish the finest diamonds are 
these: their complexion must be like that of a drop of the 
clearest rock water. And if such stones be of a regular 
form; and be truly made; and free from stains, fouls, 
specks, flaws and cross veins, they will carry the highest 
lustre of any whatever, and will be esteemed the most per- 
If that isn’t your “snow white river” or “extra 
river” of the best diamond merchants of today we miss 
our guess. Jeffries goes on, “If any are tinctured yellow, 
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blue, green or red, in a high degree, 
which seldom happens, they are next 
in esteem; but if any partake of 
these colors only in a low degree, 
it sinks their value below the before- 
mentioned.” A very good account of 
the requirements of a “fancy” stone 
today. It must have a pronounced 
and pleasing color to be valuable. 


OME modern diamond cutters 

might well be admonished by 
Jeffries when he says of: diamonds, 
“It is certain that, in their natural 
state, they have not so much beauty 
or lustre as some other sort of 
jewels; but when truly and judici- 
ously manufactured, they throw 
forth a splendor and lustre surpass- 
ing all others, which justly entitles 
them to the most perfect workman- 
ship, and will consequently be the 
most likely means of perpetuating 
them in the esteem of the world. 
And this will tend to establish their 
worth and secure everyone’s property therein; where- 
as a neglect of exhibiting their beauty by a proper 
workmanship will render them unworthy ornaments 
of the great and distinguished; which, of course, must 
sink their value.” There is a real lesson for the 
modern cutter in this advice. Too many diamonds are be- 
ing mistreated today for the sake of gain in spread or in 
weight. The more discerning dealers and even some of 
the public are beginning to perceive this and to deprecate 
it. If the diamond is to continue to be desired, it must 
be made right. As an argument that diamonds deserve 
the chief regard of all jewels, Jeffries says, “First they 
are the best repository of wealth; inasmuch’ as they will 
lie in the smallest space of any and are the most portable 
and best conveyance of treasure. Next, their superlative 
hardness secures them from all injury by wear, as noth- 
ing can make any impression on them, or prejudice their 
lustre, but their rubbing against each other. They can 
only be affected by fire, and that must be strong and last- 
ing to do them much harm. A moderate fire will only oc- 
casion a roughness on their surface which may be repaired 
by new polishing.” Pretty good material for a modern 
advertisement! 


OHN MAWE in 1823 adds the folowing to our adver- 
tisement: “There are few things in history that at 
first sight appear so remarkable as the prodigious value 
which, by comment consent, in all ages and in all civilized 
countries, has been attached to the diamond. Among or- 
naments and luxuries it has ever occupied the highest 
rank. Even Fashion, proverbially capricious as she is, has 
remained steady in this, one of her earliest attachments, 
during probably three or four thousand years. 
The fascinating beauty of this gem, depending on its 
unrivaled brilliancy, was unquestionably the original 
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cause of its attracting admiration and which still up- 
holds it in universal estimation; notwithstanding the 
smallness of its sizé there is no substance, natural or ar- 
tificial, that can sustain any comparison with it in this re- 
spect. The vivid and various refractions of the opal, the 
refreshing tint of the emerald, the singular and beautiful 
light that streams from the asteria, the rich colors, com- 
bined with high lustre, that distinguish the ruby, the 
sapphire and the topaz, beautiful as they appear upon 
near inspection, are almost lost to the distant beholder; 
while the diamond, on the contrary, whether blazing on 
the crown of state, or diffusing its starry radiance from 
the breast of titled merit, or wreathing itself with the 
hair, and entering ambiiously into contest with the living 
lustre of those eyes that “rain influence” on all beholders, 
proclaims to the most distant of the surrounding crowd 
the person of the monarch, the noble or the beauty.” Al- 
though written more than 100 
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of the seller, it is still wise to demand that the stone be 
shown to him unset, for, as Mawe says, “I consider it best 
to withhold an opinion of any stone when close set, and 
not to decide until it is taken out, as the most practiced 
eye may possibly be deceived by the various artifices of 
placing foil, patching that foil, coloring, etc.” His ac- 
count of the best way of detecting flaws in diamonds is 
still good, although the word he selects for the purpose 
may not be well chosen when he says, “The safest and 
most efficacious criterion for detecting flaws in brilliants, 
or, in a word, faulty diamonds, is tact resulting from 


vigilant attention and habit.” 
T) HEN it comes to prices of diamonds, of course, Mawe’s 
figures are merely interesting rather than useful to 
us of the present day, when he says, “Brilliants, from 
three grains to four, if very fine and well proportioned, 
are worth from eight guineas to 





years ago, Mawe’s words would not 
be out of place in a brochure on 
diamonds today. 


HAT the market trend in dia- 

monds in Mawe’s time was 
much like that at the present time 
is seen from the following passage: 
“It may also be remarked that this 
species of property has hitherto 
been but little liable to fluctuation, 
and has continued for several years 
gradually to increase in value; in- 
somuch that the price of stones of 
quality, if estimated by the rules 
in practice sixty years ago, would 
now, even in the depressed state of 
the market, be considered too lit- 
tle.” 





“If the modern buyer of a dia- 
mond is not sure of the in- 
tegrity and expertness of the 
seller, it is wise to demand that 
the stone be shown to him 


unset.” 


nine pounds per carat. Those of a 
carat each, if very fine and well se- 
lected, are now worth nine guineas 
to ten pounds. Three years ago I 
offered twelve pounds each for 
eight and could not obtain them.” 
At the present rate of exchange 
Mawe’s carat stone was worth less 
than $60, but we should inquire 
how much wheat that $60 would 
have bought in that day. That 
what was then considered a de- 
sirable size is still so is shown in 
this statement: “Brilliants of two 
carats each are worth from twenty- 
seven to thirty pounds. Stones of 
this weight, if well proportioned, 
are considered of a fine size. In- 
deed, well proportioned diamonds 








That the current practice among 

diamond merchants of speaking of a carat stone as a 
“four grainer” has an ancient origin is shown by Mawe’s 
statement: “The integer of weight is termed a carat and 
is divided into four grains. A stone weighing two carats 
could be said to weigh eight grains, and one of four carats 
and a grain would be more briefly designated by the lower 
denomination as weighing seventeen grains.” 


AWE distinguishes between the diamond merchant 
and the jeweler. The former buys the rough 
goods and “makes” them and sells them to the jeweler, 
whose function Mawe admirably describes in this para- 
graph, “which is to arrange, display and set the gems so 
as to produce the best effect and present the most striking 
and captivating appearance, according to thé nature of the 
ornament required. The setting should be as little shown 
as possible, for it is by concealing his art that the jeweler 
displays the gem to the greatest advantage.” What a 
fine piece of advice to the modern artist-jeweler! 


T is still true that “diamonds, when well set, always 

appear larger than when they are loose, and this cir- 
cumstance gives great advantage to the seller.” Also 
that “the smallest flaw, or foul (as it is called) greatly 
diminishes the price of the diamond; and if it be tinged 
with yellow, brown, etc., a fault characterized by the tech- 
' nical term off color, its value falls very considerably, and 
is frequently reduced from a third to one-half. To coun- 
teract these defects and to conceal the appearance of what 
are deemed imperfections, great ingenuity is exercised, 
and often with success, so that an inferior stone obtains 
the price of a perfect brilliant.” If the modern buyer of 
a diamond is not sure of the integrity and the expertness 





from six grains to two carats each 
are always in demand.” While somewhat larger ones, if 
fine, are also in demand today, still Mawe’s words hold 
good. 


N his “Remarks on the Purchase and Sale of Dia- 

monds,” Mawe shows a keen knowledge of the factors 
that govern their value. Speaking of a celebrated diamond, 
one that has been illustrated in a recent issue of THE 
JEWELERS CIRCULAR the “Nassak” on account of the 
dispute as to whether or not it should pay duty, Mawe 
says, “The Nassue diamond, valued at 30,000 pounds, and 
which I modelled on its arrival in England, belonging 
to the East India Company, weighs 79% carats, and if it 
were a well proportioned stone and cut in brilliant, it 
would doubtless be much more valuable. This example 
may serve to show that it is not merely because the sub- 
stance is diamond that it commands a high price; but be- 
cause, as a diamond, it must have all the qualities that 
art can bestow, and be faultless.” A good account of how 
to judge diamonds, still up to date, is given in his selec- 
tion, “To judge of diamonds accurately, they should be 
laid loose in a good light, upon a sheet of white paper, on 
which their purity and brilliancy are best seen, their pro- 
portions ascertained, and the tinges of color, specks, flaws, 
foul, etc., most visibly exposed. This is the proper and 
fair mode of exhibiting them for sale.” 


ANY more interesting passages from the old-time 

books might be quoted, but limitations of space 

forbid. It is hoped that our readers will be sufficiently in- 
terested in the few quotations and translations which have 
been given so that they will seek out some of these old 
volumes in the libraries and read the whole of the text. 
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New York Jeweler Builds Businey 


opened in New York is that of I. Lewkowitz at 625 

Madison Avenue. In layout, arrangement of coun- 
ters, furnishings and display features this store is the 
last word in up-to-date jewelry merchandising. 

The interior walls and showcases are constructed of 
Oriental walnut trimmed with American walnut. On the 
right, as one enters, is a small diamond office; at the left 
is the manager’s office. The entrance is flanked on both 
sides with attractive display window cases. Inside, on 


QO» of the smart, stylish, new jewelry stores recently 


the right, are the walnut showcases for silverware, gen- — 


tlemen’s jewelry and ladies’ watches. 

On the left are the cases for clocks, pearls, diamonds 
and ladies’ Oriental jewelry. The set-in wallcases com- 
plete the displays in the floor-cases in front of them. 
The store is equipped throughout with patented trays 
which fit both the showcases and the extra stock drawers 
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beneath them. With these cases it is possible to keep q 
number of trays set up with displays and change them 
daily. 


T the rear of the store is the repair counter, which 

is set on top of a charming showcase for silver- 
ware. The store is 67 feet by 17 feet and is so arranged 
that every inch of space is used to advantage. The light 
colored walnut cases show up the jewelry to excellent ad- 
vantage and give the store a bright, cheery atmosphere. 
The Lewkowitz firm was founded in 1860 and is still 
owned and directed by the original family. The first 
Lewkowitz store was opened at the corner of Grand and 
Eldridge Streets; in 1898 a branch was opened at Sixth 
Avenue and 17th Street. In 1925 the establishment was 
moved to 315 Fifth Avenue at the corner of 32nd Street. 
Each article in the line is marked with the selling price 
and sold at that price only. 
There are no charge accounts. 
The firm does an extensive 
diamond business. Of this de- 
partment Mr. Lewkowitz said: 


Interior view of 
the new Lewko- 
witz store show- 
ing arrangement 
of walnut show 


cases 6é S a luxury, diamonds 

are undoubtedly the most 
economical in existence. They 
do not wear out nor go out of 
fashion. As collaterial they 
can be used at once. If they 
must be sold, they will bring 
nearer cost at any time, and 
more readily, than any other 
form of luxury. They produce 
larger returns in pleasure than 


The office and re- 
pair desk at rear 
of store with 
built-in show case 


A rear corner 

showing wall 

show cases for 

silverware and 

small table show 
case 
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most things and pay interest in this way indefinitely. 
They live and retain their beauty forever, and in conse- 
quence are considered a good investment. 

“To the consumer, the buying of a diamond is not a 
business, but a luxury. He has neither the experience 
nor the opportunity to gauge values closely, even though 
he has the natural ability, as many persons have, to ap- 
preciate desirable and undesirable qualities. He must, 
therefore, in any event, rely upon someone else to some 
extent. His judgment should be exercised in selecting 
the firm in which he will place confidence, and the more 
confidence the buyer puts in such a firm the more surely 
will he get a good stone at a reasonable price. 

“We often wish our patrons knew as much about dia- 
monds as we do. This, however, is not always possible, 
since we have made them a life study and feel that, if 
there is anything we do know well, it is diamonds. To 
those who know diamonds, our stock speaks for itself. 
From those who do not profess such expert knowledge, 
we invite the fullest confidence and assure them that such 
confidence will never be misplaced. 

“Our extensive business and large sales enable us to 
buy diamonds in very large quantities. Buying for spot 
cash and manufacturing our own mountings, we can give 
the greatest value at the very lowest cost to you.” 


UCH of the success of Lewkowitz firm has been 
due to their methods of advertising and their 
careful sales followup policy. They use sales letters, 
booklets and direct-by-mail. One booklet which has been 
especially successful is a de luxe affair of 47 pages on a 
special stock set in hand-written type. Each page has a 
selling sentence at the top. On every left page are illus- 
trations with detailed descriptions of the merchandise. 
On every right page is the printed handwriting. The 
booklet is in the form of a jewelry story. 
The cover is an interesting antique print of a jewelry 
store of the seventeenth century. 
Another excellent booklet which has netted thousands 
of dollars in sales bears this introduction: 


“What Our Reputation Means to You” 


“You are doubtless a good judge of value in clothes or 
of food. That’s because experience has enabled you to 
measure their quality. 

“But in buying diamonds, watches, jewelry or silver- 
ware, the untrained eye cannot choose safely. Only the 
expert can really determine their true value. 

“It is just this professional knowledge which is at 
your service when you select any articles from our store. 
Because of it, you can be absolutely certain that you will 
receive full value for every dollar spent. If you are con- 
sidering the selection of diamonds, watches, jewelry or 
silverware, consult us. Backed by our experience and 
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ey hrough Artistic Show Case Displays 


yD. DAM 


reputation, your purchase is sure to be a source of com- 
plete and enduring satisfaction.” 


HIS booklet takes up every department of the store 

and the merchandise with illustrations. Some of 
the leading paragraphs are: (Wedding rings) “With 
the diamond ring nearly always made of platinum, the 
carved and jeweled wedding ring of similar design and 
material has become the favorite.” (Gold wedding rings 
covered with platinum) “You can now have your gold 
wedding ring look up to date by bringing it to us to be 
covered with solid platinum, hand carved with some 
beautiful design.” (New jewelry for old) “This is ex- 
actly what we give you—beautiful, new, up-to-date jew- 
elry for the old jewelry that you bring us. With the help 
of the most skilled artisans and the most modern factory 
facilities, we remodel your old style and time worn jew- 
elry into the most modern designs in platinum or gold.” 

The following list of repair services is given: 


Repair your damaged jewelry. 

Replace lost stone. 

Reset stones. 

Make rings larger or smaller. 

Put new settings on rings. 

Remodel wedding rings to new shape. 

Carve wedding rings. 

Platinum cover wedding rings. 

Lengthen chains. 

Restring bead necklaces. 

Supply additional beads for necklaces. 

Repair watches and clocks. 

be monograms to order for fobs, vest-ribbons or leather 
goods. 

Engrave monograms or inscriptions on any metal or gem. 

Repair and replate mesh-bags. 

Repair and replate silverware. 

Make fraternity and class-pins into rings. 

Reproduce any photograph on a watch case or dial. 

Match diamonds and other precious stones. 

Cut stones to order any shape or size. 

Enamelling. 

Silverplating, gilding, platinum plating. 

Fit stainless steel blades to any knives. 

Supply cuff-link to match one lost. 

Supply missing parts of combs, mirrors or manicure pieces. 

Polish chips and breaks out of precious stones. 

Recut and repolish diamonds. 

Repair opera-glasses and lorgnettes. 

Refinish and repaint watch dials. 

Put luminous figures and hands on watch dials. 


The firm maintains a list of 35,000 names which are 
circularized in advertising. Each sale is recorded and 
is followed up with suggestions which may lead to new 
business. 








The desire of British manufacturers to exhibit in the 
trade sections of the British Empire Exhibition at the 
Buenos Aires show in March and April of 1931 is so 
great that more than double the covered space origi- 
nally planned for is now to be provided. The govern- 
ment has decided to treble the sum set aside for expendi- 
ture in connection with its participation in the show. 
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Know Your Merchandise 


“GEM-STONES,” by G. F. Herbert Smith, gives a clear, concise, but 
very comprehensive survey of the various precious and semi-precious 
stones used for ornamental purposes. Written in a most interesting and 
instructive manner by an Assistant Secretary of the British Museum 
and a world authority, it presents the history and technology of gems, 
tells what they are, where they are found, how they are fashioned, and 
how they may be distinguished. 

It offers the jeweler and his clerks an excellent means of fully familiarizing 
themselves with this interesting subject, and provides the answers to many 
questions asked by customers. Fully indexed, it makes an excellent reference 
book. Price $3.00. Order your copy today from— 
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many tables, plates, 


and illustrations. 239 West 39th St. New York, N. Y. 
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Anniversaries and Holidays 


1. Labor Day. 
12. Old Defenders’ Day—Maryland. 
17. Anniversary of the birth of the 
Constitution of the United States. 
23. First day of Autumn. 
School Openings. 


Autumn Symbols 


With the arrival of September, the 
jeweler, as well as other retailers, faces 




















Fall Brides 


















































Silverstones 
12 Main St. 











Layout for Fall Bride advertisement 


a new season of business activity. This 
new season should be fittingly symbolized 
in the window displays through the use 
of fruits and vegetables, grains, nuts, 
autumn foliage and flowers, and rustic 
features. 

Labor Day may be symbolized by a 
showing of the parts going into the 
works of a watch and some of the toois 
used in their manufacture and assembly. 
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Birthstone—Sapphire 


School and college symbols may be 
used to designate the new term opening 
for scholars. 


Appropriate Selling Events 


Sapphire Birthstones. 

School and College Requirements. 

Fashion Jewelry Exposition. 

Fall Weddings. 

Wedding Stationery. 

Engagement and Wedding Rings. 

Gifts for the Fall Bride. 

Silverware and Fancy Glassware. 

New Lamps for Old. 

Articles for the Home. 

Clocks—for Every Room in the Home. 

Opera Glasses, Lorgnettes, etc. 

Fine China and Glass. 

Party Favors and Prizes. 

Hunter’s Requirements: 
etc. 

Library and Desk Sets. 

Harvest Festival. 

Watches and Diamonds—as usual. 


Compasses, 


Window Display Suggestions 


Exposition of Costume Jewelry for 
Fall, School and College Openings, 
Autumn. Displays, Hunter’s Displays, 
Silverware for the Bride, Gifts for Fall 
Weddings, Displays of articles for the 
Home, Harvest Festival, Party Favors 
and Prizes, Diamonds and Watches. 


Advertising Themes 


Every advertisement should have a 
human interest theme as the basis for 
the exploitation of the items advertised. 
The showing of style jewelry may be 
tied up with an Exposition of New 
Styles; silverware with the Fall Wed- 
ding; china and glassware with the 
opening of the Social Season. 

Every current event affords an op- 
portunity for such a tie-up with human 
emotions. The opening of schools and 
colleges gives the jeweler a chance to 
emphasize fountain pens and pencils, 
jewelry for the college girl, watches for 
boys and girls, and many other items 
that will be required for use in the schoo] 
and college by students. 

The opening of the home after the 
summer vacation and its renovation 
makes it possible to exploit items for 
home use and decoration. With this 
theme as the focal point the jeweler may 
offer items for the library, for the dining 
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SEPTEMBER 


Flower—Morning Glory 


“The living throne, the Sapphire blaze, 
Where angels tremble while they gaze.” 


room, for the living room, for the bou- 
doir, and so on. 

Fall weddings may be the theme that 
will arouse a demand for wedding gifts. 
The bride should be extolled and made 
prominent. Every reader of the adver- 
tisement should be made to visualize 
some particular bride in which there is 
an interest, although the advertisement 
may be general in its treatment of 
brides. 

A “Clock Week” in the early fall will 
arouse more interest in clocks than later 
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Layout for Fall Jewelry advertisement 


in the season after people have settled 
down for the winter. The opening of 
the home for the season brings to mind 
the clock needs most prominently. 

New Styles and New Merchandise is 
always a good theme for advertising, and 
these should be emphasized in all the 





(Continued on page 97) 
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(Continued from page 55) 


AUTO COMMITTEE: Samuel Feldman, chairman; 
George M. Joyce, Jr., Paul Rosier, Harry Brown, G. 
Beldock, S. I. Ferkin, I. Beerman, Max Casimer, M. 
Shapiro, Leonard Talner, C. B. Karlen, William Baird, 
Cc. A. Lund, E. M. Baringer, L. S. Davis. 

REGISTRATION COMMITTEE: Phineas Peters, chair- 
man; Richard Hartdegen, vice-chairman; John Zuhr, 





A. LANDAU, CHAIRMAN RECEPTION 
COMMITTEE 


William G. McDougall, George Korsunsky, I. Geffin, 
Frank H. Rubin, Jacques Le Roy, Mortimer Stavenhagen, 
David Heft, Louis Haimann, Mrs. Luella Koons, Lathrop 
Sunderlin, William D. McNeill, Wilson Streeter, William 
Bramley. 

SIGHTSEEING COMMITTEE: A. Landau, chairman; Sol 
Reichgott, vice-chairman; I. Watrell, Murray Max, A. J. 
Bluming, H. Sacks, N. Goodman, N. Kars, M. Katz, L. 
Hurwitz, Adolph Ullmer, L. J. Rad, Samuel Feldman. 

MANUFACTURERS, IMPORTERS AND WHOLESALERS COM- 


ALFRED K. MORELL, CHAIRMAN 
BANQUET COMMITTEE 


MITTEE: Harry C. Larter, chairman; G. H. Niemeyer, 
vice-chairman; I. W. Cokefair, treasurer. 

The subcommittees are: 

FINANCE COMMITTEE: Arthur Lorsch, chairman;_ I. 
W. Cokefair, Cleveland H. Dunn, Walter Kahn, Charles 
Kastenhuber, Lee Reichman, Harry C. Larter, Lawrence 
Mulligan, Jacob Mehrlust, G. H. Niemeyer, Louis J. 





WILLIAM G. McDOUGALL, CHAIRMAN 
RECEPTION COMMITTEE 


Stern, Percy H. Savory, Frank T. Sloan, Robert B. Steele, 
Nathan J. Stern, Harry Ulmer, Melville Untermeyer, Otto 
D. Wormser, Benjamin Katz. 

ENTERTAINMENT COMMITTEE: Charles W. Sommer, 
chairman; J. L. Corbett, Alex Grabhorn, Charles J. 
Straehle. 

RECEPTION COMMITTEE: D. A. Davidson, chairman; 
H. H. Dillingham, Herbert Ollendorff. 

TICKET AND BADGE COMMITTEE: Harry P. Dickinson, 
chairman. 


The Exhibitors 


Offering as it does every facility for making an un- 
usual display of merchandise, the Hotel Pennsylvania 
will be during the week of the convention the scene of 
what is being freely predicted as the finest exhibition 
ever held under the auspices of the A. N. R. J. A. Dele- 
gates to the convention are being urged to delay placing 
their orders for fall and winter merchandise until they 
arrive in New York. There they will find grouped under 
one roof jewelry and kindred lines made and distributed 
by many of the leading concerns in the trade. 

Although the list of exhibitors is still incomplete, the 
following have definitely decided to make displays at the 
national convention: 

Elgin National Watch Co., Parlor “C.” 





International Silver Co., Space 1. 
J. R. Wood & Sons, Space 2. 
Bulova Watch Co., Space 3. 
Harry Schick, Space 4. 

S. Nathan Co., Space 5. 
Sigmund Cohn and Maybaum Bros., Space 6. 

Edward L. Stern & Bro., Space 7. 

Corbett & Bertolone, Inc., and Lazar & Fonvo, Space 8. 
Whiting & Davis Co., Space 10. 

Western Clock Co., Space 11. 

Waltham Watch Co., Spaces 12-14. 

Katz & Ogush, Spaces 13-15. 

Walter Lampl, Space 16. 

Oneida Community, Ltd., Spaces 17-19-21. 
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CharlesT Dougherty Co.Lne. 


IMPORTERS of PEARLS & PRECIOUS STONES 
7-11 West 45%Street, New York, 


Star Sapphires 
Star Rubies 


+ ANTIQUE + 


EMERALD & DIAMOND 
RINGS 


CHAS. S. CROSSMAN & CO. 


The Old Mine Diamond House 
3 MAIDEN LANE NEW YORK 
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Ingersoll-Waterbury Co., Space 23. 
Gemex Co., Space 25. 

Baker & Co., Space 26. 

Jeremiah & Wolly, Space 27. 
Associated Silver Co., Space 28. 
Helbros Watch Co., Spaces 29-31-33. 
Freudenheim Bros., Space 30. 

Milton Jewelry Co., Space 32. 

S. Langsdorf, Inc., Space 34. 

Seth Thomas Clock Co., Spaces 35-37. 
A. Cohen Corp., Spaces 36-38. 
Ollendorff Watch Co., Spaces 39-41. 
Wefferling, Berry, Wallraff Co., Space 40. 
E. Tornoe, Space 42. 

Mabie, Todd & Co., Space 43. 
Germanow-Simon Machine Co., Space 44. 
A. Wittnauer Co., Space 45. 

Kienzle Clock Co., Space 46. 

Henry Freund & Bro., Space 47. 

L. E. Waterman Co., Space 48. 

Milton S. Rosenberg, Space 49. 
Wolfsheim & Sachs, Spaces 50-51. 
Herschede Hall Clock Co., Spaces 52-53. 
Morrell & Co., Space 54. 

Edmondson Warrin & Co., Space 55. 
Joseph H. Meyer Bros., Space 56. 
Rosenthal China Corp., Space 57. 

L. Luria & Son, Space 58. 

Wm. L. Gilbert Clock Co., Spaces 59-60. 
Wahl Pen & Pencil Co., Space 61. 
Conover & Quayle, Space 62. 
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Aisenstein-Woronock & Sons, Space 65. 
Joseph Mazer, Space 66. 


The Style Show 


One of the most instructive and important features 
of the convention this year will be the style show to 
be held Friday, Sept. 19, in the grand ballroom of the 
Hotel Commodore, Lexington Avenue and Forty-second 
Street. There will be two separate shows, the first one 
at 10 a. m. and the other at 2 p.m. As in the past, the 
show will be staged by the National Jewelers Publicity 
Association in cooperation with the retail jewelers of 
New York. Executive Secretary John Drake will have 
charge of the style exhibition. 

Plans call for the presence of twenty living models 
who will be dressed in the latest gowns and adorned 
with appropriate and up-to-the-minute jewelry. There 
will be in attendance at both showings a prominent 
stylist just back from Paris, who will describe the 
gowns and jewelry worn by the models. At the same 
time she will also enlighten the jewelers on the newest 
fall and winter fashions, explaining the relation be- 
tween these styles and the trend in jewelry. Another 
feature of the show will be an address on the romance 
of Chinese jewelry to be delivered by a Chinese woman. 

Special tickets for each of the shows may be secured 
upon application to the National Jewelers Publicity 
Association. Visiting and local jewelers, however, may 
obtain tickets at the registration booth at convention 
headquarters in the Pennsylvania Hotel. The public 
will also be invited to attend the exhibitions. 


Visiting Jewelers to See Coney Island 


Will Enjoy Boat Ride, Dinner and Entertainment Features of this Famous Resort 
as Guests of Wholesalers, Manufacturers and Importers 


ESIDES the regular features of entertainment 
during this convention, the visiting jewelers will 

be the guests of the manufacturers, wholesalers and im- 
porters of New York who, working through a committee 
representing such organizations as the Jewelers 24 Karat 
Club, the Jewelry Crafts Association, Jewelers Security 
Alliance, National Jewelers Board of Trade, will provide 
interesting diversion on the evening of Tuesday, Sept. 
16, in the way of a boat ride to Coney “Island, a dinner 
and a visit to all the amusements of Steeplechase Park. 

The entertainment will be purely for the benefit of the 
retailers who register at the convention. The local whole- 
salers and manufacturers who participate will participate 
as hosts and not guests. However, arrangements have 
been made by which wholesalers from out of town may 
purchase tickets and join the retailers in the fun of the 
evening. 

According to the schedule planned by the Entertain- 
ment Committee, the visiting retailers will leave for 
Coney Island on one of the excursion boats of the Iron 
Steamboat Co., from the pier at the foot of West Thirty- 
fifth Street at 4 p.m. The boat will take them down the 
Hudson River giving the visitors a chance to see a beau- 


tiful view of the city as well as the Upper and Lower 
Bay, the Narrows and part of the Atlantic Ocean. 

Arriving at Coney Island about 5.30, they will have 
a short time to visit the great boardwalk and then will 
gather at Feltman’s where a shore dinner will be served 
at 6.30 p.m. sharp. After dinner, the guests will be 
given tickets for Steeplechase Park which has been taken 
over for the evening for the exclusive use of the jewelers. 
The visitors and their families will have an opportunity 
to participate in all the amusements which this enter- 
tainment resort affords. 

Unfortunately the season at Coney Island ends before 
the great jewelers convention starts, Luna Park clos- 
ing on Sept. 15 and many of the other concessions closing 
about the same time. However, although the visitors 
will not see the great American resort with its summer 
crowds, they will be in a position to view the place under 
more comfortable auspices and have the advantage of 
having Steeplechase Park entirely to themselves. 

The boat will leave on its return trip to New York at 
10.45, bringing the jewelers back to the metropolis around 
midnight. Those who wish to stay later can do so and 
come home by train or trolley. 
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British Jewelers Feature New Hand Bags 


and J jewelry 





Black Reindeer Bags Decorated with Precious and Semi-Precious Stones the Vogue in England 
—Narrow Platinum Slave Bangle Bracelets for Evening Wear—Daring Thieves Rob 
Plcomairy Jewelry Store During Celebration for Amy Johnson, British Girl 
Flyer—Beach Jewelry Features Coral 


LONDON, Aug. 19.—A rather impor- 
tant accessory for the _ well-dressed 
woman this fall will be the flat, leather 
handbag which will be lavishly decorated 
with precious stones and semi-precious 
materials, and will be given more than 
usual attention by the wideawake jewel- 
er. Black reindeer is to be a favorite 
material for these bags, probably be- 
cause Queen Mary has placed her stamp 
of approval on this medium which she 
also utilizes for her walking shoes. A 
description was given in this column re- 
cently of the reindeer bags equipped with 
six hinges in brilliants so that the mouth 
of the bag is hexagonal in shape when 
opened. 

z * * 


Bracelets run a lot to smart designs 
in semi-precious materials such as 
carved pink coral in the form of little 
squares separated by crystal links. 
Narrow platinum slave bangles are 
being worn in the evening. Some are 
decorated with a pansy carved from dark 
blue lapis with a diamond in the center. 
The tendency is to utilize semi-precious 
media in pairs. Rose quartz is used with 
chalcedony, for instance, amethyst with 
crystal, tourmalines with moonstones, 
and so on. Dull gold, copper and plati- 
num are used for the simply designed 
necklaces worn during the day. Gold 
pendants decorated with red amber are 
to be seen worn on long chains having 
a clasp to match. 


* * * 


The audacity of the modern jewel 


By JACK BROOKS 


thief was well illustrated in a raid last 
week on the establishment of R. H. 
Halford & Sons in Piccadilly, the jewel- 
ry staff being imprisoned while the 
raiders smashed a window and extracted 
gemmed jewelry valued at nearly 
$10,000. The raid was staged by three 
men in a car just before the lunch hour 
when the crowds were thronging to see 
the procession of Amy Johnson, the 
young woman who flew solo to Australia. 
passing nearby. One raider remained in 
the car, a second deftly attached a short 
rope fitted with a hook at each 
end to the swing door of the store ang 
the shop front, and a third smashed the 
curved end of a window with a padded 
mallet. W. H. Halford, a director of 
the jewelry company, and his staff 
rushed to the street door as they heard 
the crash of glass but they were unable 
to open it. Eventually they snapped the 
rope with their combined weight and 
reached the sidewalk in time to see the 
raiders’ car disappearing up a side 
street. Mr. Halford said he had just 
taken a $26,500 necklace from the trim 
to show a wealthy customer and was 
about to replace it when the window was 
smashed. The raiders fastened the 
street door immediately after this cus- 
tomer had left. This is the third raid 
on the Halford establishment. The firm, 
as a protection against the jewel gang, 
had hung a heavy sheet of plate glass 
inside the window and an inch or two 
from it. The raiders carefully avoided 
this, smashing the glass where it curved 
in toward the entrance. They had also 


taken correct measurements for their 
hooked rope. 
* *& * 

Hull’s gift to Amy Johnson is an 
excellent example of modern craftsman- 
ship in silver, gold and enamel work. 
Hull is the young woman’s home. The 
gift takes the form of a silver globe of 
the world on which the continents are 
raised in gold. The route taken by Miss 
Johnson on her flight to Australia is 
marked in red enamel, the stopping 
places being shown in black enamel. 
The youth of Great Britain presented 
Miss Johnson with a gold loving cup. 

* * * 

A daring robbery of valuable silver 
plate was made on Bond St. one after- 
noon recently when a bag containing 
the ware was snatched by a pedestrian 
from a jeweler’s assistant who was tak- 
ing the plate on a bicycle to a customer’s 
address. The jeweler’s employe was 
thrown to the ground and the thief made 
good his escape at the time although 
it was reported later that the police 
had arrested a man believed to be the 
offender. He is being held for identifica- 
tion. 

x x aa 

Coral from the Mediterranean is being 
used extensively in the fashioning of 
jewelry for the beach. Strung on cat- 
gut, faceted and graduated coral beads 
lend themselves admirably to the various 
designs that are fashionable with bath- 
ers. Sets of this deep red coral are 
now available in necklet, armlet, anklet 
and earring form. 
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The New Vogue Birth- 
stone for September is 
Sapphire 
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All “Tru-Stone” synthetics 
are identified by this tag. Write 
for our very interesting color 
booklet on new vogue birth- 
stones. 
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MISS 
SOMETHING— 


If you don’t visit our interesting and instructive exhibit 


at the 


A. N. R. J. A. CONVENTION 


at the Hotel Pennsylvania in New York City during the 
week of September 15th to 19th, Booth No. 5 

This display will afford Jewelers an opportunity to get 
acquainted with the entire “Tru-Stone” line of Synthetic 
Stones, and will bear out in every detail “Tru-Stone’s” 
enviable reputation as True to Nature Synthetics. 


Ask your wholesaler to show you jewelry set with 
“Tru-Stone” Synthetics. 


S. NATHAN & CO. 1<. 
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BRACELET LAYOUTS .... 
SPECIALISTS IN 

HIGH GRADE CALIBRE — 
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36 West 47th Street 
New York City 























IMPORTED 
Marcasite Jewelry 


Largest assortment of original imported 
MARCASITE rings, necklaces, bracelets, 
earrings, etc., sterling silver, set with semi- 
precious stones in the newest Fall colors. 
Well rated firms, write for a memorandum 
selection. 


MAISON BEHAR 


303 5th Ave., New York 









































THE CHANGEABLE RING 


A beautiful combination of the single 
row diamond guard cing with the various 
and more colorful calibre bands. of 
simple, revolving construction—instantly 
ear for numerous occasions. Pat. 


WEDDING RINGS. 





Baguette-Like 
The only ring that mounts 


Overlays 
Old gold wedding cov- 
ered with the Klass & Com- 
pany platinum or 18 K. 
white gold shells — guaran- 
teed to be the original ring 
ceceived with inside engrav- the price 
ing and stamping  unde- wotding band. Pat. U. 


ne KLASS & CO. 


Manufacturing J 
Platinum Mountings, oun Rings 


Special Orders. 
49 MAIDEN LANE Tel. John 5892 NEW YORK 
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New Zealand Reduces Duty on 
Watches 


WASHINGTON, D. C., Aug. 21.—Addi- 
tional alterations in the New Zealand 
customs tariff, effective Aug. 13 provide 
for reduced import duties on watches 
according to a cablegram to the Depart- 
ment of Commerce from Trade Commis- 
sioner Julian B. Foster, at Wellington. 

The import duty on watches (item 
264) is decreased under the genera! 
tariff from 45 per cent to 35 per cent 
ad valorem and remains at 20 per cent 
ad valorem under the British preferen- 
tial tariff. 


* * * 


July Imports and Exports Show 
Decrease 


WASHINGTON, D. €., Aug. 21.—Both 
imports and exports decreased in July 
compared with the same month of last 
year according to figures just available 
at the Department of Commerce. 

July exports were valued at $269,000,- 
000 compared with $402,861,000 for the 
same month of last year while July im- 
ports were valued at $219,000,000 com- 
pared with $352,980,000 for the same 
month of last year. In July the value 
of the excess of exports over imports 
was $50,000,000 compared with $49,- 
881,000 for the same month of last year. 

For the seven months ending July this 
year the value of the exports was 
$2,345,320,000 compared with $3,025,949,- 
000 for the same seven months of last 
year. The value of the imports for the 
seven months ending July this year was 
$1,954,878,000 compared with $2,639,- 
355,000 for the same period of last year. 
For the seven months ending July this 
year the excess of the value of exports 
over imports was $390,442,000 compared 
with $396,594,000 for the same seven 
months of last year. 

* * ok 


Clock Exports During May 


WASHINGTON, D. C., Aug. 21.—During 
the month of May the United States ex- 
ported 16,831 one day alarm clocks 
valued at $21,840 of which the largest 
‘number went to the United Kingdom 
with Canada being the second best cus- 
tomer. 

During the same month also 3040 man- 
tel and novelty clocks were exported 
valued at $10,445 of which Canada was 
by far the best customer with New Zea- 
land being a poor second. 

Wall clocks exported in May numbered 
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1789 valued at $9,604 of which Canada 
was again the best customer with British 
India being second. Other clocks and 
parts exported from the United States 
during May were valued at $19,395 with 
Canada again being first and Norway 
second. 

Imports into this country of chrono- 
meters and clocks in May totaled 20,878 
valued at $54,664 of which the largest 





number came from Germany with the 
second largest from Switzerland. Clock 
cases, parts and materials imported in 
May were valued at $12,146 of which the 
greatest amount again came from Ger- 
many with Switzerland being second. 


* * * 


Claims That —— Precious 
Stones, Faceted, Should Be Duti- 
able at 60 Per Cent 


WASHINGTON, D. C., Aug. 23.—F. X. 
A. Eble, Commissioner of Customs, in a 
communication to the Collector of Cus- 
toms at New York city takes the posi- 
tion that imitation precious stones 
faceted should be dutiable at 60 per ceni 
ad valorem. In his communication to 
the Collector the Commissioner says: 

“The Bureau is in receipt of a com- 
munication from the Assistant Attorney 
General at New York relative to the de- 
cision of the United States Customs 
Court which sustains a protest of the 
importer that certain imitation semi- 
precious stones were faceted and were 
therefore properly dutiable at 20 per 
cent ad valorem under Par. 14299 of the 
Tariff Act of 1922, instead of at 60 per 
cent under the same paragraph as imita- 
tion semi-precious stones not faceted. 

“In view of the record in this case, 
an appeal was not considered advisable, 
but in his letter the Assistant Attorney 
General states that it is his intention to 
prepare a new case to show that mer- 
chandise ‘beveled’ like that involved in 
the instant case, is not ‘faceted.’ 

“For the reason stated, you are re- 
quested to continue to assess duty upon 
merchandise imported under the Tariff 






By L. M. Lamm, Washington, D. C., Correspondent 


Act of 1922, and which was like that 
involved in the abstract in question, at 
60 per cent ad valorem, under Par. 1429 
of the said Act, to the end that its classi- 
fication may be the subject of review on 
the new record by the United States 
Customs Court and if necessary, by the 
United States Court of Customs and 
Patent Appeals.” 


* * * * 


Store Opening and Closing Hours 


WASHINGTON, D. C., Aug. 23.—Data 
on practices in regard to store opening 
and closing hours have been obtained by 
the Domestic Distribution Department 
of the Chamber of Commerce of the 
United States, from more than 250 local 
chambers of commerce throughout the 
country and are reported in “Store Open- 
ing and Closing Hours.” 

The report brings out the importance 
of agreements on closing practice among 
stores in the same group in any com- 
munity, as refusal of two or three stores 
or even of one predominant retailer to 
recognize the closing period almost forces 
all others in that classification to remain 
open. 

The large stores in a city, it is re- 
ported, usually live up to all established 
practices, but frequently smaller stores 
either do not agree to participate in the 
beginning or maintain hours to suit 
themselves. : 

The majority of reports show that 
opening hours average from 8.30 to 9 
a. m. and closing hours from 5.30 to 
6 p. m. Summer closing practice fre- 
quently provides employes with a shorter 
week, either through a half day off, 
usually Wednesday or Thursday after- 
noon, or a half hour shorter day through 
the summer months except that in some 
cities the Saturday hours remain the 
same. 








A former wealthy real estate dealer 
of Detroit, Mich., was arrested in Flint, 
Mich., early last week and brought back 
to Detroit on a charge of larceny by 
conversion. The warrant charges the 
man with appropriating a diamond ring 
and other jewelry valued at $1,500, given 
to him to sell on consignment. The man 
was reputed to be worth close to $1,000,- 
000 prior to 1926. He told the police he 
started on the downward grade when he 
suffered severe reverses about four years 
ago. The police had been searching for 
him for some time before they were able 
to locate him in Flint. 











THE JEWELERS’ CIRCULAR August 28, 1930 


















—SPLSLI IIIS SII wen enenmnea 


AMZ BIR. 
ee a so 
“Buy from the Cutters” : : {i Ww 
‘ » ) 
GEMS En ty it 
Y ore 
Emeralds Catseyes . 
Rubies Star Rubies , ones wn PNP 
y ----to be EXACT 
Sapphires Star Sapphires y re 
The Jewelers’ Circular 
‘ Chinese Jade ‘ wroaklyand in September 
‘ . y will blossorn forth as a 
N Black Opals Aquamarines \ bigger, better and more 
P q 
: \ helpful Monthly. 
8 and other oe our “only aaa 
) 2? co. . t . s 
n Precious Stones ‘ bieger ond tottne, ond—we 
Q \ trust— be more helpful, also. 
‘ . As usual, comments from 
a AMERICAN GEM & PEARL Co. : —_ te wpe 
® Q our advertising policy 
‘ Dealers . (utters » Importers : nena be sincerely appreci- 
N SIX WEST FORTY-EIGHTH STREET § — 
\ % 
‘ | NEW YORK : oserla \\\ \ \ac. 
‘ London Paris \ eT WEE NE 
‘ : 10 West 47"Street 























Banking Service for the Jewelry Trade 


E offer to jewelers the special facilities. developed through 
years of intimate association with their business, together with 
all the financial and service resources of a great banking institution. 


MARKET AND FULTON OFFICE 


IRVING Trust COMPANY 


81 Fulton Street, New York 

















ea ee ee ee oe 


EE 

















STIK-TITE Watch Crystal Cement GRIMM and JUDAE CO. 


Guaranteed to stick to both metal and crystal. 
Indispensable for glass or pag g ty a. You MANUFACTURING JEWELERS and 
can safely guarantee crystal to stay in zel one year. 
$1.50 tube cements 125 crystals; $3.00 size, 350 crystals. PLATINUMSMITHS 
Over 500 satisfied customers Special Order Work Promptly Executed 


Order a Tube at Once Immediate Attention Given All Repairs 


C. E. Chapman oo so eee st, Chicago 31 No. State Street CHICAGO 
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Modern Tempo of Business Demands Timers 





America Is Spending $1,000,000 a Year for Stop-Watches; Jeweler Logical Distributor for 


ness are spending approximately 

$1,000,000 a year for timers to 
measure the tiniest divisions of an in- 
flexible accuracy. In every community 
there are numerous opportunities for the 
jeweler to increase sales with timers, due 
to the efficiency and accuracy demanded 
today of every impulse of business and 
science. 

Timers, more often referred to as 
stop-watches should have their channel 
of distribution through the jeweler. The 
prestige of the jeweler and his knowl- 
edge of the intricate mechanism of 
watch movements immediately estab- 
lishes confidence in the mind of the pur- 
chaser of a timer. This fact alone 
eliminates selling resistance and makes 
sales less difficult in jewelry stores than 
other retail outlets. More important is 
the fact that prospective purchasers 
prefer to buy their timers through the 
jeweler. First, because he understands 
the function of a timer. Secondly, in 
most instances when repairs are re- 
quired, they are made by the jeweler. 

The very novelty of the watch itself 
can be utilized as a feature in the most 
aggressive watch department. Very few 
people have an opportunity of seeing a 
timer or its multiplicity bag of tricks 
contained in the case of the watch. A 
few timers would create much favorable 
comment. It would concentrate attention 
and cause the store to be referred to as 
one with a complete watch department. 

In recent years the distribution of 
timers has been through scientific instru- 
ment and sporting goods firms, who have 
coaxed this business away from the 
jewelry store where it logically belongs. 

It is estimated that 75 per cent of the 
timers sold today are distributed through 
the sporting goods houses, and might it 
be added, at a handsome profit.- This 
picture can be changed. The jeweler, 
if he will become interested, can direct 
this business into his store and add in- 
creased profits. 

The markup on a stop-watch is in 
some instances higher than that of the 
average watch, but certainly never less. 
No large stock is required for a complete 
selection for an immediate requirement. 
Because of very limited production and 
control of the importation of timers, the 
trade is virtually protected from the evil 
effects generally rising from competitive 
production and distribution. 

It is conceded that three timers are 
sufficient for the average jeweler to 
carry and to verify this statement, we 
asked George N. Wallace, of the Jules 
Racine & Co., New York, who import 
the large proportion of timers used in 
this country, to classify the types for 
which the jeweler would receive the 
greatest demand. 


Sines ar sports, industry and busi- 





This Merchandise 


He said, “Three types will cover the 
demands of those buying stop-watches. 
Of course, specific problems require 
timers especially constructed to meet 
these problems, but they can always be 
secured. But with the following stock 
of timers, the jeweler can build a profit- 
able little business. First, the start, stop 
and fly back type for swimming and 
track events. Second, the fifth-second, 
thirty minute register, side slide for 
taking time out at football and basket- 





A PRACTICAL 1/100 SECOND TIMER. 
LARGE HAND MAKES ONE COMPLETE 
REVOLUTION IN THREE SECONDS 


ball games. Every community has at 
least one basketball and football team, 
and in many instances more than one. 
These games cannot be played without 
a stop-watch especially designed for 
games of this character. Third, the 
split-second watch for two observations 
of time. During the past few years with 
the increased demand for accurate tim- 
ing, there has been a tremendous up- 
swing in the sale of timers. Doctors 
use them for operations and in other 
needs of their practice. Factories have 
learned that by timing certain operations 
of production in their plants costs 
could more accurately be determined. 
Telephone companies are large users of 
timers. The largest user is the United 
States Government. 

“The possibility of sales is unlimited, 
depending mostly on the alertness of the 


jeweler and the opportunities he develops. 


in his own community. The difficulties 
of repairing these watches have been re- 
duced to a minimum. All of our watches 
contain six parts for an emergency re- 
pair. The watches are now constructed 


with such durability that they are shock ° 


proof and can be dropped without serious 
injury.” 
With the opening of schools and 


colleges, a splendid opportunity is offered 
the jeweler to secure some of this busi- 
ness which is rightfully his. Make con- 
tacts with the coaches of the various 
teams, prove to them that the jeweler is 
the logical place to buy stop-watches. 
The advantages of a repair department 
are excellent selling arguments. Ad- 
dress an appeal to students, stressing 
the advantage of watching the game with 


a stop-watch. Point out the interest that 
will be derived by timing the event as 
you watch it played. 


It is for each jeweler to decide whether 
he wishes to get his share of this $1,000,- 
000 business of which 75 per cent at the 
present time is being done in other than 
jewelry stores. 

Here is a new sales opportunity. Take 
advantage of it. 





= 





Board of Directors of Chamber of 
Commerce of United States to 
Meet Sept. 18-20 


WASHINGTON, D. C., Aug. 23.—Activi- 
ties of the Chamber of Commerce of the 
United States for the year 1930-1931 will 
be launched at the autumn meeting of 
the Board of Directors and members of 
committees which will be held here on 
Sept. 18, 19 and 20. 

This meeting, marking somewhat of a 
departure from the usual Chamber 
procedure, will be the equivalent of a 
general staff council, bringing into single 
prospective the various subjects with 
which it will deal, many of them of 
vital interest to business, and the steps 
necessary to carry into execution policies 
upon which the membership has already 
agreed and to formulate principles ap- 
plicable to changing business conditions. 

At the outset of the year’s work the 
meeting will bring together the 33 direc- 
tors of the National Chamber, represent- 
ing different sections of the country and 
different branches of business, and the 
members of a score of recently organized 
committees with an aggregate member- 
ship -of approximately 100 business 
leaders. 








The Richmond, Va., unit of Schneer’s 
chain of instalment jewelry stores has 
been taken over by Phil Tishman and 
Alvin Baum who have _ incorporated 
under the name of Baum’s with $25,000 
capital, Mr. Tishman is president of the 
newly incorporated firm and Mr. Baum 
is secretary-treasurer. The store at 311 
E. Broad St., will be remodeled in some 
details to provide for a better display 
of merchandise, Mr. Tishman announced. 
He also stated that the purchase of the 
Schneer business did not include the 
firm’s merchandise. 
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REFLECTION 


'HE Reflection pattern in sterling. 

silver by the Wallace Silversmiths 
is the realization of a purpose to build the finest sterling 
silver pattern possible. Back of this purpose are the out- 
standing reputation of the makers for integrity, modern 
merchandising and sales service, the most beautiful and 
modern silver plants in America, the inspiration of fashion- 
alert designers and ninety-five years’ experience of able 
manufacturers. Out of these comes the Reflection pattern 
with its sparkling vitality and—definite public preference. 





* * oa * 


The task of presenting this new Reflection pattern has 
been, in a very real sense, to let this design speak for itself. 
And in such a manner was its resalability determined. Eight 
of the most popular and biggest selling patterns on the 
market—and Reflection—were placed side by side in a case 
without any marks of identification other than numbers. 
The most critical cross-sections of American life were sought. 
Women known as style leaders, of unquestioned taste, who 
because of their conspicuous positions of leadership in- 
voluntarily dictate the mode, were asked to make first, 
second and third choice of patterns. Without influence or 
guidance these women critics, in an over-the-counter manner, 
surveyed nine sterling silver patterns and registered their 
individual preferences. The new Reflection design piled up 
the largest number of votes as the FIRST CHOICE. 


No extravagant claims are, or need be made for Reflec- 
tion pattern. It excited a critical audience of women as 
no other pattern excited them—and has excited more of 
them. The ideals and efforts of R. Wallace & Sons Mfg. Co. 
represent its most impressive endorsement. Its advertising 
story is the simple and compe'ling one of-—‘‘definite public 
preference.” 
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R. WALLACE & SONS MFG. CO. 


Silversmiths — Wallingford, Conn. 


New York CHICAGO PHILADELPHIA Los ANGELES SAN FRANCISCO 
411 Fifth Ave. 10So0.Wabash Ave. 1204 Chestnut St. 811 W. Seventh St. 140 Geary St. 


Wallace are designers and makers of tableware, dresser silver and trophies in Sterling; tableware and 
trophies in Silver Plate; Early American and De Luxe Pewter Founded in 1835. 


MEMBERS OF THE STERLING SILVERSMITHS GUILD OF AMERICA 
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New Facts on Gems 





Dr. Geo. F. Kunz’s Precious Stone Report for “Mineral Indus- 
try’ Soon to Be Issued; Gives Points on Control 
of the Diamond Market 


OME most interesting information in 

regard to the marketing and produc- 
tion of precious stones will be found in 
the report of “Precious and Semi- 
Precious Stones” prepared by Dr. George 
Frederick Kunz for “Mineral Industry 
1929,” (Vol. XXXVIII). This report, 
which is soon to be issued in advance 
form, is one looked forward to yearly 
by gemologists, gem dealers and jewelers 
and this year it contains a lot of infor- 
mation on subjects about which very 
little has been published, particularly in 
connection with diamonds. 

Among the exceptional stones found 
last year of which mention will be made 
in Dr. Kunz’s report is a “Kimberley 
white” diamond of 101 carats in the 
rough found at Bakers in the Lichten- 
burg area and a 25 carat stone from 
Manna. Drovegeveld produced several 
large stones during the year, including 
one of 132 carats and another of 21% 
carats. One of the largest and most 
valuable diamonds discovered at the 
Orange River diggings was found June 2, 
1930, at Remhoogte. This stone, accord- 
ing to the report, is of good shape and 
quality and weighs 133% carats. 

In speaking of the conditions which 
have made control of the diamond mar- 
ket so thorough, Dr. Kunz’s report goes 
into details as to the workings of the 
Diamond Corporation, Ltd., which is aid- 
ing the syndicate in control and also the 
diamond control board which has been 
organized in South Africa. On these 
subjects the report says: 

“Diamond Corporation, Ltd.—During 
the past three years, owing to the excep- 
tional outputs in Lichtenburg and Nama- 
qualand, diamond production has ex- 
ceeded the demand, and a serious dis- 
turbance in the market, and an almost 
inevitable heavy drop in prices, was 
avoided by the prompt action of the 
Diamond Syndicate in buying and stor- 
ing excess supplies, and of the Big Four 
producers—DeBeers, Premier, New Ja- 
gersfontein and Consolidated of South- 
west Africa—in voluntarily restricting 
production. The Syndicate has accumu- 
lated a stock of stones estimated in the 
neighborhood of £12,000,000, and the 
burden on the producers has been almost 
equally great, through their voluntary 
restrictions of output and sales. To re- 
lieve this situation there was organized 
late in 1929 and early 1930, the Diamond 
Corporation, Ltd., with a capital of 
£10,000,000 which will take over from 
the Syndicate and the producers the 
burden of financing and holding the 
surplus stocks until they are required by 
the market. This continued regulating 
and guarding the output has been the 
cause of stable price for over 40 years.” 
“Diamond Control Board.—During the 


latter part of 1929 arrangements were 
completed for the organization of the 
Diarhond Control Advisory Committee in 
South Africa. This committee consisting 
of Messrs. J. deVilliers Roos, Percy 
Ross Frames, and M. deKock, started 
functioning with the new year. The 
committee acts only in an advisory ca- 
pacity, advising the Union Government 
on all matters affecting the production 
and marketing of diamonds and the cut- 
ting industry in South Africa. 

“In March, 1930, at a conference be- 
tween the Union Government and repre- 
sentatives of the producers and the Syn- 
dicate, new selling quotas were arranged, 
covering the mine producers, the alluvial 
producers, and the State output from 
Namaqualand. The amounts of these 
new quotas have not yet been made pub- 
lic as the agreements are still to be 
signed.” 





‘Mr. Roos resigned at the end of April, 
1930, and in his place was appointed Mr. 
F. W. Beyers, formerly Minister of Mines 
and Industries in the South African Govern- 
ment. 


New Store of Roy & Molin 


One night recently four policemen with 
sawed-off shot guns marched up Alder 
St., Portland, Ore., accompanying a man 
who was carrying several velvet-lined 
trays under his arm. The man was 
A. W. Molin of Roy & Molin trans- 
ferring diamonds worth about $70,000 to 
the new location at 266 Alder St., a block 
away from the old store. The rest of 
the stock followed in less spectacular 
fashion, although also closely guarded. 
A short time later Roy & Molin held their 
formal opening in their beautiful new 
store, which has quarters in the firm’s 
own building, a one-story structure, 
which, together with the ground, repre- 
sents an investment of over $100,000. 
There are two other stores on the ground 
floor, and provision has been made for 
additional stories, if later there is call 
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for them. The entire space in the store 
is 18 by 50, and there has been such 
careful planning that every inch has 
been used to good advantage. 

During the formal opening, the store 
resembled a florist’s shop. The flowers 
came from fellow jewelers, wholesale 
firms, and friends and customers gained 
during Roy & Molin’s long business con- 
nection in Portland. 

A second optician has recently been 
added to the force, and the firm em. 
ploys five watchmakers and repairers, 
Besides space on the balcony for the re. 
pair work, there is room for two men 
to take in and give out work in the front 
of the store, near the entrance. 








J. R. Wood & Sons, Inc., Hold Sales 


Conference 


The entire selling staff of J. R. Wood 
& Sons, Inc., recently gathered in New 
York to learn the secret of the new 
sales promotion plan of the company. 

The first gun was fired when Mr, 
Schwab, general manager, announced 
that the plan was a huge national ad- 
vertising campaign backed by a mer- 
chandising program complete to the last 
detail. Such authorities as Mr. Tins- 
man, president of the Federal Agency 
and Mr. Miller of the Curtis Publishing 
Co. added their opinions on the value of 
advertising and the help it must give 
to the retail merchant in every line of 
industry. 





LETTER TO THE EDITOR 








Tourists Should Be Educated to Buy 
Jewelry Here 


VAUCRESSON, FRANCE, Aug. 8, 1930. 
Editor, THE JEWELERS’ CIRCULAR: 

The other day another wealthy Amer- 
ican society woman achieved public no- 
tice by bringing back over $300,000 worth 
of personal articles from Europe. She 
appears to have done it lawfully, and 
paid a big check in duty. 

The great gem tariff battle against 
smuggling is won, but we need wide- 
spread publicity, on behalf of the Amer- 
ican jewelers, wholesale, manufacturing 
and retail, to demonstrate to the well- 
to-do Americans who go abroad, that the 
duty the traveler pays on jewelry is 
many times that 10 per cent which the 
jewelers pay on the diamonds and pre- 
cious stones which form the main value 
of a jeweled piece. 

It should be impressed very strongly, 
that the American retailer is on the 
ground to offer a substantial guaranty of 
value and quality, and to answer for any 
mistakes or satisfaction. The foreign 
dealer interest is entirely in the imme 
diate sales, and he has, besides, nothing 
to offer that the American jeweler has 
not. The prices over here in Europe are 
frequently much higher, in the stores, 
than for the same article at home. 

Sincerely yours, 


(Signed) A. D. LEVERIDGE. 
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Group photo- 
graph of some of 
the boys who 
have been enjoy- 
ing the hospital- 


Golden Roosters of Chicago Send Ten 
Boys to Michigan Camp 


Cuicaco, Aug. 25.—Several members 
of the Golden Roosters of Chicago are 
the possessors of letters received recently 
from a group of boys which the organ- 
ization sent to Camp Channing, Mich., 
for a two weeks’ vacation. There are 10 
boys in the group who are enjoying the 
pleasures of the camp located at one end 
of Lake Scott. They are guests of the 
“fine feathers of the jewelry trade.” The 
camp is the property of the Division St. 
branch of the Y. M. C. A. 

Dick Maske, well known to those who 
attend picnics of the Golden Roosters, is 
physical director at the camp, and it was 
through his efforts that the local jewel- 
ers were induced to act as host to the 
boys taken from the streets of Chicago. 
The accompanying photograph shows the 
boys with Camp Commander Mr. Pogue, 
apparently happy and grateful to the 
Roosters for two weeks of outdoor sport 
and recreation. 








Worcester Watchmakers and Jewelers 


Visit Waltham Watch Factory 


WORCESTER,, Mass., Aug. 21.—Last 
Tuesday 36 members of the Worcester 
Watchmakers and Jewelers Association 
visited the Waltham watch factory, Wal- 
tham, for their annual outing. They 
were met by officials of the company 
who conducted them through the estab- 
lishment. 

After the inspection the party went to 
the Relay House, Nahant, where a shore 
dinner was served. Paul C. Tasse, pres- 
ident-elect of the association was in 
charge of the outing arrangements. 








New England Jewelers Golf Associa- 
tion Plans for Fall Tournament 
and Outing, Sept. 14 and 15 


Boston, Mass., Aug. 25.—The New 
England Jewelers’ Golf Association will 
hold its fall tournament and outing at 
the Oyster Harbors Club, Osterville, 
Mass., on Sunday and Monday, Sept. 14 








and 15. This well known club, located 
on Cape Cod, has been the scene of sev- 
eral tournaments of the New England 
organization. 

In addition to the golf tournament 
there will be other forms of sport for 
the members, their wives and guests. 
Handsome prizes will be awarded to the 
winners of these various events. A 
bridge playing tournament, putting con- 
test and possibly a golf match are being 
arranged for the ladies. 

Howard A. Martin, secretary and 
treasurer of the New England associa- 
tion, 56 Summer St., Boston, Mass., is 
urging members to make their reserva- 
tions as soon as possible. 








Loses Diamond Rings 





Salesman for Syracuse, N. Y., Concern 


Robbed by Bandit in Buffalo, N. Y. 


BuFFALO, N. Y., Aug. 25.—A neatly 
dressed young man, flourishing a re- 
volver, jumped into the automobile of 
David Silverman, salesman for the A. H. 
Pond Co., Syracuse, N. Y., yesterday and 
robbed him of diamond rings said to be 
valued at approximately $20,000. A 
brief case and suit case taken from the 
salesman were found empty at noon to- 
day beside the Lake Shore Road near 
Wanakah and are being brought to this 
city by State troopers. 

The salesman told the police that he 
was accosted by the bandit as he waited 
in his car for a traffic light at North St. 
and Richmond Ave. Climbing into the 
car the bandit pressed his gun against 
the body of the salesman and com- 
manded him to drive to Delaware Park. 
At a point along the lake, the salesman 
told the police, he was forced from the 
car which the bandit then drove away. 

In the back seat of the machine the 
salesman had a brief case containing 
about 200 diamond rings and a suitcase 
in which his clothes were packed. These 
are the cases which were found today at 
an outlying point from this city. 

The bandit, according to Mr. Silver- 
man, is about five feet five inches tall 
and weighs about 160 pounds. He wore 
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ity of the “Gold- 
en Roosters” at 
Lake Scott. Dick 
Maskeis the 
physical director 


a soft gray hat and dark suit and car- 
ried a black automatic pistol. This 
description fits that of a bandit who two 
weeks ago robbed another local resident 
at the same place and in a similar man- 
ner. 








Burglars Rob Safe in Fond du Lae, 
Wis., Jewelry Store 


Fonp pu Lac, Wis., Aug. 22.—Over 
$800 worth of jewelry was stolen recent- 
ly from the safe of the A. L. Recht 
jewelry store, 107 S. Main St., here, less 
than two hours after an employe had 
removed the display of diamonds from 
the show window and locked them in the 
safe. The burglars gained entrance by 
breaking one of the small windows in the 
rear door, then reaching through the 
opening and unlatching the lock from 
the inside. 

Jewelry had been taken from the front 
show window and from the front shelves, 
but nothing was disturbed in the show- 
cases or in the rear of the store. The 
loss, according to Mr. Recht, was not 
covered by insurance. 








Alleged Watch Thief and Receiver of 


Stolen Loot Arrested in Baltimore 


BALTIMORE, Mp., Aug. 25.—A young 
man claiming to come from New York 
was arrested here last week following 
the theft of a number of watches from 
several local jewelry stores. Another 
man was also taken prisoner charged 
with attempting to dispose of part of the 
loot. 

Last Thursday a watch was stolen 
from the store of the Hennegen-Bates 
Co., and on the Tuesday previous an- 
other timepiece was stolen from the 
establishment of Hochschild, Kohn & Co. 
The May Co., this city, also lost a watch 
on Aug. 11. It is claimed that when the 
two men now under arrest attempted 
to dispose of the watch stolen from the 
Hennegen-Bates establishment in a local 
pawnshop, they were taken into custody. 

The pair were later arraigned in the 
Central Police Court and held in bail 
on charges of grand larceny and re- 
ceiving stolen goods. 
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Marching on to 





MEMBER 
UDIT 


UREAU 


OF 
IRCULATIONS 





This symbol identifies an 
A. B.C. Paper... The Audit 
Bureau of Circulations was 
founded in 1914... Its mem- 
bership is made up of business 
papers, newspapers, general cir- 
culation magazines and adver- 
tising agencies. 





AUTHORITY CONTINUES. Vested for 62 
years in The JEWELERS’ CIRCULAR—the Recog- 
nized Authority of the Trade—it springs up 
with even greater vigor in the new and enlarged 
edition of The JEWELERS’ CircuLAR, the first 
number of which will be dated October 1930, 
and will be mailed September 15th. 


While the new JEWELERS’ CIRCULAR is a publi- 
cation for today and tomorrow—the only period 
in which a profit can be made—it has the proud 
heritage of having served faithfully the needs of 
the times through which its worthy forebear has 


lived. 


While it borrows nothing from tradition, it does 
find, in the accumulated experience of 62 years, 
the strength to meet changing conditions with 
an inherited ability to give the largest possible 
measure of service demanded of it. 


In these strenuous days no man lives for him- 
self alone. No business prospers fully by itself, 
for the prosperity of any industry or trade gets 
its impulse from the mainspring of our national 
well being. The prudent business man keeps in 
touch, not only with the tendencies and develop- 
ments of his own industry, but with the major 
movements and practices of business as a whole. 
If he be a merchant, the best thoughts and the 
best practices of merchandising must be brought 
to him so that they may become common prac- 
tice, and the basis for better profits. 


The 


JEWELERS’ 


239 WEST 39TH STREET 


A DIVISION OF THE 
ent 
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Greater Glory’ 


But the merchant is busy. His time for busi- 
ness literature is limited and is year by year en- 
croached upon by other duties and obligations. 
Strangely, however, it is the busy man who is the 
best and most consistent reader. He is actively 
seeking the way to new profits. And, to conserve 
his time, and offer him a more sweeping picture, 
with greater emphasis upon the fundamentals of 
his business, we present this new JEWELERS’ Cir- 
CULAR in a new form, a new conception, and at 
monthly intervals which more closely coincide 
with the arbitrary division of his business year. 
In addition to a staff of editorial experts well 
versed in the best practices of modern merchan- 
dising, we draw upon the great accumulated 
experience of the group of publications of the 
United Business Publishers, Inc., who are co- 
operating in the collection and interpretation 
of merchandising facts and are encouraging, 
through the merchant and manufacturer, the 
wider use of customer-wanted goods and ser- 
vices by the consuming public. 


With a personnel sufficient to carry out its ideals : 
of giving dependable Business Opinions, au- 

thentic Buying Facts, and potent Sales Ener- 

gizers, and backed by an organization which 8 

is one of the greatest clearing houses for mer- 
chandising information, the zew JEWELERS’ 

CIRCULAR becomes—at the Doors of the 


new business era— 





“The Great National Monthly Merchandising 
Authority of the Jewelry and Allied Trades.” 


This symbol identifies an 
A. B. P. paper... It stands 
for honest, known, paid circula- 
tion; straightforward business 


methods, and editorial standards 
CW that insure reader interest ... 


These are the factors that make 


9 C IR Cc [ AR a valuable advertising medium. 


I | NEW YORK CITY 


UNITED BUSINESS PUBLISHERS, INC. 
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for THE ring 


4 WHITE SATIN CASE 


No. 250WX. Covered fine white satin, lined 
white velvet and satin. 


WEDDING RING FOLDERS 


No. 2X. White leatherette, printed in silver; white velveteen pad, pocket style. 
No. 3X. Silver leatherette, printed with gold leaf; white velveteen pad, pocket 








style. 
‘ : No. 5X. Blue or white leather of fine quality; white velvet pad with ribbon. 
250Wwx Ask your dealer or write DENNISON, Framingham, Mass. 
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Important Swiss Watch Manufacturer 


about to introduce on the world market wrist watch 
and baguette movements, constructed on a new prin- 
ciple giving the highest guarantees for entire inter- 
changeability, perfect going, timing and repairing fa- 


d d 
42 a 43 Streets West of Broadway cilities, wishes to establish connections with important 
A New and Better Hotel for Times Square 


Not alone new in construction.and 








and capable 
American Watch Importer 


equipment, but new in conception of ra 
q'p P or case manufacturer for the purpose of merchandising 









service and comfort to its guests. Di- 
rected by S. Gregory Taylor, who has 
made such enviable successes of the 


Hotels Montclair and Buckingham. r 
8 C. H., 4068, c/o Jewelers’ Circular. 


Single Rooms 
with tub ond shower 


3. +4 and $5 


its new products in the U. S. A. For full information 
apply to 












Double Rooms 


with tub and shower 
+4, $5 and +6 


nies seupbeeneutedon = EEG REBUILT WATCH ES 


an attractive monthly basis. 
RADIO IN EVERY ROOM 


y A lete line of Rebuilt ELGI HAM 
BK BA. oe? Entrances on 42nd and 43rd Sts. one Se Bw, WAL ant 


other American standard make watches in new cases. 
a a me er nag a 21-3. RB. BR. 
watches in original cases, at very low p Price list 


upon request. 
PLONSKY & GREENBERG 
76 Bowery Tel. Dry Dock 7568 New York City 
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“SENTRAL UNION BUS TERMINAL 




















LOCATED IN THE DIXIE HOTEL BUS CONNECTIONS FOR ALL POINTS IN THE UNITED STATES 


———— 














HENRY AGATE, INC. 


MANUFACTURERS OF 


MOUNTINGS and DIAMOND JEWELRY 
36 WEST 47th STREET, NEW YORK CITY 
Announcement: We will continue, as heretofore, with the same class of merchandise and the 
quality of workmanship as have always been maintained. Our facilities are always at your disposal 
and we solicit a continuance of your co-operation. 


MRS. HENRY AGATE, Pres. JACOB SCHRAGE, Treas. 
JEROME T. AGATE, Vice-Pres. BEN. BRAUTMAN, Sec’y 
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Visits Turkish Jewelers 





American Jeweler Entertained by A. C. Ismail, at Istambul, 
Turkey, During Recent Trip Abroad 


HE ordinary jeweler does not know 

what a treat is in store for him until 
he travels in foreign lands and meets 
those of his own profession and investi- 
gates their habits and ways of doing 
business. 

It was the good fortune of Capt. Ted 
Syman, of the Syman Bros. Jewelry Co., 
Denver, Colo., to drop into the Hindistan 
Cevahir Magazasi in the Pera Palace 
Hotel at Istanbul, Turkey, while on a 
recent trip abroad. This store is con- 
ducted by two cousins, A. C. Ismail and 
S. L. M. Mohamed. These gentlemen 
are members of a very famous family 
of jewelers who own and control over 50 
stores throughout the world. The fam- 
ily has been in the fine jewelry industry 
for over 100 years, and for many years 
members of the family were noted as 
copper kings. They specialize in only 
rare gems and unusual pieces of ornate 
jewelry. 

Upon entering the store Mr. Syman 
was greeted by Mr. Ismail, the older of 
the two cousins, in the polished and cor- 
dial manner that only is extended by 
one of the East. 

When Mr. Ismail was informed that 
Capt. Syman wanted a story for THE 
JEWELERS’ CIRCULAR he reached for a 
door of a cabinet and showed the Denver 
jeweler several copies of the latest num- 
bers. He said that the natives insisted 
that their jewels be of American design, 
while the tourist wanted only the designs 
of the country. Mr. Ismail added that 
all jewelers of any standing used THE 
JEWELERS’ CIRCULAR to show their cus- 
tomers to impress on them that they 
could and do produce American designs. 

The Denver jeweler was shown the 
brasses, fine handmade silver, and dolls 
dressed in silk of many colors to repre- 
sent the natives. 

He was then conducted to a table and 
seated for a cup of Turkish coffee. Mr. 
Ismail then informed Capt. Syman that 
he would have his Turkish servant, a 
fellow over six feet tall, bring out his 
jewels. 

Unless one has seen Oriental gems he 
cannot realize their beauty and the 
esteem with which the Oriental holds 
them. There were rubies, star sapphires, 
emeralds, cats’ eyes and rare gems of all 
description scattered all over the table. 
Mr. Ismail paid no attention to the 
papers whatsoever as he told Capt. 
Syman that as a brother jeweler he was 
sure of honesty. They spent hours gaz- 
Ing at such jewels as Capt. Syman said 
he never expects to see again. 

_ While looking at the silver, the Denver 
jeweler had admired a cigarette case 
that bore the signature of Mohammed II. 
This was presented to Capt. Syman as 
a gift before he left and he was in- 
formed that he was to be the guest of 
the Turkish jeweler that night. 





About 7 o’clock they proceeded to the 
Pera Palace Hotel where they again had 
more Turkish coffee and then to the 
Turkquoise Cafe where a strictly Turk- 
ish dinner was served. Capt. Syman 
was then shown the sights of the city. 

Upon leaving, Mr. Ismail informed 





A. C. ISMAIL, WHO ENTERTAINED 
DENVER JEWELER 


Capt. Syman that he had sent a tele- 
gram to his cousin in Cairo, who knew 
of the American jeweler’s work in Hindu 
and Yogi clay modeling, and that he 
would meet Capt. Syman at the boat. 

Mr. Syman spoke of the visit as one 
of the most pleasant he had experienced 
on his trip abroad. 








Life in This Advertising 


HE same general policy that is used 

by the editor of a metropolitan news- 
paper in determining what shall be fea- 
tured is used by Jay Haight in writing 
the newspaper advertising for Granat 
Bros. The newspaper man has one 
measuring stick—that of the news 
value of the story. If a story is “live” 
news it is featured. The same motive 
actuates Haight. 

Some time ago Mr. Haight figured 
that of the 500,000 daily newspaper 
readers, only about one in a thousand 
would be interested in buying a diamond 
that one day. Not that one in a thou- 
sand, or 50 people would be interested 
in buying from Granat Bros., but that 
number in the entire city of San Fran- 
cisco. With that as a basis, a human in- 
terest appeal was put in the advertising. 
This, it was figured would cause more 
people to read the advertising. The as- 
sumption was correct. 

Advertising copy to be read by a large 
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majority of a newspaper’s circulation 
must have the “news appeal.” This is 
another way of saying human interest 
appeal, for both have the same meaning. 

The story of “Delmar and His Dia- 
mond Setters” caused an immense 
amount of interest. It was the inside 
story of a man’s job, so to speak, told in 
such a way as to excite the interest of 
the reader. 

All the way through the advertising 
copy this same theme is carried. The 
advertising is based on the assumption 
that the average reader possesses good 
common-sense, so an appeal to the intel- 
ligence bears greater return than one 
keyed to their cupidity or assumed lack 
of good buying knowledge. 








Warning Against a New Counterfeit 


WASHINGTON, D. C., Aug. 25.—The 
Treasury Department has announced 
another $5 counterfeit Federal Reserve 
note, giving the following description: 

“On the Federal Reserve Bank of Chi- 
cago, Ill.; series of 1928; check letter 
‘E’; face plate No. 7; back plate No. 
137; H. T. Tate, Treasurer of the United 
States; A. W. Mellon, Secretary of the 
Treasury; portrait of Lincoln. 

“This counterfeit is a photomechanical 
production printed on one sheet of paper 
of fair quality. The face of the counter- 
feit is fairly deceptive except for the 
portrait which is too dark and reflects 
a smudgy appearance, resembling a 
newspaper etching. The back is printed 
in a dull green shade which fails to ap- 
proximate the tone of the genuine. 

“Specimen at hand bears serial No. 
A05286996A. The serial number on all 
notes issued on the Federal Reserve 
Bank of Chicago should begin with the 
letter ‘G’.” 








Three Alleged Jewelry Store Thieves 
Being Held by Philadelphia Police 


PHILADELPHIA, Aug. 25.—A fatal auto- 
mobile accident and the clearing out of 
undesirables from Atlantic City have 
brought to the police here three men said 
by the police to be wanted in connection 
with jewelry store and pawnshop rob- 
beries. Two of the men, held for ques- 
tioning after a crash in which a woman 
was killed by their car, admitted under 
grilling, the police say, to being members 
of a band of young thieves and that they 
had broken into the pawnshop and 
jewelry store of Harry Distill, 6205 Mar- 
ket St. on July 12 and stolen 23 watches, 
other small pieces of jewelry and 15 re- 
volvers. Both are said to have criminal 
records and have been held for court. 

Another man, arraigned in Atlantic 
City on a charge of vagrancy, was about 
to be sentenced when a detective recog- 
nized him as a person wanted by the 
Philadelphia police on a charge of rob- 
bing the jewelry store of Harry 


Greenberg, 5840 Delancey St., this city. 
He waived extradition and was brought 
here and committed for trial. 
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Death of Carl C, Coe 


Viroqua, Wis., Aug. 22.—Carl C. Coe, 
jeweler here for more than 20 years, 
died Aug. 12, at his home in this city. 
Funeral services were held at Viroqua, 
with burial in the local cemetery. 

Mr. Coe, who was 54 years old, had 
resided in Viroqua for more than 30 
years. He had been active in village 
matters and was village president for 
two terms, as well as treasurer, justice 
of the peace and for a time a member 
of the school board. 

Deceased is survived by his mother 
and two daughters. 





Franklin E. Emert 


PHILADELPHIA, Aug. 25.—Franklin E. 
Emert, 55 years old, and for many years 
in the watch repairing business in Pitts- 
burgh, but of recent years living in 
Youngdale, Clinton County, died there 
after an illness of two months from 
heart disease and other ailments. He 
was widely known in Lock Haven and 
the countryside and conducted a “Watch 
and Clock Hospital” in Youngdale. 

Deceased leaves a large number of 
relatives in Clinton County. 





V. Staupas 


CLEVELAND, OHIO, Aug. 26.—Vytautas 
Staupas, retail jeweler, 6704 Superior 
Ave., passed away suddenly at his home 
last Thursday. He had been connected 
with the jewelry business for a number 
of years in this city and was widely 
known. 

The funeral was held yesterday morn- 
ing at St. George’s Catholic Church with 
interment in Calvary Cemetery. 

Mr. Staupas, who was about 45 years 
old, is survived by his widow. 





F. V. Kennon 


PROVIDENCE, R. I., Aug. 23.—Fred- 
erick V. Kennon, for many years iden- 
tified with the manufacturing jewelry 
industry of this city, died at his home, 
814 Norwood Ave., in the suburb of 
Edgewood, Wednesday afternoon at the 
age of 68 years. Before his retirement 
in 1922, Mr. Kennon was associated with 
the John T. Mauran Mfg. Co., which he 
joined in 1890. For six years he was 
its sales representative in the East, the 
Middle West, the South and on the 
Pacific Coast. In 1896 he became secre- 
tary and sales manager and in 1903, 
secretary, treasurer and general man- 
ager. Up to the time of his retirement 
he was actively in charge of the com- 
pany’s affairs. 

He was one of the first manufacturing 
jewelers to develop a house magazine to 
advertise his products. He founded 
Maurantics, which had a wide distribu- 
tion. He also took an active part in the 


work of the Manufacturing Jewelers’ 
Board of Trade, the New England Man- 
ufacturing Jewelers’ and Silversmiths’ 
Association and the Providence Chamber 
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of Commerce. He was also a former 
member of the Wannamoisett Country 
Club and the Edgewood Yacht Club. 

Mr. Kennon was born in Providence, 
Sept. 14, 1861, the son of Linnaeus V 
and Lucyette F. (Martin) Kennon. 
After his retirement from the jewelry 
business he traveled widely, his last tour 
being to Europe and Africa in 1927. 
He married first July 3, 1886, Miss Jean- 
nette E. Sheridan of Portland, Me., who 
died in 1896 and on June 21, 1900, he 
married Miss Mary L. Nickerson of 
Providence, who survives him. One 
daughter by the first marriage also 
survives. 


Sol Bergman 


CLEVELAND, OHIO, Aug. 25.—Sol Berg- 
man, well known jeweler and pawn- 
broker, died suddenly of a heart attack 
last Thursday. Mr. Bergman was on a 
vacation with his wife and daughter at 
Cedar Point where they were occupying 
a summer cottage. Arising at 7 a. m., 
Mrs. Bergman found her husband un- 
conscious and immediately summoned a 
physician, but Mr. Bergman passed away 
before his arrival. 

Mr. Bergman operated a large store at 
the corner of Prospect Ave. and E. 4th 
St. for many years and had been in 
the jewelry business practically all of 
his life. He was 55 years of age. 

The body was brought to Cleveland 
and funeral services were held on Friday 
afternoon at 2.30 o’clock from Deutches 
Chapel. 

Surviving are his widow and one 
daughter, his mother, two brothers and 
a sister. 


—_——_— 


P. J. McNeel 
SAN ANTONIO, TEX., Aug. 21—P. J. 
McNeel, head of the P. J. McNeel 


Jewelry Co., 223 E. Houston St., this 
city, died suddenly last Friday after- 
noon at his home, 126 E. King’s High- 
way. Funeral services were held on 
Sunday afternoon at the home of the 
deceased. Interment followed in Mission 
Burial Park. 

Mr. McNeel was born in McLennan 
County, Tex., and came to this city as 
a young man. Following his graduation 
from St. Mary’s College he became a 
traveling representative for an express 
company. Later, with Ben Hammond, 
he founded the Bell Jewelry Co., on the 
Alamo Plaza. In 1913 Mr. McNeel ac- 
quired his partner’s interest in the busi- 
ness, after which he established the pres- 
ent concern, the P. J. McNeel Jewelry 
Co., moving later to the E. Houston St., 
address. 

At one time Mr. McNeel was a vice- 
president of the Texas-Louisiana Retail 
Jewelers Association. He was also af- 
filiated with the Rotary Club, was a 
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Knights Templar, a Shriner and a mem- 

ber of the Anchor Masonic Lodge. 
Deceased is survived by his widow, one 

son, his mother, one brother and a sister, 





Benjamin Goldsmith 


Benjamin Goldsmith, manufacturing 
jeweler, 64 Fulton St., New York, died 
recently at his home at Brighton Beach, 
L. I., after an illness of three months, 
He was 58 years old at the time of his 
death. Funeral services were held in the 
Apters Funeral Parlor with interment 
in the Adas Israel Mishnayes Cemetery, 

Mr. Goldsmith was born in Russia in 
1872, coming to this country when about 
15 years of age. In 1895 he established 
a manufacturing business on Grand St., 
New York, later locating at 80 Nassau. 
Three years ago he moved the business 
to its present address. 

Deceased was a member of the Con- 
gregation Adas Israel Mishnayes, of 
Newark, N. J. 

Surviving are the widow and a daugh- 
ter, Geraldine Ann Goldsmith. 





Former Judge Samuel Greenbaum 


Many members of the New York 
jewelry trade learned with regret of the 
passing of former Justice Samuel Green- 
baum, who died at Larchmont, N. Y., 
Tuesday, in his 76th year after an ill- 
ness of several months. Judge Green- 
baum had taken a prominent part in the 
affairs of the New York jewelry trade 
for many years in the last years of the 
past century. 

Born in England Samuel Greenbaum 
came to New York at an early age with 
his parents, was educated in the College 
of the City of New York and took his 
law degree from Columbia University. 
As a member of the firm of Hays & 
Greenbaum, he was counsel for the first 
Jewelers Board of Trade for many years 
and later was attorney for a large num- 
ber of leading concerns until his eleva- 
tion to the Supreme Court bench in 1900. 
He was reelected in 1914 and later made 
a justice of the Appelate Division and 
retired about seven years ago. 

Judge Greenbaum is survived by four 
children, his two sons, Lawrence S., and 
Edward S. Greenbaum, being members 
of the firm of Greenbaum, Wolff & Ernst, 
counsel for the National Jewelers Board 
of Trade and other organizations in the 
industry. 

Funeral services were held yesterday 
afternoon at the West End Funeral 
Chapel at 200 W. 91st St., New York. 








Rudolph A. Burton, of R. A. Burton 
& Co., jewelers, 111 E. Broad St., Rich- 
mond, Va., who died recently, left an 
estate of $39,462 consisting of $28,962 
in personal property and $10,500 in real 
estate. Under his will, his four children 
get $500 each. The remainder of the 
estate was left in trust to his widow, 
Ella Hill Burton. 
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Frank P. Woomer representing J. B. 
Bowden & Co., 15 Maiden Lane, is visit- 
ing the trade on the Pacific Coast. 

N. Sussman, retail jeweler, formerly 
at 115-05 Jamaica Ave., Woodhaven, 
L. I., has removed to 8020 Jamaica Ave., 
Woodhaven. 

Nish Vartanian of Vartanian & Sons, 
importers of oriental jewelry, 15 W. 
47th St., returned last week on the 
Bremen from an extended European trip. 


Paul Liernard of A. Boyce Bolean, 
Inc., manufacturing jewelers, 45 W. 45th 
St., returned recently from France after 
spending several months at the concern’s 
Paris office. 

The following New York concerns 
were recently granted charters of incor- 
poration at Albany: Marmon Clock Co., 
electric clocks; Wright Jewelry Co., 
jewelry, and Milrow Jewelers, jewelry. 


Jack Hoffman, formerly associated 
with Hoffman Bros., 565 Fifth Ave., is 
now connected with the Abra Watch Co., 
93-95 Nassau St., and is making his 
headquarters at 35 E. Wacker Drive, 
Chicago. 

Announcement has been made that 
Adolph Zickerman of Zickerman Bros., 
credit jewelers, Corona, L. I., will be 
married to Miss Betty Linker, Sunday 
night, Sept. 7, at the Paramount Man- 
sion, 183rd St. and St. Nicholas Ave. 

The Loupe & Tweezer Club will hold 
its first meeting of the fall season on 
Monday evening, Sept. 8, at the Hotel 
Wentworth, 58 W. 47th St. Members 
are being urged to attend and to co- 
operate in planning a program of activi- 
ties for the ensuing year. 

It was announced several days ago 
that the partnership heretofore existing 
under the stvle of Gladstein & Kahn, 
manufacturers of platinum jewelry, 64 
Fulton St., was dissolved as of Aug. 21. 
The business will be continued at the 
same address by M. Gladstein, who will 
Operate under his own name. 

Friends of Lee Reichman, of Reich- 
man Bros., diamond importers, 20 W. 
47th St., who was recently confined to 
the hospital and later to his home by ill- 
ness, were delighted to greet him again 
at his office last week, Mr. Reichman 
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having recovered without an operation 
and is now regaining health rapidly. 

The trade was informed last week that 
the firm of Henry Agate, Inc., manufac- 
turers of mountings and diamond jewel- 
ry, 36 W. 47th St., of which the late 
Henry Agate was head, will be con- 
tinued as heretofore. The same policies 
which existed before the death of Mr. 
Agate a short time ago will be main- 
tained. 

The majority of the jewelry estab- 
lishments in the vicinity of Maiden Lane 
will close tomorrow (Friday) night un- 





til Tuesday morning. No agreement was 
circulated this year to this effect but the 
action will be taken in accordance with 
an agreement signed several years ago 
which was to the effect that hereafter 
the firms would close the Saturday be- 
fore Labor Day without any further 
action on the part of the signers. 

The Good and Welfare Committee of 
the National Jewelers Board of Trade 
held its midsummer meeting Wednesday 
afternoon at the rooms of the Board, 22 
W. 48th St., and acted on a number of 
complaints made to the organization dur- 
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ing the past few months. Secretary 
Shinn also reported on a number of mat- 
ters that he had taken up in a routine 
way and that were based on principles 
already laid down by the committee. 
Among the complaints considered were 
those relating to advertising, false 
stamping and false representation for- 
bidden by the Federal Trade Commis- 
sion. The attorney for the committee 
reported progress on one complaint now 
filed in the United States Court. 

Frank Walker, auctioneer for the 
Brooklyn Purchasing Syndicate will sell 
at auction on Wednesday, Sept. 3, the 
bankrupt stock of H. H. Greiner, owned 
by the Incorporated Jewelry Co., Beth- 
lehem, Pa. The stock has been removed 
for the convenience of sale to the Syn- 
dicate’s spacious building at 610 Broad- 
way, Brooklyn, where the sale will open 
at 10.30 a. m. In the stock to be offered 
will be a large collection of gold jewelry, 
watches, platinum jewelry, novelty and 
costume jewelry, toilet sets, desk and 
electric clocks. Fixtures and jewelry 
store equipment will also be sold. The 
entire offering at this sale represents a 
total valuation of $147,500. This stock 
may be inspected at the place of sale on 
Tuesday, Sept. 2, from 10 a. m. to 4 p. m. 

Dr. Solomon Weintraub, son of Mr. 
and Mrs. Jacob Weintraub, this city, was 
married on Tuesday to Miss Ruth Gold- 
stein, also of New York. Jacob Wein- 
traub, father of the groom, is a well 
known retail jeweler of this city, with a 
store at 332 Grand St. The marriage 
ceremony was performed by Professor 
Louis Finkelstein of the Jewish Sem- 
inary, and after a brief sojourn in Maine 
the newly married couple will reside in 
New York. The bride is a graduate of 
Hunter College and is the possessor of 
several degrees. She is at present an 
instructor in the Political Science De- 
partment of Hunter College. Dr. Wein- 
traub is a graduate of Columbia College 
and received his degree of Doctor of 
Medicine from the College of Physicians 
and Surgeons, Columbia University. He 
is at present a member of the visiting 
staff of the Harlem Hospital. 

Two of the four men alleged to have 
held up the store of Kieva Yasnor, 
jeweler, at 3321 Church Ave., Brooklyn, 
Aug. 14, escaping with jewelry valued at 
$20,000, were arrested recently in the 
Thorndyke Hotel, 208 W. 56th St., and 
held in the Delancey St. station. They 
gave the names of Herman Heft, 35 
years old, 203 Tompkins Ave., Brooklyn, 
and Andrew Rocco, 28 years old, 22 As- 
pinall St., Tottenville, S. I. In their 
room detectives reported finding the 
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black bag in which the jewels were car- 
ried off, and four pistols. By means of 
a rust stain on the barrel of one weapon, 
the jeweler identified it as the one that 
the supposed leader of the gang had 
pointed at him while his accomplices 
scooped up the loot. 

I. Kummel, watchmaker formerly in 
charge of the repair department of a 
well known Swiss watch concern, is now 
located at 60 Nassau St., where he is 
doing watch repairing for the trade. 

An exhibition of a motion picture film 
showing the method of developing the 
culture pearl as practised at the Miki- 
moto farms'in Japan will take place at 
the Nippon Club, 161 W. 98rd St., Fri- 
day, Sept. 5, at 4 o’clock. P 

Ben Pesselnik, formerly with Rosen- 
berg Bros., and Joseph Cohen, recently 
with Henry Diamond, have started in 
business on their own account at 11 El- 
dridge St., where they will handle watch- 
makers’ and jewelers’ supplies. This 
new partnership will do business under 
the style of Pesselnik & Cohen. 

What promises to be an interesting 
feature of the exhibition of merchandise 
to be held in connection with the forth- 
coming convention of the A. N. R. J. A. 
at the Hotel Pennsylvania in this city 
next month is now in the course of prep- 
aration by Katz & Ogush, 33 W. 60th 
St. They plan to incorporate in their 
display the work of the manufacturer in 
preparing and creating jewelry of the 
highest type. The details of the exhibit 
have not as yet been disclosed but it is 
understood that an enormous amount of 
wax will be used as well as the con- 
tinuous services of a craftsman. 

As a result of a creditors’ committee 
meeting held recently in the offices of the 
Manufacturing Jewelers’ Board of 
Trade, Providence, R. I., the offer of 
settlement made by Jentleson & Kaplan, 
15 Maiden Lane, was increased to 40 
cents on the dollar; 10 cents in cash 
and the remainder in indorsed notes pay- 
able on Jan. 20, 1931, and every three 
months thereafter. The offer was for- 
merly for 25 per cent. Mr. Kaplan, 
a member of the concern, told a JEWEL- 
ERS’ CIRCULAR representative yesterday 
(Wednesday) that over 95 per cent of 
the creditors had signified their approval 
of the new offer. 








John Wanamaker of Philadelphia has 
filed an appeal with the United States 
Court of Patent and Customs Appeals 
in connection with statuary. Certain 
figures made of crystal, jade, rose quartz 
and agate assessed by the collector at 
the rate of 50 per cent ad valorem, under 
Par. 238 of the Tariff Act of 1922 are 
claimed entitled to free entry under 
Par. 1704 of the same law or dutiable 
at 20 per cent ad valorem under Par. 
1449 as works of art not specially pro- 
vided for. The appeal is from Treasury 
Decision 44115. 
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Bandits Get Valuable Loot 


Kidnap Chauffeur for New York Jeweler 
and Escape with Property Worth 
Nearly $47,000 


Jewelry valued at between $45,000 and 
$47,000 was stolen from the automobile 
of Bert Kaufman, jeweler, 9 Maiden 
Lane, New York, last Friday morning, 
when two dark, well-dressed bandits 
kidnaped his chauffeur, Joseph Flynn, 
who was sitting in the back seat of the 
car parked outside of the jewelry store 
of Fred Stadtmuller, 1179 Broadway, 
Brooklyn. 

Mr. Kaufman had visited the Brook- 
lyn jeweler to discuss the sale of some 
merchandise, and Flynn remained in the 
car in charge of seven cases of bracelets, 
pins, emblems and diamond rings. Flynn 
told the police that shortly after Mr. 
Kaufman entered the store he felt a re- 
volver shoved into his side and one of 
the bandits leaped into the back seat 
beside him while a second got into the 
driver’s seat and drove off, heading for 
East New York. 

The driver, according to Flynn, pro- 
ceeded slowly through Brooklyn and 
Queens, while the other bandit kept 
abusing the chauffeur and pressing the 
gun against his ribs. Reaching Ralph 
St. and Fairview Ave., Queens, Flynn 
said the bandits stopped and ordered him 
to get out and climb to the top of a 
nearby tenement, after which they drove 
off. The car was found late Friday 
night, abandoned in front of 6016 Pros- 
pect Ave., Glendale. 

A statement was made at the offices of 
Mr. Kaufman to a JEWELERS’ CIRCULAR 
representative that the loss was com- 
pletely covered by insurance of $49,000. 
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Frank Kind, senior partner in S. Kind 
& Sons, well known Chestnut St., retail 
jewelers, is at Bad Nauheim, Germany, 
for several weeks, where he is taking a 
rest, his first sojourn in several years. 

A bankruptcy petition has been filed 
in the United States District Court 
against the Terminal Loan Co., pawn- 
broker and jeweler, 44 N. 12th St. Wil- 
liam H. Windolph and Charles Green 
have been appointed temporary re- 
ceivers, under bonds of $30,000. 

It is regarded by retail jewelers here 
as significant that during the dull period 
following the stock market slump of last 
October, local jewelry houses, with only a 
very few exceptions, have retained their 
personnel intact, despite the falling off 
in business. Retailers here express con- 
fidence that better conditions are on the 
way and that business will improve in 
the late fall. 

Williams & Waples, jewelers and 
watch material supply dealers, 727 San- 
som St., are completing extensive en- 
largements and improvements in their 
store to accommodate a steadily increas- 
ing trade. The store occupied for sev- 
eral years by W. Estis, diamond dealer, 
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across the hallway in the building, has 
been added to the Williams & Waples 
store and both thrown into one, making 
a commodious establishment. 

Members of the Philadelphia Jewelers 
Guild are looking forward to an interest- 
ing meeting on Tuesday evening, Sept. 9, 
at Boothby’s Restaurant, when results 
of the complete organization plan will be 
discussed. The membership committee, 
headed by J. J. O’Loughlin and other 
committees will have interesting reports 
to make and it is understood that repre- 
sentatives of two or more large watch 
manufacturing companies will be present 
to explain their selling systems. 

The next time robbers are tempted to 
try the “grab and run” game in the 
jewelry store of A. Vollmer, 148 W. 
Girard Ave., they will make certain that 
Carl Russell, Mr. Vollmer’s clerk, is not 
on hand. Mr. Russell was closing the 
store for the day recently and was tak- 
ing a display of watches from a window, 
when a thief stole in and grabbed the 
tray from his hand. He dashed toward 
an automobile nearby in which was a 
companion, but Russell overtook him and 
sent a hard right to the jaw which 
staggered the robber. The latter dropped 
the tray and succeeded in gaining the 
car while Russell stopped to pick up 
the scattered watches. The crooks 
escaped although a police sergeant sent 
several bullets after the car. 

Traditions of the house of S. Kind & 
Sons, Chestnut St., retail jewelers, are 
being followed in the coming into the 
business of Oscar Kind, Jr., grandson of 
S. Kind, the founder, and son of Oscar 
Kind, a member of the firm. Young Mr. 
Kind was graduated last June from the 
University of Pennsylvania. Mr. Kind 
acquired a first hand knowledge of pre- 
sent conditions in the business in a 
novel way. He has spent much of the 
summer in a tour of 18 large cities in 
the East and Middle West, during which 
he visited 42 retail jewelry establish- 
ments and obtained from their owners 
or managers their ideas of present con- 
ditions and methods of doing business. 
On his return, Mr. Kind was guest 
speaker at a dinner of the men employes 
of the firm to whom he gave the results 
of his observations and some of the ideas 
he gathered during the tour, which in- 
cluded Boston, New York, Baltimore and 
Chicago. 








The Christensen-Garing Jewelry Co., 
Cheyenne, Wyo., recently celebrated the 
opening of its new store in a building 
erected by the concern. Since 1926 the 
concern occupied quarters at 1710 Capi- 
tol Ave., but the growth of the business 
necessitated its removal to the present 
address at 1721 Carey Ave. Built upon 
the style of the Italian Renaissance, the 
front of the store is of terra cotta, sur- 
mounted by tiling. The display windows 
show a new departure in street advertis- 
ing, as they are about four feet from the 
level of the sidewalk. The lighting fix- 
tures are an added feature of interest to 
the store, being of cut glass clusters sus- 
pended from the ceiling. A specialized 
optical department is under the super- 
vision of A. W. Garing. 
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Gift Shows Well Attended 


Displays in New York and Kansas City Interest Many Jewelers—Attractive Lines Shown by 


Art-in-Trade Show 





More Than 1200 Buyers Visit Gift Exhibits 
in New York 


The Art-in-Trade Show, which comes 
to a close tomorrow (Friday) has re- 
sulted in the opinion of its sponsors in an 
appreciable success. Occupying the sev- 
enth and eighth floors of the Hotel New 
Yorker, 35th St. and Eighth Ave., New 
York, the display rooms house the ex- 
hibits of 67 lines, showing in its entirety 
all that the gift trade has to offer in 
new merchandise and standard goods. 

The show opened Aug. 18, and accord- 
ing to George F. Little, supervisor of 
the exhibit, displaying merchants are 
well satisfied with their results. Sum- 
marizing his impressions of the condition 
of the gift trade, Mr. Little said that 
buyers are turning to the better class 
of merchandise and disregarding the 
cheaper variety of articles. This he at- 
tributes to the fact that the poor people 
at the present time have little or no 
money to spend for luxuries, while the 
more expensive goods are always mar- 
ketable to the well-to-do classes that 
have not been affected materially by 
present day business conditions. 

Particularly interesting among the ex- 
hibits were the lines shown by the fol- 
lowing: E. H. Ingerson, representing 
Hamilton & Hamilton, Jr., Inc., offering 
attractive gold costume jewelry, crystal 
necklaces and imitation colored stone 
jewelry; J. Leo Grogan, with French 
bags, character book-ends and other ap- 
pealing articles; M. W. Carr & Co., Inc., 
showing several new items in pewter and 
silver; Stephen Varni Co., displaying 
genuine antique jewelry, Florentine 
jewelry and genuine stone bead _ neck- 
laces; Hayman & Lindenberg, Inc., with 
@ line of artificial flowers; Frankart, 











Many Exhibitors 


Inc., displaying character statuary and 
art objects of utility and the Pompeian 
Bronze Co., Inc., with interesting and 
beautiful figures. 








Jewelry and Allied Lines Displayed 
at Kansas City Gift Show 


KANSAS City, Mo., Aug. 25.—More 
than 1200 merchants attended the sev- 
enth annual gift show, held in the Hotel 
Baltimore last week, and more than 100 
exhibitors were represented in the vari- 
ous displays arranged on the third, 
fourth and fifth floors of the hotel. 
These displays included practically 
everything in the way of giftwares, cos- 
tume jewelry and novelties, while the 
displays of wholesale and manufacturing 
jewelers, which were a feature of the 
show, comprised diamonds, jewelry, 
silver, pewter, fine china and brassware, 
clocks and watches. 

The local wholesale and manufacturing 
jewelers who were represented with com- 
prehensive displays were: C. A. Kiger 
Co., C. B. Norton Jewelry Co., Wood- 
stock-Hoefer Watch & Jewely Co., E. O. 
Baumgarten & Associates, Edwards- 
Ludwig-Fuller Jewelry Co., Knaul-Cuth- 
bert-Munn Jewelry Co., D. B. Ward & 
Co., Meyer Jewelry Co., and the Clark 
Tool & Material Co. 

Manufacturers and outside firms rep- 
resented in the displays of jewelry, 
watches and silverware were: Oneida 
Community, Ltd., Oneida, N. Y.; Heller- 
Deltah Co., New York; Mulholland Silver 
Co., Aurora, Ill.; Associated Silver Co., 
Chicago; Early American Pewter Co., 
Boston, Mass.: Elgin National Watch 
Co., Chicago; New Haven Clock Co., New 
Haven, Conn.; Barber Jewelry Co., New 
York; Henry I. Schneider, Newark, 
N. J.; Leib Silver Co., New York; Win- 


ter & Co., Newark, N. J., and Argosy 
Silver Polish Co. 

Fred Sands, manager of the Gift 
Show, said that this year’s attendance 
surpassed that of a year ago but the 
buying, while very satisfactory, was in 
smaller amounts. The total, he said, 
would probably exceed that of all former 
years when sales were finally checked. 








National Fall Gift and Art Show 


Attendance at the National Fall Gift 
and Art Show held in New York, during 
the week of Aug. 18-22, exceeded all 
previous years, and proved beyond any 
doubt that these semi-annual, spring and 
fall shows have become an established 
and permanent institution in the gift 
and artwares trade. Art department 
representatives, visiting buyers, and gift 
shop owners who came from all sections 
of the country to make their annual 
purchases of new fall merchandise, and 
obtain new ideas in store arrangement 
and effective display, found themselves 
well repaid, in the wide variety of new 
lines, new items, and unique, colorful set- 
tings of the exhibits. The third floor of 
the Hotel Pennsylvania, was transformed 
into a veritable treasure trove. 

One exhibit featured jet glass and 
Sterling silverware. Costume jewelry, 
in the most pleasing variety of color 
and design, came in for its share of 
interest on the part of many visiting 
buyers. Especially popular this season 
will be the snake bracelets and necklaces, 
and the “white” metal or silver jewelry 
designs. Among the newest creations 
were to be found pottery, glass and crys- 
tal ware, chinaware, alabaster, onyx and 
metalware novelties, pewter and silver- 
ware, etc. This show was staged by the 
National Gift and Art Association. 
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CHICAGO NOTES 


Otto Lieberman, of the Stein & Ell- 
bogen Co., returned recently from north- 
ern Wisconsin, where he and his family 
spent a few weeks. 

Frank J. Dunn, of Dunn Bros., arrived 
in Chicago last week. He will remain 
here for about a week calling on the 
wholesale trade. 

Harold Green, president of the Quaker 
Silver Co., is spending a couple of weeks 
in Minneapolis with his wife and daugh- 
ter. 

J. Vincent Huber, of the George H. 
Fuller & Son Co., will leave this week for, 
his eastern territory and will be away 
for several weeks. 

H. H. Koch, credit manager for Benj. 
Allen & Co., and Mrs. Koch, are spend- 
ing a couple of weeks at Princeton, IIl., 
visiting at Mrs. Koch’s old home. 

J. Robert Kelley, Chicago manager 
for the Clark Lighter Co., is spending 
three weeks in the East visiting at the 
home offices and attending sales confer- 
ences. 

C. Lee Perry, assistant jewelry buyer 
for Benj. Allen & Co., has returned to 
his duties after spending a couple of 
weeks at Camp Grant serving in the 
army. 

Fred W. Hoefer, who conducts the 
Trophy Shop, announces that he has 
moved his business from Room 416 to 
Room 534 Pittsfield building, 55 E. 
Washington St. 

J. C. Petersen, assistant manager of 
the Chicago office of the International 
Silver Co., is spending a couple of weeks 
with his family motoring through nearby 
States. 

Anton Engelmann, retail jeweler, 1908 
Ogden Ave., returned recently from a 
two months’ visit to Germany. This was 
the first time Mr. Engelmann had visited 
at his old home in over 42 years. 

J. B. Lipsker, of the Goldsmith Bros. 
Smelting & Refining Co., is spending 
several weeks motoring through nearby 
States, and will leave for his respective 
territory on Sept. 1. 

Maurice Weiss, well known in the 
jewelry trade, whose office is at 31 N. 
State St., Chicago, is representing the 
D. & N. Mfg. Co. of Providence, R. L., 
and is now on a trip through the Middle 
West. 
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George Flemming, Chicago manager 
for the J. J. Sommer Co., left last 
Wednesday night for a business trip to 
Milwaukee and northwest points. He will 
visit the wholesale trade and be away for 
about four weeks. 


Warren Piper, president of Warren 
Piper & Co., accompanied by his wife 
and family left on Friday for their sum- 
mer home in Michigan. Mr. Piper will 
be away for a few weeks enjoying a com- 
plete rest. 





Max Hirsch, of Bernstein & Roskin, 
New York, just completed a business trip 
through the West and the Pacific Coast, 
and after spending a week in Chicago 
calling on the wholesale trade left for 
his eastern territory. 

J. C. Johnson, who represents the 
Norris, Alister-Ball-Bridges Co., through 
California with headquarters at Los An- 
geles, spent a few days of the past week 
at the home offices attending sales con- 
ferences and getting his new fall line. 


J. L. Coffey, prominent retail jeweler 
at Port Angeles, Wash., stopped in Chi- 
cago last week for a few days accom- 
panied by his daughter. Miss Coffey is 
an accomplished violinist and they were 
on their way to Cincinnati, where she 
will study music. 

George Boergerhoff, with offices in the 
Silversmith building, announces that he 
has recently severed his connections with 
George Kollstede, of Providence. Mr. 
Boergerhoff represented this concern 
through the Middle West for many 
years. 

“Joe” Rotunno has entered into busi- 
ness for himself, and has established 
headquarters on the 10th floor of the 
Pittsfield building. Mr. Rotunno sells 
fraternal jewelry to schools, etc. For 
many years Mr. Rotunno was connected 
with the Corona Jewelry Co. 

Clarence E. Rosenfels, well known to 
members in the jewelry industry, passed 
away at his home last Tuesday. At the 
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Rosenfels was 
salesmanager for S. W. Strauss Invest- 


time of his death Mr. 


ments Co. For many years he was con- 
nected with the old Hyman-Berg Co. 
He left there about 25 years ago. 

D. W. Thomas, proprietor of the As- 
sociated Jewelers of America, with home 
offices at Seattle, Wash., spent a few 
days at their Chicago offices last week 
visiting with members in the trade and 
attending to the removal of their head- 
quarters. This concern has moved from 
Room 1522 to 1045 Pittsfield building. 

Mark Goldsmith, vice-president of the 
Goldsmith Bros. Smelting & Refining Co., 
will return this week from Green Lake, 
Wis., where he has been spending a few 
weeks. Melvin M. Goldsmith, of the 
same concern, is spending a few weeks 
in northern Wisconsin with his wife and 
family. Mr. Goldsmith is vice-president 
and superintendent of the factory. 

Lester Braude, of Emil Braude & Sons, 
accompanied by his wife and son, left 
recently for Camp Pomeroy, Mass., 
where they will join their daughter, 
Norma, who has been there during the 
summer vacation. Mr. Braude will re- 
turn to his duties about Sept. 1. Emil 
Braude returned last week with Mrs. 
Braude, from a trip to Elkhart Lake, 
Wis., where they enjoyed a pleasant two 
weeks. 

Joseph J. Finkler passed away at his 
home last Sunday after an illness of 
many months. Mr. Finkler had a serious 
goitre operation early in the year and 
death was attributed to poisoning from 
the goitre. Mr. Finkler was a setter 
by trade, and was in business for himself 
for many years. He is survived by his 
widow, Millie Stolley Finkler; two sons, 
Joseph, Jr., and Robert, and mother, 
Marie Finkler. . Funeral services were 
held on Tuesday, from his late residence, 
1941 Cornelia Ave., to St. Alphonsus’ 
Church. Interment at St. Boniface 
Cemetery. 








The Samuels Co., jeweler for many 
years in the Peterson block, 303 Brady 
St., Davenport, Iowa, will occupy a 17- 
foot frontage on Third St., the east half 
of the present Schmidt Music Co. build- 
ing, which will be remodeled and redeco- 
rated at a cost of $25,000 for the new 
tenants. The new Samuels store will be 
“L” shaped, 80 feet long with 40-foot 
width at the rear. The new location will 
be occupied Oct. 1. 
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CINCINNATI 


The Miller Jewelry Co. will move from 
the Greenwood building, Sixth and Vine 
Sts., to the structure at Walnut and Lip- 
pincott Sts. The jewelry firm obtained 
a five-year lease with a privilege of five 
additional years on the new location. 

A showcase at the store of the Amer- 
ican Jewelry Co., 3 E. Sixth St., was 
looted by robbers early Thursday morn- 
ing and jewelry valued at $200 taken. 
In the report made to the police by 
owners it was shown that the loot in- 
cluded an electric clock, a small gold 
clock, leather bound traveling clock, six 
cigar lighters, several fountain pens and 
strap watch bands. 











CLEVELAND 


The window at the store of Walter 
Myers, St. Clair Ave. and E. 123rd St., 
was smashed by thieves on Friday night 
who escaped with about $50 worth of 
merchandise. 

Charles Bogart, retail jeweler, San- 
dusky, Ohio, has sold his stock and fix- 
tures to L. Heller, who has taken a 
10-year lease on the store and will later 
put in a new front and do other re- 
modeling. 

A new downtown jewelry store is to 
be opened in about a week by Milton 
Ginsberg and will be known as Milton’s 
Diamond Shop. It is located in the 
the Keith building at Euclid Ave. and 
E. 17th St. next to the entrance of the 
Palace Theater. Mr. Ginsberg formerly 
operated a jewelry store in the Mecca 
Hotel building on E. Ninth St. 











MILWAUKEE 


M. A. Goodman, Minneapolis, Minn., 
will open a jewelry store at Appleton, 
Wis., in a building on E. College Ave. 
The interior of the building is being re- 
modeled and new fixtures are to be in- 
stalled. No date has been set for the 
opening. 

Jacob Binzel, 86 years old, retired 
Milwaukee jeweler, died Sunday, Aug. 
17, at his home in this city. Mr. Binzel 
was for many years associated with G. 
Logemann & Sons. Funeral services 
were held Aug. 19, with burial in Forest 
Home Cemetery. 

E. J. Youngquist, retired jeweler of 
Osceola, died Aug. 19, at the city hospi- 
tal in Minneapolis, Minn., after a six 
months’ illness. Mr. Youngquist op- 
erated a jewelry store at Osceola, Wis., 
for many years, retiring about 10 years 
ago when he moved to Minneapolis. 

Martin Rank, Manitowoc, Wis., father 
of George and Henry Rank, associated 
in the jewelry firm of Rank & Motteram, 
this city, died at St. Josephs’ Hospital, 
Manitowoc, Aug. 14. Mr. Rank was 83 
years of age. Funeral services were held 
here Aug. 16, with interment at Calvary 
Cemetery in this city. 











THE JEWELERS’ CIPCULAR 


The Milwaukee Wholesale Jewelers’ 
Association held its annual picnic at the 
Oakton Country Club, Pewaukee Lake, 
on Saturday, Aug. 16. Fred J. Thele- 
man, manufacturing jeweler, Milwaukee, 
was chairman of the entertainment pro- 
gram for the picnic, which included a 
baseball game, swimming and other con- 
tests. 

The Bozhardt-Possin Co., wholesale 
jewelry concern, this city, has increased 
its capital stock from $75,000 to $150,000 
to allow for expansion. The firm is put- 
ting on additional salesmen, adding sev- 
eral new lines and is taking on addi- 
tional territory. The amendment to the 
articles of incorporation has been signed 
by A. C. Possin, president and A. E. 
Nichols, secretary. 

Several Milwaukee retail jewelers are 
planning to attend the annual retail con- 
ference at Waupun, Wis., Sept. 15 and 
16, to be held under the auspices of the 
University of Wisconsin Extension divi- 
sion and the Waupun Association of 
Commerce, with the Rotary and Kiwanis 
clubs cooperating. Addresses on various 
aspects of retail trade will be given by 
Richard E. Ellingwood, assistant dean 
of the extension division, and H. R. Doe- 
ring, of the business information faculty. 








OHIO NOTES 


Jean Stuart has been made manager 
and buyer of the jewelry department of 
the new Halle Bros. Co., store, Canton, 
which recently was opened to the public 
on N. Market Ave. 

With a complete line of jewelry, 
watches and novelties the Rogers jewelry 
store, has been opened at 412 E. Main 
St., Alliance. It is the sixth of a chain 
of retail stores controlled by the Rogers 
Co. at Canton. A. B. Helper will be 
manager of the new store. 

E. T. Cusack, Canton jeweler, has 
opened his new jewelry store in the 
new Hotel Onesto building, which was 
opened formally to the public last week. 
The new store is one of the finest in 
this section and a gift department which 
occupies the basement floor, is an innova- 
tion with the firm. 




















EVANSVILLE 





James I. Smith, Jr., who recently 
moved to Corydon, Ind., from Louisville, 
Ky., has opened a jewelry store on W. 
Chestnut St., Corydon. Mr. Smith had 
several years’ experience in the jewelry 
business at LaGrange, Ky., where he 
owned and managed a store and later he 
was engaged in business in Louisville. 

The police in many of the cities in 
central and southern Indiana have been 
asked to be on the outlook for four men 
in a dark sedan. They are alleged to 
have broken a window in a retail jewelry 
store at Lafayette, Ind., early on the 
morning of Aug. 20 and escaped with 
merchandise valued at about $400. 








LOS ANGELES 


A. P. Klingele, manager of-A. I. Hall 
& Son, Inc., Los Angeles branch, was a 
business caller at Riverside, last week. 

J. Miller has removed his diamond 
brokerage office to 901 Title Guarantee 
building. 

Jesse Measer, head of the Berson- 
Measer Jewelry Co., has returned from 
an extended trip through the Northwest. 
He reports business as good. 

William Parker, dealer in precious 
stones, has taken over Suite 714, Title 
Guarantee building, formerly occupied 
by Paul G. Forman. 

R. W. Popejoy, Redondo Beach, was 
in the city last week, and reported that 
he had enjoyed a heavy summer business 
from tourists. He purchased several 
lines to replace depleted ones. 

A. P. Care, vice-president of the E. W. 
Reynolds Co., who combines business with 
pleasure when he takes his yearly rest 
period, is traveling through the northern 
part of California. 

R. C. McLeod, formerly with the 
American Cut Leather Co., of Los An- 
geles, has opened a manufacturing jewel- 
ry plant at 306 W. Washington St. In 
addition Mr. McLeod will install a 
watchmakers’ department. 

Joseph G. Rogers, traveling represen- 
tative for Koke, Slaudt & Co., left last 
Monday for his territory, beginning at 
Phoenix, Ariz. He will cover all the 
larger cities in the Middle West and 
South, then he will go to the Atlantic 
Coast, visiting New York and Boston. 

James Bridges, manager of the Los 
Angeles branch of the International 
Silver Co., and handling the sterling 
silver wares, together with J. K. Ven- 
able, in charge of plated hollowwares, 
were in San Diego, last week. Both re- 
port a splendid business. 

Jacob Kaplan, of Kaplan Bros., was 
called to Seattle last week, owing to the 
death there of his mother, Mrs. S. Kap- 
lan. The latter was visiting relatives 
when she was taken suddenly ill, death 
soon resulting. The body was brought 
to Los Angeles for burial, Wednesday, 
Aug. 20. This is the third death in Mr. 
Kaplan’s family in recent months. 

Walter Butler, salesmanager for the 
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E. W. Reynolds Co., made a trip through 
the Beach districts, last week. Mr. 
Butler told a JEWELERS’ CIRCULAR re- 
porter that he noticed a decided feeling 
of optimism prevailing at the stores he 
visited, especially at Long Beach, where 
the opening of a new oil district has 
given many hundreds of oil workers em- 
ployment. 

Two of the newly organized jewelers’ 
associations, offshoots of the California 
Gold and Silversmiths Association held 
meetings, last week. President O. G. 
Tullis, presided at the Bay District Re- 
tail Jewelers Association which met 
Wednesday, Aug. 20, at the Miramar 
Cafe, Santa Monica. Several talks were 
made by members, following a substan- 
tial repast. Last Thursday evening, the 
Orange County Retail Jewelers Associa- 
tion gathered at Ketner’s Cafe, Santa 
Ana, where Arthur Hillabold, Fullerton, 
presided. Discussions followed dinner. 


Police authorities have sent out de- 
scriptions of several thousand dollars 
worth of jewelry and diamond orna- 
ments stolen here last week. Clark 
Bonner, broker, reported among other 
articles, a platinum bracelet, set with 79 
diamonds, valued at $3,000; also a sec- 
ond bracelet set with 327 stones, valued 
at $5,000. Frank E. Springer reported 
the loss of jewelry to the amount of $500. 
A description of a wrist watch also was 
given, valued at $100. Other articles 
were: wrist watch, valued at $1,500, set 
with 12 diamonds and four emeralds and 
several pieces of smaller value. 








SAN FRANCISCO 


Jack Farrar, who has been in the 
jewelry business in Tulare, Cal., for the 
past 10 years, has just had his store re- 
decorated to meet modern requirements. 
Improvements include a new maple floor 
and chandeliers with brilliant lighting. 

Fred L. Lee & Co. have just leased 
new and enlarged quarters on the eighth 
floor of the Mutual building, 704 Market 
St., where they have been located for the 
past 22 years. Owing to increased busi- 
ness they have been compelled to move 
into larger quarters and expect to be 
all settled in their new offices Sept. 1. 

Fred Lighter, formerly in the jewelry 
business in Seattle has taken over the 
jewelry store at 49 Post St., which was 
opened some years ago by Henry Stia- 
velli. The store is probably about the 
smallest of its kind in the city, but the 
rent is higher than for some large stores 
in less favored sections for it is in the 
financial district, among banks and other 
imposing structures. 

Interesting accounts of his impres- 
sions of jewelry stores in British Co- 
lumbia and Canada are being sent to 
the home office of Morgan & Allen by 
George H. Robertson, secretary of that 
firm. Traveling for business and pleas- 
ure, Mr. Robertson went east via Vic- 
toria, Vancouver and Lake Banff. He 
was especially attracted by their displays 
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of pewter and silverware. Instead of 
crowding the windows with all sorts of 
merchandise, Oriental fashion, he was 
impressed by seeing perhaps one item 
featured. 








KANSAS CITY 


A young man was arresied by the 
local police recently while they were 
searching for another man, in the belief 
that he was the one they sought. The 
prisoner denied being the man in ques- 
tion but photographs and fingerprints 
showed that he was wanted in Duluth, 
Minn., for a $5,000 jewelry theft. Ac- 
cording to the police, the young man 
finally admitted that he had _ stolen 
watches and jewelry from E. M. Abdal- 
lah, a salesman in Duluth, last May. 


A former resident of Independence, 
Mo., was returned from Wichita, Kan., 
Aug. 16, after his arrest in the latter 
city on a charge of disposing of mort- 
gaged property. He was arraigned be- 
fore Thomas H. Knight, justice of the 
peace, and was held in the Independence 
jail in default of $5,000 bond for his 
preliminary hearing. The prisoner, ac- 
cording to the charge, purchased a dia- 
mond ring valued at $475, on credit sev- 
eral months ago from the Keehnel 
Jewelry Co., 204 W. Lexington Ave., 
Independence, Mo. Three weeks ago he 
borrowed $100 on the ring from the In- 
dependence Loan Co., it is alleged, and 
went to Wichita. The jewelry company 
replevined the ring and filed the com- 
plaint against the prisoner who waived 
extradition and was returned to In- 
dependence. 











ROCHESTER, N. Y. 


Old friends who knew Edward H. Hop- 
kins, Penn Yan, N. Y., retired jeweler, 
when he was rounding out half a cen- 
tury as a retailer in that village, greeted 
him again last week when he celebrated 
his 86th birthday. He opened his own 
store in 1869 after working for two other 
retailers there. Jared A. Darrow suc- 
ceeded him in 1920. 


Withdrawal of two candidates for the 
Republican nomination for sheriff in 
Steuben County last week gave new im- 
petus to the campaign of Fred Cornell, 
Hornell retail jeweler, in his race for the 
office. Candidates scheduled to be voted 
upon at the party primary now have 
been narrowed down to three. In an- 
nouncing his withdrawal, one candidate 
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asked his backers to give their support 
to Mr. Cornell. “Old timers” in the 
party already are backing the jeweler. 

Plans are under way by the Rochester 
Retail Jewelers Association and the 
Better Business Bureau of Rochester to 
block any possible move on the part of 
auctioneers to amend the ordinance 
which restricts their activities in the 
jewelry trade this fall. A move was set 
afoot last spring which was combatted 
by the two organizations and the matter 
left in council committee. Under the 
new city law, fought for successfully 
by the Better Business Bureau and 
jewelers’ organization, auctions are re- 
stricted to 30-day periods. 


Members of the Rochester Retail 
Jewelers Association last week joined 
hands with the Chamber of Commerce 
and Retail Merchants’ Association to 
protest a salary increase for firemen 
pending better conditions. A delegation 
of jewelers, led by Edward Schroedel, 
president, and Russell Scheer, vice-presi- 
dent, is planning to attend the Council 
committee hearing to protest with the 
other organizations. The delegation is 
expected to point out, according to Mr. 
Scheer, that the burden will be made 
heavier on real estate owners and tax- 
payers in the event the ordinance passes. 








BUSINESS RECORDS 





Charles G. Ray, Ames, Iowa, has been 
adjudicated bankrupt. 


O. C. Zastrow, Brainerd, Minn., has 
filed a voluntary petition in bankruptcy. 

The Vanity Shop, Bridgeport, Conn., 
is offering a 20 per cent settlement to 
creditors. 


The business of S. A. Perkins & Co., 
Seattle, Wash., has been assigned to 
B. T. Woods. 


An involuntary petition in bankruptcy 
has been filed against Friedman Bros., 
Pittsburgh, Pa. 


Involuntary bankruptcy proceedings 


have been instituted against Henry A. 
Tager, Lewiston, Me. 


A mortgage has been given by Harry 
Blustin, Inc., Evansville, Ind., to a 
trustee for the benefit of creditors. 

L. H. Heise, Madison, Wis., has filed a 
voluntary petition in bankruptcy. Assets 
are given as $3,946 and liabilities $3,950. 


Leslie H. Porter, Boston, Mass., has 
filed a voluntary petition in bankruptcy. 
Assets are given as $496 and liabilities 
$3,119. 








Market Prices for Silver Bars 


The following are the quotations for 
silver bars in London and New York as 
reported for the past week: 


Selling Price 


London U.S. Gov’t New York 


Date Official Assay Bars Official 
Aug. 19.... 16} 383% 36 

ele ee 164% 385g 36% 

o° Beces ee 38% 36% 

* Bsx.« 16 383% 36 

SB 2 37 3456 

“« 96.... 16 37% 35% 








New Line of Electric Clocks 


A new line of synchronous electric 
clocks, ranging in consumer price from 
$10 to $30 is announced by the Hamilton- 
Sangamo Corp., Lancaster, Pa. The 10 
models which make up the basic line in- 
clude clocks in wood, marble and metal 
cases in a wide variety of styles. A 
feature of this new clock is the “floating 
seconds disc,” an unusual device which 
serves both as a seconds indicator and 
to show current interruptions. 


The new Hamilton-Sangamo synchron- 
ous clocks are of the non-self starting 
type. The starting device is positive in 
action and is arranged so conveniently 
that resetting and starting the clock 
after a current interruption are vir- 
tually a single operation. Models are 
available for operation on 25 cycle, 50 
cycle and 60 cycle alternating current. 

The complete Hamilton-Sangamo line 
of electric clocks now includes electrical- 
ly wound models for operation on alter- 
nating current of all commercial fre- 
quencies and voltages, electrically wound 
models for direct current of all commer- 
cial voltages, and the new synchronous 
models for alternating current of regu- 
lated frequency. 


* * * 


Executive of Conklin Pen Co. Surveys 
Oriental Markets 


New distribution arrangements in 
Oriental markets just completed by the 
Conklin Pen Co., Toledo, Ohio, open the 
way for rapid expansion of the com- 
pany’s business in that field. A. C. Mar- 
quardt, export manager of the concern, 
has just returned from a tour which 
consumed seven months and which took 
him into more than a dozen Orientai 
countries. 

“These Oriental countries, often sup- 
posed to be the least desirable of the 
overseas markets, offer tremendous po- 
tentialities,” says Mr. Marquard. “While 
it is true that the mass of such popula- 
tions are in no sense prospects for Con- 
klin pens or anything else made in 
America, the fact remains that there are 
enormous numbers of consumers who are 
prospects. India is typical. There are 
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between 300,000,000 and 400,000,000 
people in India. Approximately 10 per 
cent are of the ‘better’ class prospects 
for our products. They give us a good 
consuming market of approximately 
25,000,000 people which is a market 
worth going after in any country. 
“The outstanding development in 
Oriental merchandising today is the in- 
creasing dominance of the native busi- 
ness man. European.shops sell but three 
to five per cent of the total now. Native 
shops sell the rest. The American who 
overlooks the native dealer is passing 
up the market. Many of these native 
shops are situated in side streets. They 
look small and poor but really deal in 
a big way in all commodities. The 
awakened native dealer is the key to new 
and greater distribution in the Orient.” 


* * * 


Katz & Ogush’s Three Hundred 
Dealers Plan 


Katz & Ogush, manufacturers of dia- 
mond platinum jewelry and their dealers 
are working out a plan together that is 
going far in stimulating further demand 
for jewelry, and which they feel is most 
certainly going to be of immeasurable 
value to every one concerned with it. 

Their plan constitutes a program to fit 
the needs of 300 recognized and leading 
dealers. They worked with them, 
through their jobbers, for one year, and 
every idea has been worked out in preli- 
minary form and submitted to the trade 
for their criticism, and revised accord- 
ingly, before being made up. 

At the end of one year the company 
was ready to proceed. They sent out 
their first mailing piece. The trade’s 
acceptance of this was such that they 
were obliged to print and mail out sev- 
eral times the quantity originally 
planned on. 

As a fundamental part of the plan, a 
handsome, full leatherbound portfolio, 
entitled “Creating the Heirlooms of To- 
morrow,” is supplied to jobbers. By 
this portfolio the dealer is taken literally 
right into the factory and intimately 
made acquainted with every phase of 
platinum craftsmanship, and the facili- 
ties for filling his wants. 
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To assist the dealer in making sales 
by enhancing the various pieces he is at- 
tempting to sell, he is furnished with a 
counter pad and design folio of silver 
and blue velvet. This counter pad serves 
a dual purpose for inserted in the side 
pocket is an index booklet showing in 
faithful reproduction, original designs of 
platinum jewelry so that the dealer has 
many additional suggestions to offer his 
customers. Each folio bears the dealer’s 
name. 

Realizing the importance of news- 
paper advertising in stimulating sales, 
Katz & Ogush have included in the plan 
an advertising service which consists of 
a series of attractive and sales-producing 
newspaper advertisements, completely 
prepared in mat or electro form, with 
space for imprint, to be ordered by the 
dealer from a broadside sent them. Also 
included are individual pieces of plati- 
num diamond jewelry furnished in 
electro form. 

Another complete service to dealers 
offering them opportunities to cultivate 
particular lists of prospects is the mail- 
ing pieces furnished as a part of this 
plan. The outstanding unit is a folder 
and insert which presents convincingly 
the idea of having old pieces restyled 
into the mode of today. 

This material is supplemented by at- 
tractive class advertising appearing in 
Vanity Fair and Harper’s Bazaar. 

* * * 


Tinted Watch Crystals Fitted Free at 
Recent Chicago Show 


One of the most colorful spots at the 
fifth annual Jewelry and Allied Trades 
Show held recently in Chicago was the 
booth where the Shur-Fit Crystal & Ma- 
chine Co. was showing the new tinted 
crystals. The cutting and tinting process 
was being continually demonstrated and 
since it required only a minute to cut 
and fit a crystal by the Shur-Fit method, 
nearly everyone at the show had the 
opportunity of having a tinted crystal 
fitted to his watch free. 

Two complete Shur-Fit outfits, com- 
prising a Shur-Fit machine four drawer 
cabinet 495 crystal blanks and tinting 
outfit were given away at the show. 

Crystals in all colors and combinations 
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of colors were used to decorate the booth. 
This company made the statement that 
their crystal sales have more than 
doubled since introducing tinted crystals. 


* * * 


“Parisian Loop” Wedding Ring a 
Product of San Francisco Concern 


A diamond-set wedding ring, recently 
introduced by Granat Bros., manufactur- 
ing jewelers, 2390 Mission St., San 
Francisco, Cal., and which is being mar- 
keted as the “Parisian Loop,” is meeting 
with marked success, according to infor- 
mation made known by the concern. 

The idea for this ring was derived 
from a new watch attachment in watch 
bracelets embodying a loop design, which 
is a Parisian fad. This design was first 
used as the motif for an engagement 
ring design. As a companion to this 
ring the concern began conceiving a 
wedding ring to match and as the result 
of experiments the “Parisian Loop” was 
evolved. This idea it was also found had 
another advantage of a practical nature 
in that it is a complete diamond ring of 
seven or 10 stones. The segment into 
which the diamonds are set extends over 
the top of the finger and the protrusion 
of the loop creates “a feel’? which enables 
the wearer to always keep the diamond 
set part of the ring on top. 

This ring, which has been patented by 
the concern, has been extensively adver- 
tised by Granat Bros. 


* * ok 


Hamilton Watch Co. Will Begin Radio 
Broadcast Next Month 


Covering an area in which there are 
more than 8,000,000 radio sets and a 
minimum population of 70,000,000, the 
Hamilton watch program, new network 
feature sponsored by the Hamilton 
Watch Co., Lancaster, Pa., makes its 
initial air bow Thursday evening, Sept. 
25, at 8.45 o’clock E.D.T. The programs 
willbe broadcast from Station WABC, 
New York, over 20 stations of the Colum- 
bia Broadcasting System, located in lead- 
ing cities of the United States. 

“All Hamilton dealers and wholesalers 
have been notified of the programs,” said 
Charles F. Miller, president of the watch 
concern. “Plans are under way for ex- 
tensive merchandising of the broadcasts, 
including attractive window and counter 
cards and other material. In addition 
our advertising will be used to publicize 
the programs. 

“The tremendous following that radio 
has, gives us confidence that our pro- 
grams will prove a stimulating force 
which will quickly show results to the 
jewelers of the country to whom the 
broadcasts are dedicated.” 

In spirit with the new trend in radio 
which is toward dramatic programs, in- 
terspersed with music, the watch con- 
cern’s offerings will consist of a series 
of playlets, each telling of a step in 
man’s effort to measure time accurately. 
The first playlet, called “The Stone 
Finger,” is a story. of an imaginary pre- 
historic man, who rising above his com- 
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panions, fashions a crude stone in a posi- 
tion so that its shadow indicates the ap- 
proach of darkness. Thus he is able to 
know the time when wild animals come 
to his cave in search of food. 

Each sketch will be played by well 
known radio performers and actors re- 
cruited from the theater. The cast of 
the first playlet includes Webster Van 
Voorhis, who until recently appeared with 
Mrs. Fiske in “Ladies of the Jury,” 
Selena Royle, erstwhile member of the 
Theater Guild Co., and Wright Kramer, 
who has just returned from Paris where 
he appeared with the American Reper- 
tory Co. at the Theater Femina. 
Arthur Campbell, who at present is tour- 
ing with Esther Ralston, prominent 
screen actress, will be heard each week 
in the rédle of the “Hamilton Watch- 
man,” whose part in each broadcast will 
be that of a story teller who will set the 
locale and theme of each playlet, verbal- 
ly changing the scenes in the sketches. 


* * * 


Gorham Co. Offers Advertising Unit 
for New Sterling Silver Pattern 


In connection with its new Hunt Club 
Sterling pattern, the Gorham Co. is sell- 
ing to its customers a Hunt Club adver- 
tising unit at the nominal price of $10. 

This includes a hand decorated folding 
silver leaf screen for a window back- 
ground four yards of hunter’s pink flan- 
nel, two silver and black window cards, 
two small and one large red and black 
case cards to be used in the show case 
or in the window, six newspaper mats, 
200 price folders, 25 small catalogs 
printed in silver and black, a large 
catalog with a red flannel cover and a 
lacquered wood spoon display with the 
horse, rider and dog in silhouette. 


* * * 


Selling in Sets Stimulates Table Silver 
Sales, Says Attleboro 
Manufacturer 


Who buys Sterling silver? The 
answer should be “everyone.” At present 
Sterling silver is being sold at so low a 
price level that it should be staple equip- 
ment even in homes with limited in- 
comes. 

Price is one important cause, while 
new selling methods are another. “Sell 
them in Sets” is the slogan of the Wat- 
son Co., silver manufacturers, Attleboro, 
Mass. Those jewelers who have featured 
the sale of table silver sets are reported 
to be enthusiastic about it. The unit 
method, the purchase of a set with a 
given number of pieces to serve a given 
number of people, all labeled with a 
name convenient to remember, appeals 
greatly to most householders. They are 
saved the trouble of planning what forks, 
knives and spoons to combine, and feel 
confidence in the jeweler’s judgment of 
what is correct to have. For the jeweler, 
selling in sets is a joy because when he 
sells a set he sells the entire set. He is 
not left with 12 beautiful soup spoons 
or 12 lovely fish forks when all the rest 
of the pattern he has stocked is gone. 
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Creditors of Bassett Jewelry Co., 
Providence, R. I., Offered Settle- 
ment of 35 Cents on the Dollar 


PROVIDENCE, R. I., Aug. 21.—An effort 
is being made to finally settle up the 
affairs of the Bassett Jewelry Co., now 
in receivership, by the organization of 
a new corporation under the same 
name and acceptance by the creditors of 
cash and notes from the new company 
that will aggregate about 35 per cent 
of their claims. At the meeting of the 
creditors of the company held in the 
Providence-Biltmore Hotel, Aug. 15, a 
resolution was unanimously passed that 
the creditors present approve the settle- 
ment outlined and recommend it be car- 
ried into effect and a committee of credi- 
tors be appointed to cooperate with the 
receiver in bringing about the proposed 
settlement. The committee appointed 
consists of Frank P. Child, A. T. Wall 
Co.; Charles D. Blaikie, Smith Richard- 
son Co., and Clinton E. Shepard of Al- 
bert Lorsch & Co. 4 

An informal appraisal based on an in- 
ventory of June 30 was presented. This 
showed the assets to be approximately 
$47,336 with liabilities of $67,582 and the 
estimated cost of receivership about 
$5,000. 

The Bassett Jewelry Co. is a New 
Jersey corporation doing business in 
Rhode Island. The chairman stated that 
it is proposed to organize a corporation 
to be known as the Bassett Jewelry Co. 
of Rhode Island which would agree to 
purchase from the receiver of the present 
company, all the assets of the concern 
for a sum not to exceed $35,000. The 
corporation will be requested to assign 
their claims to the new Bassett Jewelry 
Co., incorporated under the Rhode Island 
laws which company will thereupon pay 
to the creditors, 10 per cent in cash and 
25 per cent in notes of the corporation, 
payable as follows: 10 per cent, Jan. 20, 
1931, 5 per cent, July 30, 1931, and 10 
per cent, Jan. 20, 1932. 








Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 
Week Ended Aug. 16, 1930. 


The U. S. Assay Office reports: 


Gold bars exchanged for goid 
ME. ¢avenawa au anceaes caer $488,278.98 
29,775.70 


NN ib. vc ode audaweeeeneuwe $518,054.68 


Of this, gold bars exchanged for gold 
coins are reported as follows: 


Date Exchange 
pt Ce ee er Ee ree $343,533.27 
OS ne ei ceatedeeadeaunad wae 31,004.40 
Oo? SM ckschaeCancus ee atau 51,213.69 
© GE eeataeed ei denne eeaas 21,072.85 
SS Btian Cenaceuvtdadtiaxkadas 31,092.16 
Me « Bwes itaenacacaewdndeawnat 10,362.61 
ON ds dtdaviacddeseeeuat $488,278.98 








Two young men with automatic pistols 
recently held up the Gotsch & Lueders 
Jewelry Co., 4218 Manchester Ave., St. 
Louis, Mo., and obtained $5,000 in cash 
and jewelry. The bandits calmly walked 
from the store and disappeared. 
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Dealer Helps and How to Use Them 


(Continued from page 43) 


Newspaper mats from this company include various 
sizes and shapes, introducing the new pattern. There is 
also a new type of knife and fork which comes in for its 
share of attention. Very wisely, there have been pro- 
vided conservative, simple drawings with neat and ex- 
plicit copy, as well as more dashing effects with copy of 
a vivid character. In several of the mats we see the 
figure of the same young woman we met in the window 
display. All such efforts to catch the eye of the beholder 
with repeated impressions of the same thought are effec- 
tive, as modern advertising psychology has taught us. 


large book devoted to the new pattern. On hand- 
some paper, printed in color and with art work done in 
photographic style, it is indeed an excellent piece of 
work. Many of the flatware pieces are reproduced in 
actual size, as the book is quite large. The introduction 
to the book tells in flowing language of the new artistic 
developments of the age, the interest of the artist in new 
materials for his work, such as wood, fabrics, papers, 
textiles and metals. Now we find every object in the 
home a fitting medium for the artist’s touch and catch- 
ing the interest of the most gifted designers. 

This striking book also contains photographs showing 
the proper setting of the table for breakfast, luncheon 
and dinner, as well as the correct tea and after-dinner 
coffee service. It appears that many jewelers are not so 
well informed on this subject as they might be, and this 
company believes it to be of vital importance in making 
sales and keeping customers satisfied. They feel that the 


6 F the direct mail pieces, the most ambitious is the 





retailer should be in a position to give sound advice to 
the customer as to what purchases are absolutely neces- 
sary to start the set, what should be bought from time 
to time, and what use should be made of each piece, 
They advocate the visual demonstration of the actual 
silver in use in even the most insignificant sale. 

“Show the young bride how her table will look when 
she has her complete service,” said a representative of 
the company. “Lay a strip of lace-edged linen on your 
counter and actually set one cover there—knife, forks, 
spoons, silver dinner plate, goblet and all, and let her 
have the picture in her mind as her ultimate goal even 
if she is only going to buy a few teaspoons at the time, 
Let her see how her table will look when she has her 
complete set, and she will strive to possess it the sooner. 
You probably won’t make any larger sale at the moment 
—with the youthful housekeeper, that is—but there is no 
doubt but that you will be building yourself future busi- 
ness.” 


N the other hand, if your customer is fortunately 
fed financially, the laying of the table may have 
the effect of suggesting purchases in addition to the one 
she contemplates at the moment. Silver plates may sug- 
gest the appropriateness of butter plates or goblets. The 
coffee service may suggest the desirability of a bon-bon 
dish or two. 

Other direct mail helps include the folder giving the 
price list of every piece of the new design, and the rec- 
tangular folder giving the history and points of interest 
of the new knife and fork. There are dozens of other 
folders suited to every imaginable purpose. 





Sealed Packages 


in Regular Mai 


(Continued from page 41) 


Department. From the latter, it would seem that 
refusals by the Post Office to accept sealed packages 
of diamond jewelry was not due to the fact that the 
wax seals were on the packages but to the fact that 
other requirements needed for registration had not 
been complied with. 

The letter from the Third Assistant Post Master 
General to the head of the American Jewelers Pro- 
tective Association calls attention to the fact that 
Par. 2, Section 806 of the Postal Laws and Regula- 
tions of 1924, states that “letters and other first 
class matter shall be placed in an envelope or a wrap- 
per, securely sealed in every part, and strong enough 
to carry them safely,” and goes on to say: 

“To meet the requirement cited the Depart- 
ment requires that to be acceptable for registra- 
tion, first class articles must be sealed in every 
part with mucilage or glue. It has been the ex- 


perience of the Department that little, if any, 
advantage is derived from the additional use 
of wax seals as such matter can ordinarily be 
removed and replaced without leaving evidence 
of tampering, thus making it difficult to place 
responsibility in case loss of contents is claimed. 
However, if first class registered articles are 
sealed as required in every part with mucilage 
or glue the additional use of wax or seals is 
permitted provided these devices are not affixed 
in such a manner as to prevent the articles be- 
ing postmarked in accordance with the regula- 
tions, twice on the back as nearly as practicable 
at the intersection of the upper and lower flaps.” 

“From the above it will be apparent that wax 
seals are not prohibited, but that articles for 
registration must be properly sealed with 
mucilage or glue before affixing the wax seals.” 
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Development of the Escapement 


(Continued from the issue of August 21) 

Fig. 91 shows May’s escapement which 
gives constant impulse, but the unlocking 
resistance is influenced by the force on 
the train. The escape wheel cocks alter- 
nately two arms / g and k f and is locked 


Ma RR. MM (ays abduchad & scapement: 


——— 














Piece c on 
balance unlocks escape wheel which alter- 
nately cocks pallets g and f, which on falling 


Fig. 91. May’s escapement. 


give impulse through 1 and k to balance 


through d. 


by the detent n. In the upper figure 
a tooth of the escape wheel has just 
cocked the pallet g against the force of 
the spring h and the escape wheel is 
locked by the detent n The balance 6 is 
turning counter clockwise. When the 
finger d shall have just passed I, the dis- 
charge roller c comes in contact with the 
detent arm at r unlocking the escape 
wheel and permitting the pallet g to drop 


when 1 will give impulse to the balance 
through d. The lower figure shows the 
impending impulse in the opposite direc- 
tion. 

Fig. 92 is a constant force and con- 
stant unlocking resistance escapement by 
Melvine about 1828. The arm j acting 
under the force of a spring has just 
delivered impulse to the balance through 
the ruby pin / and is about to lift the 
detent d which locks the escape wheel. 
The moment the escape wheel is free it 
cocks the arm against the force of its 
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Fig. 92. Melvine’s escapement. The arm j 

has through a crank g on its arbor received 

the force of a spring e and impulsed the bal- 

ance after which it unlocks detent d through 

q allowing escape wheel to recock the mech- 

anism and lock by ae crank g on dead 
center. 


spring to such a position on the left that 
the ruby pin can just pass it and where 
it reposes till it again moves arrowwise 
and engages the passing spring n. The 
arbor of impulse arm j carries also a 
crank g shown at the lower right hand 
corner and which is connected by a yoke 
f to the long spring e of which only about 
one-seventh of its length is shown. It 


By PAUL M. CHAMBERLAIN, M. E. 


will be seen that the force of the spring 
is acting on the dead centre of the crank 
and it is due to this device that the im- 
pulse arm maintains its position of re- 
pose after having been cocked by the 
escape wheel. As a matter of fact the 
cocked position is a little past the dead 
center and the yoke banks on the hub 
of the crank. As the ruby pin engages 
the passing spring in the cocked posi- 
tion it has to overcome the lifting over 
the dead center before it in turn gets the 
impulse. The adjustment would of course 
be such that no more resistance would 
be present than to give security to the 
repose or cocked position. The passing 
spring can only move freely toward the 
arm j and banks in the position shown, 
all of which is not very clear in the 
drawing. 

Fig. 93 shows Massey’s balance escape- 
ment (British patent of 1824) in which 








Fig. 93. balance escapement. 


Massey’s 
Train wheel I drives escape wheel mm through 
spiral spring 00 which gives impulse to bal- 


ance e. Returning, e unlocks f# to one stop 
and going again forward allows f to escape 
under A and the wheel 7 to rewind spring. 


the force of impulse is supplied by the 
spiral spring, one end of which is at- 
tached to the train wheel / 1 and the 
other end to the escape wheel m m which 
rides free on the arbor of the train 
wheel. The balance e having been given 
an impulse is returning in the direction 
of the arrow and the pin will engage the 
fork of i allowing f f, which locks the 
train, to drop on h. On the return of 
the balance, h i is moved back and the 
pin on f f escapes under h when f f 
makes a half revolution tensing the spiral 
spring and causing the escape wheel to 
give impulse on the pallet. The descrip- 
tion and drawing taken from patent 
specifications do not seem conclusive for 
a working mechanism. 

Fig. 94 shows Hanriot’s escapement, 
(1834). The balance carries a crank 
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with a roller at its end and impulse is 
given it by a pin i attached to the spring 
ce, falling on it which, gives the impulse. 
Attached to this spring is an arm o by 
which the spring is lifted or cocked ready 
to give another impulse. The pin i will 
give an impulse which ever direction the 
balance is turning. The train wheel a 
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Fig. 94. The balance 

is given impulse as roller j passes under pin 

4. Unlocking is done by slight raising of 4, 

as roller approaches the train is released to 

allow slight movement but recocking is de- 

layed till spring falls on | when roller q re- 
cocks spring. 


Hanriot'’s escapement. 


carries three lifting rollers q q q and 
also three locking pallets p p p which are 
locked by the detent m held in by the 
spring n. After the impulse is delivered 
by i the spring drops on | and unlocks 
the detent m, thus releasing the train 
wheel for rewinding. The force on the 
train must be constant to assure the 
synchronizing of the impulse pin and 
period of the balance. 

Fig. 95 shows Matthew’s plan (British 
patent of 1808) of utilizing the impulse 
springs L K for balance springs. The 
escape wheel by tooth d has cocked the 
pallet H against the spring L. The 
balance is moving clockwise and _ its 
crank M striking against the arm of H 
unlocks it and gets impulse in the op- 
posite direction. When H is lifted the 
escape wheel is released and cocks the 
pallet G for the return impulse. 

Fig. 96 shows a diagrammatic arrange- 
ment in one plane of Mudge’s escapement 
used in his famous chronometer which 
received the Board of Longitude award 
between 1777 and 1793. Unfortunately 
the cut of the original escapement did 
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not reproduce well and will have to await 
another time. The diagrammatic arrange- 
ment (not a working one) was devised 
by Harrison Goodsham in 1878 for the 
Horological Journal. The ruby pin i has 
just received impulse from the spring S’ 
through M, the pallet » having been re- 
leased. The escape wheel has cocked the 
pallet p’ against the spring S. When 
the ruby pin shall have traveled to the 
arm M’ it will release the tooth at p’ 
and receive impulse from the spring S. 

Fig. 97 shows De Lafons’ escapement 
(1801) arranged in the lower view with 
a spiral impulse spring and in the upper 
view with a straight impulse spring. In 
the lower figure the balance E has re- 
ceived impulse through D from the 
spring C turning the arm B. When the 
balance returns the finger engages the 
fork (the center prong is a safety dart) 
and unlocks the pallet b from the escape 
wheel. The escape wheel goes forward 
cocking the arm B and locks on pallet a. 
The balance is now at its right hand 
position and as it returns counter clock- 
wise the finger engages the fork which 
disengages the pallet a allowing the 
escape wheel to move a slight amount 
but enough to release B which delivers 
impulse through D to the balance in a 
counter clockwise direction. In the upper 
view the balance moving counter clock- 























Crank M 


Matthew’s escapement. 
of balance unlocks H at d and stressed spring 
L gives impulse during which escape wheel 
cocks pallet G. 


Fig. 95. 


wise is, through the fork, transferring 
detent pallets which will allow the escape 
wheel to move forward enough to drop 
D and give its blow to the impulse arm 
of the balance. When the balance re- 
turns it will, through the fork and pallet, 
allow the escape wheel to go forward 
and recock the impulse spring D. De 
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Lafons received a prize of 30 guineas 
[$150] from the Society of Arts for this 
escapement in 1801. 

Fig. 98 shows the escapement by 
Brosse in which the impulse is delivered 
by the falling of the weight W and 
through the arm D to a roller at the 
bottom of the pendulum which swings in 








Fig. 96. : 
arranged in one plane to show principles in 


Mudge’s chronometer escapement 


part. M, under force of S’ gives impulse in 

direction of arrow. When i strikes M’ 

escape wheel is released to cock M and M’ 
gives return impulse. 


a plane perpendicular to the arm. In 
the upper view the roller has just de- 
pressed the arm which allows the hook 
of h to release from the escape wheel 
pin and the weight to swing to its bank- 
ing and through D give impulse to the 
pendulum by the arm D running up the 
roller after the pendulum has passed the 
mid-position. After having delivered the 
impulse it continues far enough for the 
arm q to strike the tail d of the detent 
which unlocks as shown in the lower 
view, the escape wheel moves forward 
and by a pin 1 hooks the tail of the coun- 
terweight and lifts it to the cocked posi- 
tion. The drawing is faulty in details. 
‘The arm g is an integral part of D and 
the piece h W pivoted to D should show 
the banking i close up to h W. As the 
arm D is lowered on the approach of the 
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“GUARANTEED” 


PLATINUM 
AND 
IRIDIUM 
PLATINUM 


(In all hardnesses ) 
FOR JEWELERS 


for immediate 
shipment at 
competitive prices 
“THE WORLD RENOWNED HOUSE” 


Johnson Matthey & Co., 


INC. 
15 West 47th Street 
NEW YORK 
Telephone Bryant 4645 
May We Solicit Your Inquiries? 
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Do not emplo 
Traveling gold buyers 


Eliminate the middleman. We 
use the metal recovered in refin- 
ing for the manufacture of jewel- 
ers and dental gold. 
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highest cash prices. 








Ship Direct—It Pays 
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pendulum the banking recedes from the 
arm and allows the weight W to swing 
the hook at the end of h out of engage- 





Fig. 97. De Lafon’s escapement. In upper 
figure D has just been cocked. Balance 
turning counter clockwise through fork shifts 
pallets. When balance again passes in same 
direction the second pallet is unlocked, im- 
pulse is given and spring is recocked. 


ment. In this escapement the train is 
entirely divorced from the action of im- 
pulse. 














Fig. 98. The pendulum 


Brosse’s escapement. — r 
P swinging in plane perpendicular to D is 


unlocking hook h after which the weight 
gives impulse through D, unlocks e and is 
again lifted to cocked position. 


References 


The following references, while by no 
means exhaustive, may be found useful 
in relation to further information as to 
the illustrations and descriptions of the 
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this series: 


1. Traité D’Horlogerie, J. 
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2. Histoire de la Mesure du Temps, Ferdi- 
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3. Dictionnaire Raisonné, Diderot & 
D’Alembert, Paris, 1765. 

4. Cyclopaedia of Arts, Sciences and Liter- 
ature, Abraham Rees, London, 1819. 

5. Treatise on Clocks and Watches, Thomas 
Reid, Edinburgh, 1826. 

. The Marine Chronometer, R. T. Gould, 
London, 1923. 

7. Echappements D’Horloges et de Montres, 
Charles Gros, Paris, 1913. 

8. Traité des Echappements, Claudius Sau- 
nier, Paris, 1855. 

9. Clock and Watch Making, Edmond 
Beckett Denison, London, 1850. 

10. Watch and Clock Makers’ Handbook, 
F. J. Britten, London, 1884. 

11. Histoire de L’Horlogerie, Pierre DuBois, 
Paris, 1849. 


A. Lepaute, 


12. The Modern Clock, W. L. Goodrich, 
Hazlitt and Walker, Chicago, 1905. 
13. Clock and Watch Work, Frederick 


Dent, London, 1855. Reprint of 8th Edition 
Encyclopedia Britannica article. 

14. Nouveau Traité Général d’Horlogerie, 
L. Moinet, Paris, 1877. 

15. Ensignement Theorique de L’Horlogerie, 
J. Rambal, Geneva, 1889. 

16. Treatise on Modern Horology, Claudius 
Saunier, London, 1878. 

17. Horological Journal, London, 1858, —. 

18. Revue Chronometrique, Paris, 1857, —. 
Technica Curiosa, Gasparis Schotti, 

20. Chronométrie, J. Andrade, Paris, 1908. 

21. The Elements of Clock Making, Alex- 
ander Cumming, London, 1766. 

22. Les Echappenmens, Jean Godin, Lau- 
sanne, 1762. 

_23. L’Horloger, Lenormand, Janvier, Mag- 
nier & L. S. T., Paris, 1896. 


24. Regie Artificielle du Temps, Traité, 
Henry Sully, Paris, 1737. 
25. Memoire, Francois Callet, Society of 


Arts, Geneva, 1780. 
oat Journal Suisse d’Horlogerie, Geneva, 


27. American MHorological Journal, New 
York, 1869-1873. 
28. Watch and Clock Escapements, The 


Keystone, Philadelphia, 1904. 
29. Philosophical Transactions, London. 
30. Society of Arts Transactions, London. 


[THE END] 








Merchandising Calendar 


(Continued from page 63) 








early fall advertising. In fact, it is a 
good thing to always have something 
new to offer as the season advances, but 
it must be something that is really new, 
something that has not been shown pre- 
viously. It is rather a let-down for the 
jeweler to advertise new merchandise 
and then have to show the customer the 
same things he has previously shown. 


The New Season’s Opportunities 


The thoughts of the people always 
turn to new things at the opening of a 
season. The two seasons mostly em- 
phasized in retailing, the spring season 


and the fall season, are great events in. 


the lives of the people. In the spring 
the thoughts turn to out-of-doors and 
vacations in prospect, in the fall the 
return to indoor living brings to the 
mind a realization of a new set of needs 
and requirements. 

The jeweler should exploit the fall sea- 
son as a theme to emphasize his readi- 
ness with the things the people will re- 
quire for their comfort and pleasure. 
As September wanes the return to indoor 
living is practically completed. Vaca- 
tions are over; workers are back on the 
job; business activities are resumed; 
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children are back to school; cooler 
weather prevails. A new season is in 
full. swing. 

The opening of the fall season should 
inspire the jeweler to renewed efforts 
to secure his proportion of the money to 
be expended in his community. With 
other merchants doing everything pos- 
sible to secure more business the jeweler 
must join in with an exploitation of his 
wares. The people must be constantly 
told that the jeweler has what they need, 
what they want. He must join in the 
scramble for business. His efforts must 
be enthusiastic. Retailing is a strenuous 
business. Half-hearted efforts will not 
avail. Competition for the dollars of the 
public will be vigorous. Fur coats will 
compete with diamonds; furniture with 
silverware. The needs of the people are 
varied, and the retailer making the 
strongest appeal gets the best returns.’ 

The retail jeweler has just as good a 
chance to secure business as merchants 
in other lines, but the opportunity must 
be grasped with a firm hand or it will 
easily slip from his grasp. 

Jewelers who have realized the 
changed conditions in the lives of the 
people during the past decade, and who 
are going out after business with a will 
are reaping the harvest. The dominance 
of Youth has changed business proce- 
dure. Jazz music, modernistic art and 
a greater freedom of youth are only 
features of the new life being enjoyed 
by the public. Whether the jeweler ap- 
proves, or not, he must accept these con- 
ditions as they are—for the time being, 
at least—and make the most of them. 

The jeweler must study the desires 
and needs of his clientele, and like a 
good business man strive to supply these 
desires. He must even go farther than 
that, he must create desires and needs 
that he can best supply. 

With the opening of this new fall 
season the jeweler may enter into a new 
era of prosperity. It is a fitting time 
to become a crafty merchandiser. The 
new season brings many changes in the 
homes of the people. New homes are 
being opened as well as old ones being 
renovated. Much of his merchandise is 
required to complete the furnishings of 
the home. To sell this merchandise it is 
necessary to present it as a necessity to 
everyday life. The jeweler should ap- 
peal to the pride of ownership, to the 
artistic instincts of the individual and 
the desire to provide a home atmosphere. 

Besides the home needs the jeweler 
can supply many of the personal needs 
of the people. The renewed social activi- 
ties of the season brings into demand 
more personal jewelry and accessories 
that the jeweler can supply. By in- 
dividualizing these needs and making 
the people conscious of them the jeweler 
functions as a merchant. Individual 
needs become mass requirements. Timely 
window displays and appealing advertis- 
ing will bring a response in relation to 
their efficiency at a time when the people 
recognize a need for the articles offered. 

We are entering into a new season, @ 
new era of jewelry retailing, and let us 
hope, a new era of prosperity. 
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LEES & SANDERS 


A customer writes: “In regard to our dealings with your firm we have al- 
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ways had the fairest treatment and are always glad to recommend you.” 


SWEEP SMELTERS. 


BIRMINGHAMI,ENG. 





# Watch Dial Service 


All leading watch importers—jewelers and 
watchmakers indorse this service. 


=~ DIALS RE-rarrp 
iS Dials Guaranteed Against Tarnishing. 


Raised gold figure dials refinished—missing figures sup- 
plied. Clock and Chronometer dials refinished like new. 


Write for Price List 


P, J. BREIVOGEL 
15 Maiden Lane New York City 








“The King” 
Beverage 
Set 


A Distinctive and 
Unusual Gift 
Beautiful cut crystal—cups and tops in enameled sterling 
silver, gold finished. This set can be furnished in any color 


to harmonize with interior decoration. Most popular shades 
are Jade Green, Blue, Orange, Cherry Red and Mulberry. 


Kino’s ENAMEL AND SILVERWARE, Inc. 
7-11 WEST 45th STREET NEW YORK CITY 








NYES OIL 


for 50 years the Standard Lubricant 
for Watches and Clocks 


Buy of Your Jobber 






















PLATING 


GOLD-PLATINUM — SILVER-CHROMIUM 


SILVERWARE 
Repaired, replated and restored like new 
, MESH BAGS 
Repaired, replated and relined—Same as new 
BEAD BAGS 


Repaired, relined and remounted 
Advance Estimates furnished if desired. 


SWARTZ & CO. 


10 SOUTH WABASH AVENUE CHICAGO 















Ideal for the repair bench. Fine for 
white gold, silver, platinum, novelties, 
etc. Soldering can be done close to 
“the stone. 
nto Ask for circular J.C. 
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T. B. HAGSTOZ & SON 
GOLD, SILVER and PLATINUM 


Refiners and Assayers 


709 Sansom Street, Philadelphia 
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United States Patents 


Issue of Aug. 19, 1930 


1,773,152. SECONDARY WALL CLOCK. 
ERNEST S. OsTLER, Chicago, assignor, by 
mesne assignment, to Stromberg mor 
Co. Filed July 5, 1928. Ser. 290,371 
6 claims. 

A wall box, a mechanical connector mem- 
ber mounted on the upper wall of said box, 
a base plate extending across in front of said 
box, @ connector member mounted on said 
base plate readily engageable and disengage- 








oe with respect to the connector member 
in the box whereby said plate may be readily 
connected to extend across in front of said 
box, a secondary clock mechanism mounted 
on the rear face of said plate to lie in said 
box when the plate is connected. 


1,773,421. TIME RECORDER. 
Bryce, Bloomfield, N. J., assignor to In- 
ternational Time Recording Co. of New 
York, Endicott, . led May 12, 
1924. Serial 712, 554. Renewed Oct. 12, 
1928. 21 claims. 

In a calculating apparatus a perforating 
apparatus adapted to perforate a tubuluating 
card with perforations which are representa- 


JaMEs W. 
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tive of products and means for controlling 
the setting of the perforating apparatus in- 
cluding a series of lines, means for imparting 
impulses to the lines, and means for con- 
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trolling and coordinating the impulses upon 
and from said lines to control the setting of 
the perforating apparatus in accordance with 
the multiplication of two factors of a com- 
putation whereby the perforating device under 
the control of the impulses is set up in a 
condition to punch a product. 


1,773,624. VANITY CASE AND COMPACT- 
HOLDING RING. sae G. KENDALL, 
Newark, N. J. Filed May 4, 1928. Ser. 
275,169. 9 claims. 


A vanity case, comprising a body, a cap 
therefor, a hinge structure connecting the cap 
and body, said hinge structure having a 
pintle, a compact plate holding ring formed 
with a hinge knuckle surrounding said pintle, 
said knuckle being formed so that the holding 





ring may swing into and out of said body, 
said ring having a flat body adapted to re- 
ceive a compact, a wall upstanding on said 
body for part of the perimeter of the body, 
an inwardly-extending flange projecting from 
said wall, said flange being substantially 
parallel with said body and coacting with said 
body and wall for preventing independent 
movement of said compact in all directions 
but one, and locking —— members extend- 
ing from said wall for resisting movement of 
the compact in one direction. 


adhe PROCESS FOR PRODUCING 
ARNISH-RESISTING SILVER AND 
SILVER PLATE. RicHarp O. BAILzEy, 
Oneida, and WILLIAM S. Murray, Utica; 
Y., assignors to Oneida Community, 
Ltd., Oneida, N. Y. Filed Dec. 14, 1925. 
Ser. "25, 386. 2 claims. 

The process of treating silver and silver 
plated articles for the purpose of rendering 
the surface of the article tarnish resistant, 
which consists in polishing the surfaces there- 
of with a mixture of kerosene and lamp- 
black, said mixture being free from tarnish- 
ing or tarnish-producing ingredients and con- 
taining iodine. 


DESIGNS 
Issue of Aug. 19, 1930 


81,823. COMBINED CIGARETTE CON- 
TAINER AND PYROPHORIC LIGHTER, 
Louis V. ARONSON, Newark, N. J., as- 
signor to Art Metal Works, Inc. Filed 
Jan. 23, 1930. Ser. 34,244. Term of 
patent 14 years. 


rev _ 
weet ) 


"ay 
ba 


The ornamental design for a combined 
cigarette container and pyrophoric lighter 
substantially as shown. 














ATENN Neg 





99 





81,830. WATCHCASE. Leo Coun, Los 
Angeles, Cal. Filed Oct. 23, 1929. Ser. 
33,139. Term of patent 14 years. 





The ornamental design for a watch case, 
as shown. 


81,839. TIMEPIECE DIAL. Joun T. 
Mooney, La Grange, Ill. Filed May 1, 
1930. Ser. 35,456. Term of patent 14 
years. 





The ornamental design for a _ timepiece 
dial, substantially as shown. 


81,840. TIMEPIECH DIAL. 
Mooney, La Grange, IIl. 
1930. Ser. 35,457. 


JouHn T. 
Filed May 1, 
Term of patent 14 





The ornamental design for a timepiece dial, 
Substantially as shown. 


United States Trade-Marks 
Issue of Aug. 19, 1930 


The following trade-marks are published 
in compliance with Section 6 of the Act of 
Feb. 20, 1905, as amended March 2, 1907. 
Notice of opposition must be filed within 30 
days of this application. 

Marks applied for under the 10-year “pro- 
viso” are registrable under the provision in 
Clause (b) of Section 5 of said Act as 
amended Feb. 18, 1911. 

As provided by Section 14 of said Act a 
fee of $10 must accompany each notice of 
opposition. 


Ser. 291,007. KasusHik1 KatsHa KonisHi 
a eee, Tokyo, Japan. Filed Oct. 12, 


KONISHI KOTAKUDO 
h & %M = ®B 


The words “Konishi Kotakudo” comprise 
the transliteration of the Japanese character 
appearing on the mark. The word “Konishi” 
is the surname of the representative of ap- 
plicant company; “Kotaku” menas “lustre” ; 
and “Do” is the word frequently used in 
Japan at the end of the name of a shop and 
has no special meaning. 

For Clocks and Watches and Their Parts 
and Accessories. 

Claims use since March, 1895. 
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Ser. 291,008. KasusuHik1 KatsHa KonisHi1 Ash Tray 
a Tokyo, Japan. Filed Oct. Cigarette 


Cigarette Holders, 


Pocket Lighters, Al 


Part or Provided 
ous Meta 


Ser. 299,617. 


: a re. 

The word “Kotakudo” comprises the trans- 
literation of the Japanese characters appear- 
ing on the mark. “Kotaku” means “lustre” 
and “Do” is the word frequently used in 
Japan at the end of the name of a shop and 
has no special meaning. 

For Clocks and Watches and Their Parts 


and Accessories. 
Claims use since March, 1895. 


299,565. ELGIN AMERICAN MrFc. Co., 
Elgin, Ill. Filed April 28, 1930. 

For Vantities, Combined Vanities and Coin 
Holders, Compact Boxes, Powder Containers, 
Perfume Containers, Lip-Stick Holders, 
Toilet Sets, Manicure Sets, Traveling-Bag 


Clg (rt 


Fittings—viz, Combs, Brushes, Mirrors, Scis- 
sors, Nail Files, Buffers, Cuticle Knives, Soap 
Dishes, Perfume Bottles, Cream Jars, and the 
Like, Jewel Boxes; Receptacles for Rouge, 
Perfume, Soap, Cigars, Cigarettes, Tobacco ; 


Ser. 


ing. 


Metal. 


Claims use since May 1, 1904. 
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Smoking-Set Trays, 
olders and Ash Trays, Cigarette 
Cases, Cigarette Sara, Humidors, Combined 
Humidors, 
1 Made in Whole or in 
with Mountings of Preci- 


Claim use since April 22, 1930. 


OmeEGA UPSILON, Evanston, III. 
Filed April 29, 1930. 


The trade-mark consists of the Greek char- 
acters Omega Upsilon, as shown in the draw- 


For Fraternity Pins, Badges, Bracelets, and 
Rings, All Made of or Plated with Precious 


Ser. 301,027. GoLDMAN-KOBLER Co., INc., New 
York. Filed May 22, 1930. 


LUCKY FOUR 
LEAF CLOVER 


For Finger Rings. 
Claims use since December, 1929. 
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ATLANTA, GA. 


Visitors in Atlanta during the week 
included: Mr. Middleton, Miami, Fla.; 
H. S. Banta, Newnan, Ga.; A. L. Girar- 
din, of Thompson & Girardin, Valdosta, 
Ga.; Lamar Smith, Columbus, Ga.; 0. 
E. Wells, Monticello, Ga.; A. E. Bair, 
Talladega, Ala.; R. O. Davis, Calhoun, 
Ga., and A. Colvin, A. Colvin & Son, 
Tallapoosa, Ga. 

Thomas Latham, president of Latham 
& Atkinson, Inc., has just returned to 
Atlanta from an extended trip to New 
York and other eastern markets, and 
predicts one of the best fall jewelry sea- 
sons that the trade has had in a number 
of years. H. H. Atkinson, a member of 
the firm, has resigned to accept the posi- 
tion of vice-president for the Maier & 
Berkele-Gorham, Inc. Co. Mr. Atkinson 
will make a 10-day trip to New York 
visiting Black, Starr & Frost-Gorham, 
Inc., after which he will return to At- 
lanta and enter upon his new duties. 


Combined 


and Lighters; 











After several months abroad, Mr. 
Prestinari of the Gemex Co., watch 
strap manufacturer, Newark, N. J., has 
returned home. He was accompanied on 
his trip to the Continent by his family. 





New Store in Stamford, Conn. Uses Club 


Plan to Increase Sales 


Samuel Phillips, Inc., of Stamford, Conn., has recently 
moved to their new store at 455 Main St. The business 
was founded over 33 years ago. 


The front of the store has a blue belge marble base 
and the upper structure is of cream-colored travatine. 
The interior fixtures are American walnut. 


Near the front of the store, on both sides, are the 
diamond rooms with walnut fancy veneered panels and 
etched glass. There are two rows of wall cases with 
mirrored alcoves in the center. The diamond and watch 
showcases are on the left side of the store with narrow 
pencil type of reflectors. The showcases on the right 
are for the display of costume jewelry, gifts, etc. In 
the wall cases silverware, clocks, ecclesiastical goods, 
ivory, glassware and gifts are displayed. The offices 
are divided in two parts, one section for a private office 
and one section for the workroom in which watches, 
rings and jewelry are repaired. 

The lighting arrangement and lighting fixtures are 
one of the distinctive features of the store. The win- 
dows are illuminated with special 200-volt reflectors set 
above the window ceiling. In the sales part of the store 
there are eight large ceiling fixtures arranged in two 


. 


rows. The office lighting effects are modernistic in de- 
sign and shape. 

The company has inaugurated a method for extending 
credit known as the club plan. This has been provided 
for those who desire a certain article which is laid aside 
for the customer who makes payments on the article as 
he chooses. The article is retained“by the jeweler and 
the customer is paid 6 per cent on the money deposited. 
When the payments have been completed the article is 
turned over to the customer. Only 10 per cent of the 
customers request their money returned, which is not 
permitted. It can be applied to other merchandise. Two 
per cent fail to take the article purchased. 

Many selling opportunities are offered in this club 
plan as against installment selling, according to an official 
of the company. The features of the club plan and the 
ease with which customers can purchase merchandise 
have been very successfully developed in this institution. 
The idea is responsible for a good volume of the business. 

Newspaper advertisements usually announce the plat 
and it is most effective when utilized during Septem- 
ber and October, pointing out the advantage of this 
method for purchasing Christmas gifts. Of the cus- 
tomers inquiring about the club plan 75 per cent are sold. 
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This new Gorham Sterling 
was inspired by the tradi- 
tional elegance of the Hunt 
fast. 
—~ the Hunt itself, this 
distinguished Sterling is in the 
aristocratic tradition, Yet it 
has @& sophisticated modern 
icity. 
_ heceaene are buying 
the “Hunt Club” 
town and country houses. 
A service for eight—76 pieces 
—costs only $227. A dozen tea- 
spoons are priced at $18. 


DEALER’S NAME 
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O comply with numerous requests 

from Gorham dealers for sugges- 
tions for local newspaper advertising of 
“The Hunt Club,” the Gorham Com- 
pany has prepared a series of compel- 
ling advertisements in an excellent 
assortment of sizes. 


Smart, dignified, reflecting the aristo- 
cratic tradition against which the new 
pattern is being introduced—these ad- 
vertisements tie in directly with the 
national campaign. 


Run in your local papers, they will 
bring you the benefits of the national 
campaign. Your smart clientele has 
read the national advertising; your 
local advertising, in the same spirit, 
will bring that clientele into your store. 
The Gorham Company will be glad 
to supply you with mats of any or all 
of the entire series. 


THE GORHAM COMPANY 


Providence, R. I. 


miner as 216 
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The Stamp in a Star Case --- 
and every Star Case is 
Stamped --- indicates the True 
quality of that Case.... 


STAR WATCH CASE COMPANY 


LUDINGTON, MICHIGAN 


NEW YORK OFFICE - 20 WEST 47TH ST. 


CHICAGO OFFICE - 


SAN FRANCISCO OFFICE - 704 MARKET ST. 
35 E. WACKER DRIVE CINCINNATI OFFICE -~ 31 EAST FOURTH ST 
MEMBER Saas iear ast? N JPA 
72 
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This Big Ad is 
Coming to Your 


Town ina 





Bes | 


This full-page ad runs in Saturday 
Evening Post, Cosmopolitan and Photo- 
play. 


["° going to make a big noise in the October issue of 
PHOTOPLAY .. . and plenty read that national sales 
booster—right in your own town! It’s going to create 
business all around you. Wood merchandise in your 
stock—in your window—puts this advertising to work 


for you. Order from your }. R. Wood catalog now! 





J. R. WOOD & SONS, Inc. 


AMERICA’S LEADING DIAMOND HOUSE AND JEWELRY MAKERS— 
SINCE 1850 


1325 Atlantic Ave., Brooklyn, New York 
15 Maiden Lane, New York 29 E. Madison St., Chicago 
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MERITORIOUS PRIZES for 


TOURNAMENTS 








Ta eee of Nae Sell 


Creators of the Unusual—as Usual 


In our comprehensive line of dress ac- 


cessories for men is a wide selection W 
of unusual items that make ideal tour- lt [ 
nament prizes. We will be glad to A er Lamp 


send a list of suggestions to dealers Makers of Platinum and Gold Chains—Semi-Precious Stone Jewelry 
who in turn can consult with prize com- 


bis ince 20 WEST 47th STREET, NEW YORK 








wes 
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A Whole Generation of 


Prospects for Scarf Pins 


HE movement now under way to restore the scarf pin 

to favor has the most promising of outlooks. So long 

ago did this item of dress fall into disuse that an entire 
generation has grown up to which a scarf pin in a tie is some- 
thing of a novelty. 


To the jeweler who sees his opportunities, every one of the 
younger men is a prospect for a sale, once the vogue is rees- 
tablished, as it should be. Nothing excels the scarf pin as a 
gift suggestion, and once it is returned to favor there is good 
repeat business in it. In pushing the line, the jeweler, of 
course, should wear a pin himself. 


We suggest the manufacturing jeweler have his designers cre- 
ate some attractive modern designs and that he show his 
patrons the possibilities of larger sales. The time is most 
opportune, for larger sales never were more needed. The 
Jewelers’ Circular of June 5 carries an account of two cases 
where a window display of scarf pins produced excellent 
sales results. It would seem the goods have but to be shown 
to be accepted. 


For our part, we can cooperate with the fine line of scarf pin 
stems we manufacture, made in all colors and karats of gold 
and in platinum. 


BAKER @ CO., INC. 


54 Austin St., Newark, N. J. 


30 Church St. 55 E. Washington St. 760 Market St. 
New York Chicago San Francisco 
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Retail Jewelers of the United States attending 
the A.N.R.J.A. Convention at the 
Hotel Pennsylvania, Sept. 14-15-16- 
17, are cordially invited to visit 










our Establishment and 
view our new exclusive 
Diamond 


Creations 





POWERS G& MAYER Inc. 


58 West 40th Street 
NEW YORK CITY 
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A DISTINCTIVE 
DESIGN 
IN SUPERIOR 
FLATWARE 




















Robert Bruce We have named our new flatware 
design for Robert Bruce. Like 


him it exemplifies strong sim- 


A name that, six hundred plicity and distinction. 

years ago, stood for great Like the Bruce family it origi- 
nated in Normandy, for our de- 

strength, simplicity and sign was inspired by an actual 


old Norman pattern. 


leadership. Robert Bruce Graff, Washbourne & Dunn Ster- 


ling Hollowware has long held 
the premier place in this field 
of fine silver. 


was a descendant of a Nor- 


man baron who came to Eng- 





; eo The fine workmanship and unusual 
land with William the Con- design of the Robert Bruce make 
it equally outstanding in flat- 

queror. In 1314 his single- ware. 
handed combat with an Eng- We solicit inquiries on special 


order work in hollowware. 
lish lord precipitated the 





Trade Mark 


independence of Scotland. oS 


Manufacturers of 
the finest in silver- 
ware for more than 
30 years. 


























GRAFF, WASHBOURNE & DUNN 


OFFICE AND FACTORY 
142 WEST 14TH STREET NEW YORK CITY 


We invite you to our factory 
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RINGS OF CHARACTER 
Hand Carved, Chased 


BRISTOL 








“CONTENTMENT” 


“Contentment” is the name of a series of Bristol 
wedding rings which are made in two beautiful 
patterns—rounded to prevent chafing of finger 
and domed-and-tapered. Both are supplied in 
18K White Gold and Platinum in three widths, 
2m/m, 24%m/m and 3m/m. 





HARACTER, individuality and craftsmanship are combined in the modern designs 
of the Bristol Wedding Rings. 


Grace and freshness of design is achieved through the skillful hand carving, chasing 
and engraving. These rings make an instant appeal to the most exacting taste because 
they possess that quaint charm and rare beauty which is found only in hand carved rings. 


Bristol rings are moderately priced, thus assuring you a larger profit. Order a selection 
now from your wholesaler. If he cannot supp\y you, write us and we will put you in touch 
with one who can do so. 


All rings made in 18K White Gold and Platinum. 


Sold Thru Wholesalers Only 


M@@CE@EEEE@@@EEEEEEEEEEE@@@@@E@EEECE@Eq@HEEE@E@©7CLM@@@E@E@E@EqEE@E@@E@EC@@EET@@@E@EE@ECMEE@@e@ee=XCCE@@HE@@ll 
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AND INDIVIDUALITY 
and Engraved i 


RINGS 








“ADORABLE” 


A modern beveled ring. Supplied 
in one width only 242m/m, but 
in four distinct patterns. They 
are similar in character, yet 
slightly different in design. 





“TREASURE” 


Rounded walls to prevent chaf- 
ing of finger is one of the fea- 


tures of this graceful hand-carved 
ring. In three widths, 2m/m, 
2%m/m, 3m/m. 





Electros and mats for adver- 


“- ee tising purposes of any ring 


side wall is beautifully engraved, 


sae te ane woe eee illustrated and any ring in the 


° flower design. In three widths, 
ing 2m/m, 2%m/m, 3m/m. 


Bristol line. 


lise 
igs. 


- BRISTOL SEAMLESS RING CO. 


Main Office and Factory - - - 123 Liberty Street - - - New York 

















New York Representative: Mid-West Representative: Traveling Representative: Pacific Coast Representative: 
A. H. Disbrow Herman R. Holzner Eastern States Alfred H. Bullion Co., Ine. 
9.11 Maiden Lane 31 N. State St. & C. Steen 717 Market St. 

New York City Chicago, Ill. San Francisco, Calif. 
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REOUNTENGS 


AKER BROS. 


/nanulacturers of Fine 
lridium Platinum Jewelry 


2H W46thSst NYC. 


BRYANT 3820 
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IRIDIUM PLATINUM 
DIAMOND JEWELRY 


August 28, 1930 




































1930 


Jewelry Show 


and 25th Anniversary 






Convention 






Gw9 






American National Retail 
Jewelers Association 


HOTEL PENNSYLVANIA 
New York 


September 15th to 19th 


inclusive 































ENJOYING THE CONFIDENCE OF THE 





— ED TOGETHER 


Indeed style is paramount in Certified Iridium Platinum diamond 
jewelry. From Paris and every important center of the world come 
the style notes from which our designers create new and unique de- 
signs, embodying in their sheer beauty of platinum and diamonds 
the one element so imperative to your discriminating customers. 


Come to the New York Show, where style will be the keynote— 
be sure to visit us at our booths. It is a splendid opportunity to 
get acquainted—for us to know you better and for you to know 
what it means to be a Certified dealer. 


Certified dealers are offering their customers not only “the loveliest 
of all personal adornment” Certified Iridium Platinum diamond 
jewelry, but in addition they are backed by our national advertis- 
ing and sales promotion program, which we shall be glad to tell 
you more about when you come to see us. 


KATZ & OGUSH, inc. 


New York 
33 West 60th St. 


Chicago 
55 E. Washington St. 





INDUSTRY 
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JD-968. Platinum Dia- 
mond Dinner Ring, set 
with 30 Round, Fine 
White, Matched Diamonds 
and 1 Fine, Hexagon, 


Fancy-shaped Center-stone. 
This is one of our newest 
styles that is very attrac- 
tive. Our 

price, each $119.50 


net ..cceoe 





JD-969. A very beauti- 
ful design in a Platinum 
Diamond Dinner Ring, set 
with 28 Round, Fine 
White, Matched Diamonds 
and 3 Baguette, Fancy- 
shape Center-stones_ set 
pavé. Our 

price, each $120.00 





JD-970. A very smart 
design in a Platinum Dia- 
mond Dinner Ring, set 
with 28 Round, Fine 
White, Matched Diamonds 
and 4 Hexagon or Mar- 
quise-shape, fancy Dia- 
monds in_ center. Our 


= each $134.00 


SERVIN 


DIAMOND CHANNEL WEDDING RING 


Size 61%. 46 Dano. 
Size 5. 40 Diamonds. TR +590 


Net .......856.50 Size 7. 48 Diamonds. 
$64.50 


Size 5%. 42 Diamonds. siaidinldeiin , 
Net .....6. . Size 7%. 50 Diemente. 

Size 6. 44 Diamonds. oe +se0ec ee 
Net ...... -$60.5 Size 8. 52 Diamonds. 
MOE 6cc0sed $68.50 





JD-2860 
Special offering of Diamond-set, Iridium Platinum, Channel Wed- 
ding Rings, 24 MM. wide. A recent importation under the revised 
tariff enables us to make this special price offering. Memorandum 
orders solicited for comparison. 





JD-625. We offer you here the biggest value on the market in 
a Solid Platinuin Wedding Ring, hand engraved, azured setting; 
mounted with 20 fine matched diamonds which are all set around 
the ring. Memorandum samples will be sent upon request. Sizes 
S te Ti.. Gr CURlS, OR BRE. chee ntsc sccdece ‘osu on $31.50 





AISENSTEIN -WORONOCK 
& SONS, INc. 


NOW LOCATED AT 


580 FIFTH AVENUE 
NEW YORK 


AT 47th STREET 15th FLOOR 


PHONE BRYANT 3600 











3/0 SIZE WALTHAM WATCH 





JW-2617.—3/0 Size, Tivoli Quality, Green and White two-tone combination Case; fitted with 
Supplied with 1/20th 12K. Green Gold Filled Corinthian, 


Waltham movement, Etched Gold Numeral Dial. 
Hadley Bracelet, complete in attractive green velvet display box with resale card of $25.00. 
COMING, BE. cowed seveeiccses WSOC 0dSs ES Os 6546 O40 05% cebn'e wes Se OCTHOU RDO CO OOR OSES wabe 


G THE RETAIL 


JEWELER SINCE 





JD-965. Very recent de- 
sign in a Platinum Dia- 
mond Dinner Ring, set 
with 28 Round, Fine 
White, Matched Diam nds 
and 1 Fancy shape 
quise Diamond in 


cach net BLLO WO 





JD-966. This Platinum 
Diamond Dinner Ring is 
sure to please anyone. It 
is set with 20 Round, 
Fine White, Matched Dia- 
monds and 1 Square Dia- 
mond Center-stone. Our 


=— each $ l 10.00 





JD-967. Very attractive 
number in a Platinum 
Diamond Dinner Ring, set 
with 24 Round,’ Fine 
White, Matched Diamonds 
and 1 Fine, Square Dia- 
mond Center-stone. Our 


= each $1 14.00 
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Onyx Pendants — 
Crystal Pendants — 


=, 
a 
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oS =: 


The most active sellers in Jewelers’ show 
cases this season. 

Our designs, as always, have the usual irre- 
sistible selling quality. 


Mises 
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FOUR NEW GEMEX CREATIONS 
Styled for Quick A 












PLT Ne Eo ne 
"9.50 rice 2.50 


Center Catch Model at 


Center Catch Model at Slightly Lower Price 


Slightly Lower Price 


will choose these smart 
masculine models at 
these popular 
prices 


* 
DISTRIBUTED THROUGH WHOLESALERS 


* 
vr GEIyIEx leo 4 
Pr yy ®Y, f 






PILOT No. E252 
Consumer Price 
2,50 


Center Catch Model at 
Slightly Lower Price 


PILOT No. E251 


Consumer Price 


2,50 


Center Catch Model at 
Slightly Lower Price 


Factory and Executive Offices: 170 THOMAS STREET, NEWARK, NEW JERSEY 


BRANCHES: 805 Heyworth Bidg., Chicago, Ill., 704 Market Street, San Francisco, Cal. @: Canadian Rep: The Electric Chain Co., of Canada, Ltd., 171 John Street, Toronto 





| + GEMEX - - GEMEX - - GEMEX - - GEMEX: - GEMEX - - 
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“OURS IS 
NOT A 
BUNCH RING 
PROPOSITION” 


We Sell Loose 

DIAMONDS 

ASSORTED IN 
STRAIGHT SIZES 
Either Unmounted 
Or Set In Individual 
Ring Mountings. 





Figured at Lowest Possible 


Loose Goods Prices 


o® 


SCHLESS-HARWOOD CO. 


INCORPORATED 


DIAMONDS 
2 West 46th Street, New York 


Originators and Makers of 


“Standardized’’ Diamond Rings 
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E. J. Scheer, one of the leading jewelers in Roches- 
ter, New York. His policy has always been to 
cooperate with those reputable manufacturers who 
have assisted the legitimate jeweler — hence, for 
many years he has enjoyed and respected the Gruen 
franchise and Guild membership. 


UR time, our capital, our efforts are 

invested in this business. If we're 
going to remain in existence, we must 
continue to realize a fair return on that 
investment. 

‘It has always been a policy of this 
store to give customers genuine value for 
every dollar they spend. We want to win 
and hold their confidence with the kind 
of merchandise they expect to buy in a 
fine jewelry store. But if chan policy is to 
be maintained, the manufacturer must 
assume his share of the responsibility. 

‘During thirty years in business, we've 
learned that too many manufacturers are 
more interested in selling us than in help- 
ing us sell! Their responsibility ends when 
our name is on the dotted line. 

‘They want business — quick business 
—volume. They sell wherever they can 
get an order. A distribution policy that’s 


“SUPPORT 





the manufacturer 


who protects your investment” 


says 


E. J. SCHEER 


easy on them, but hard on the retailer. 

‘We discovered long ago that it doesn’t 
pay to handle lines which are sold through 
every nondescript jewelry outlet in town. 
The products that really help the legiti- 
mate jeweler to hold his position are 
those sold only through the better stores. 

‘Some manufacturers realize this, and 
cooperate with the jeweler by limiting 
his competition to other good stores 
only. In this way, they help us to in- 
crease our business, to hold the confi- 
dence of our customers, and to realize a 
fair return on the time and capital we've 
invested. 

“We always have — and always will— 
support such lines as Gruen Guild Watches 
—a product of recognized value restricted 
to the few high-grade, dependable stores 
in each community, sold only through the 
better legitimate jewelry stores!’ 


Gruen Guild Watches 





Gruen is the only American concern with 


— thereby giving the greatest value and 
accuracy per dollar invested. 





GRUEN WATCH MAKERS GUILD 


factories on both sides of the Atlantic, mak- Time Hill - Cincinnati, Ohio 
ing that part of the complete Gruen Watch NEW YORK LOS ANGELES TORONTO 
in its own factory where it can be made best PARIS - BERLIN - BIEL - GENEVA 


Engaged in the art of fine watch making for more 
than half a century 


SRO SECO SIERO EOE SE? 

























SELL . 


and there’s 
a reason 


no ‘These 


WATCHES 































. 














HEY em- 

body two features 
that shatter sales re- 
sistance; first, a case 
of Fifth Avenue refine- 
ment in design, materi- 
al and workmanship; 
second, a Gruen Guild 
movement recognized by 
the public as most desirable 
for an accurate timepiece. 





These factors, with a_ back- 
ground of national advertising, 
form an irresistible combination. 


Established jewelers may arrange for 
retail sales inspection. 


THE FIFTH AVENUE 
PLATINUM SHOPS 


Division of the Gruen Watch Makers Guild 
15 WEST FORTY-SEVENTH STREET, NEW YORK 
PARIS OFFICE: 20 RUE DE LA PAIX 
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MODELS 


NEW FALL ADVERTISING 








A WORD TO THE WISE... 

Ronson won world-leadership through uncompromis- 
ing quality of manufacture and exclusive patented fea- 
tures. Ronson offers The World’s Greatest Lighter— 
“A flip, and it’s lit! Release—and it’s out!” And The 
World’s Smallest Atomizer—‘“Press, Presto, Perfume!” 


Ronson is the one firm in the field that spares no ex- 


PATENTED OTHER PATS P’D'G. TRADE MARK REG 








ONSON Lig 


pense in helping its dealers to move more and more 
merchandise—backing Ronson products with a nation- 
wide advertising campaign that shows the goods to 
more people this year than ever before! 


We repeat—this is a word to the wise. . Ask your jobber! 
New catalogues just off the press. Write for yours today! 


ART METAL WORKS, INC., ARONSON SQUARE, NEWARK, N. J. 
In Canada: Dominion Art Metal Works, Limited, Toronto, Ontario 


Aters and Perfu -Mists 


World’s Greatest Lighter —The Perfect Purse-size Perfume Spray 
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‘Creasure 
Solid Silver 
98. 


STERLING 925 /1000 FINF 
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Ensemble thinking on the public’s part 
makes ensemble buying and selling 
of Sterling Tableware a prime essential. 


Modern merchandising today in most every line of business hinges on 
correct correlation. 

Retailers of women’s dresses, coats, shoes and hats—retailers of men’s suits, 
shirts and cravats—indeed all retailers of apparel, long ago discovered the 
value of the “ensemble” idea as an important selling aid. 

Interior decorators led the way to ensemble buying of furniture and all 
home appointments. Today, chairs, tables, rugs, curtains, wall paper, etc., 
are all sold by the better merchants on the related design idea. 

China, glassware, lamps, lighting fixtures—even to door knobs—all bow to 
the demand of related design—ensemble selling. Designs today must be suit- 


able to their surroundings. 
No longer does the average housewife 


think in terms of one item for her home, 
but in related units of a special decorative 
scheme. Harmony of color and harmony of 
design are now matters of first importance. 

The makers of TREASURE Solid Sil- 
ver have been alert to the public’s trend to 
ensemble buying and have thoughtfully 
created a line of Sterling Tableware which 
provides the housewife and the bride-to-be 
with correct designs—patterns fashioned in 
the best accepted styles of modern decora- 
tion. Patterns that fit this new requisite 
in present day selling. 

For example the GRANADO pattern 
was designed for Spanish dining rooms; 
the WILLIAM AND MARY STYLE and 
the MARY II are ideally suited to modern 
‘homes done in the Early English manner; 
the EARLY AMERICAN STYLE for 
Colonial dining rooms; and the ADAM 
STYLE is appropriate for Georgian homes, 
decorated in the exquisite style of late 
Colonial days. 


ROGERS:LUNT 
STLVERS MITHS 


Member of the Sterling Silversmiths Guild of America 
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The ensemble idea in the selling of Sterling has been presented to the 
Jewelry Trade in the Brochure, “The Modern Way to Sell Sterling” which 
is available to all TREASURE dealers. 

Commenting on this new selling plan, the manager of a prominent Pacific 
Coast Jewelry store says in part: “J am heartily in sympathy with the idea 
.. . It ts just what I have attempted to impress upon our silver salesmen for 
the last three or four years. . . . Simply placing a variety of patterns on the 
counter with the remark, ‘Don’t you think this is pretty, ‘This is a new one,’ 
etc., is the country store variety of selling, which I do not personally 
feel 1s good enough for the proper merchandizing of Sterling silver... . I 
believe that as the salesmen advance in familiarity with the subject, it will be 
a great deal easier to advocate the proper 
silver in the proper setting. Your book will 
be read by all our sales people.” 

The manager of one of the largest Jew- 
elry stores in the East says about the 
“Modern Way to Sell Sterling :” 

“The book has been placed within handy 
reach of our salesmen. . . . I want to con- 
gratulate you on having thought out such 
a splendid plan, because of all the various 
kinds of advertising and plans that have 
been sponsored by various manufacturers, 
I believe that this is the most. comprehen- 
sive and best of its kind.” 

Leading Jewelers throughout the coun- 
try have been generous in the praise of this 
modern way to sell Sterling. But the plan 
would be as naught without the correct de- 
signs to meet modern tastes in interior dec- 
oration. These TREASURE Solid Silver 
provides—and proves !—with the constantly 
increasing preference for TREASURE 
patterns. 

If you did not receive your copy of “The 
Modern Way to Sell Sterling,” please write 
us. 
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& BOWLEN CO. 


CREATORS of DISTINCTIVE TABLEWARE 


GREENFIELD:MASS. 





‘Treasure’ 
Solid Silber 


28. 


STERLING 9253/1000 FINB 
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THE CHARM OF €LEGANC THAT 
COMPELS IMMEDIATE INTEREST 


There’s inherent beauty in the handcraft- 
ing of these new Elgin Craft lighter sets... 
refinement and good taste in design give 
them an undeniable charm. Put several 
sets in your windows... we know they'll 
delight your customers. Order from your 
jobber, or direct from us, today. 


CLOIN AMCRICAN MEG. CO. 


FACTORY and GENERAL OFFICE at ELGIN, ILLINOIS 
NEW YORK: 20 West Forty-seventh Street 
CHICAGO: 35 Wacker Drive 
MONTREAL: 209 St. Catherine Street, East LONDON: 65 Holborn Viaduct 
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GOTHIC ELECTRIC MARINER ELECTRIC 
BRONZE CASES OF FAMOUS CHELSEA QUALITY AND DESIGN 


~ NOW-—— 
Ht LSTA CLOCKS 











Warren Telechron Company have done 
the unusual—they have entered into an 
arrangement with us whereby we are to 
offer certain Chelsea Clocks with the 
Telechron Motor. 


This latest achievement in clockmaking 
is of great importance to you. Now you 
DRAKE ELECTRIC may offer your patrons electric clocks of 
unique distinction—combining the un- 
questioned accuracy of the Telechron principle of timekeeping 
with the beauty of Chelsea bronze cases. All those character- 
istics of fine craftsmanship for which Chelsea Clocks—‘“Time- 
keepers of the Sea’”—have won fame are retained in these 
Telechron motored clocks. They are models which have already 
proved extremely popular with our standard lever movements, 
and will be recognized by your patrons as the “last word” in 
electric clocks of character. 


Mail the coupon for full details 


CHELSEA CLOCK COMPANY 
BOSTON MASSACHUSETTS 





GEORGIAN Pay Saar eee 
ELECTRIC ‘ £ a f 








Se 
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: Beautiful 
S Westclox 





Oe We Stcl Ox lams» 


HE new La Salle Series . . Models 401, 
402 and 403 . . introduces a captivating 
vogue in ultra modern alarm clocks that 

is being greeted with enthusiastic acceptance 
_.a Salable line for which the jeweler finds a 

ready demand .. . clocks that appeal to people 
of means who can well afford to buy what 


they want. 





WESTERN CLOCK COMPANY, 





There are three distinctive models . . . secure- 
ly built in a one piece metal case of rich Butler 


finish . . . silvered metal dial with graceful 
etchings . . . hands and numerals of strictly 
modern design .. . steady alarm. 3% inches 


in height . . . Extremely attractive. Priced to 
consumer at $6.00. Liberal profit. Your job- 
ber can supply you. 


LA SALLE, ILLINOIS, US A. 





ai ‘ _ August 28, 1939 
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A-618 Pat. Pend. 





Made in 1/20-12K White, Green or Yellow Gold Filled 

also Nickel Silver “Bluwite” ethan Sieiiilintah 

Stock Co. Products 
“NANCY LEE” 


Other Providence 
Stock Co. Products 
“NAVIGATOR” 


“ ” i « DERNE 

ues ‘if ASK YOUR JOBBER NOW BEAUTY” r 

“FOLD-ON” FOR SELECTION OF : a ee 
a PROVIDENCE STOCK CO. for Women 





WATCH BRACELETS 


PROVIDENCE STOCK COMPANY 


100 Stewart St., Providence, R. I. 
11 Maiden Lane, New York 29 E. Madison St., Chicago 424 S. B’way, Los Angeles 
ON RR i RRR OO Cen RR RRR REARS PRR 
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NEWARK, NEW JERSEY 


Stands for Quality and Reliability 
In Jewelry of Highest Grade 








Necklace Clasps and Novelty Jewelry 


Rondelies. Barrel-clasps. 
Costume Jewelry Findings 


MODERN NOVELTY CO., INC. 


126 South St., Newark, N. J. 


14kt. Bead Necklaces, and loose beads. 


Gold and Silver Seamless Tubing. 


Burstow, Kollmar & Co. 
18 Columbia Street 


Sterling Fireless Silver 


Reduces polishing to a minimum and obtaine 
lasting brilliance. 
JOHN J. JACKSON 4 CO. 


All Sterling aad Fine Stivers Rolling fer the Trade 








Go) 





[Stern MG 
STERNGEr ™ 


RINGS 
And Pendants to Match 
Ghrough wholesalers only 


401-7 MULBERRY STREET 











BARRASSO & BLASI 


THE HOUSE OF CAMEOS 
10 and 14K Cameo Jewelry 


CAMEO BROOCHES 
fuew Crystal Pendants, Becoches, , 
Dismond Mountings Ladies Stone Rings 
at the right price 
Sold through Wholesalers only 
31-33 Governor Street Newark, New Jersey 








RINGS— a speciaity with 
Louis Bleiberg 


836 Mulberry Street 





Geld and Platinum Solders— 
“Clinten Alloys” 
For White, Green, Yellow Gold 


Refiners of Precious Metals 


Clinton Refining Co., Inc. 


91-93 East Kinney St. Newark, N. J. 


HENRY RUFEISEN-INC 


MANUFACTURERS OF 


DINGS OFAAQUALITY 


126-128 South Street 
Chicago Office, 81 N. State St. 


18K White Gold Rings 
Set with fine white diamonds. 
Retall from $25. up. 


MARTIN H. WIEDMANN 


23 Longworth St. Newark, N. J. 





Cc. B. W., Ino. 


10, 14 and 18K Rings—Jobbers Only 


391 Mulberry Street Tel. Market 83820 
New York Office, 98 Nassau St. 








ALEX A. HASTREITER 
IMPORTER & JOBBER IN 
DIAMONDS, WATCHES ANP 
JEWELRY 


207 Market St. Phone Mulberry 2498 


SEND FOR SAMPLES 
WASHABLD | 
TAGS issues: 
ALL COLORS 

ARCH CROWN MFG. CO. 


81 Warren 8t. Newark, N. J. 
Originators and Patentees 











Wefferling, Berry, Wallraff Co., Inc, 
FINE seonmmunes JEWELRY 
Elght Rose Street 








M. ALEXANDER 


Manufacturer of 
GOLD RINGS 


Tel. Mitchell 1458 60 Columbia St. 








Jewelers’ Settings and Solders 
Refiners and Smelters 


BAKER & CO., INC. 


Murray and Austin Sts. 
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designs of new * 


BRILLIANCE _ apm 


ag ar ee 


Peckham Jewelry is inexpensive jewelry — beautiful adaptations of the 
genuine. The exquisite designs and atmosphere of quality appeal 
to the heart of every woman. If you are not selling Peckham 
Jewelry, your wholesaler will be glad to show you the 
latest numbers, and tell you of many jewelers 
whom he sells who find the line ex- 
ceedingly profitable 

to handle. 


J. H. PECKHAM 
& SONS 

NO. ATTLEBORO, 
MASS. 


N. Y. SALESROOM 
9 MAIDEN LANE 


oe Xchbav A? 


ST a ea owe owe 


J. H. Peckham & 
Sons, Hst’d 1893, 
identify all products 
of their manufac- 
ture with these 
initials. 

J. H 


“If she can’t afford the genuine she will buy Peckham Jewelry’’ 
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Through two cen- 

tueies marking the 

standard quality of 
fine watches. 


Jules Jiirgensen has achieved an exclusiveness in these 
Baguette Watches appealing to the up-to-date and discern- 
ing woman. 


Platinum—Diamond Studded and Adjustable Cords— 
and a large assortment of designs. 


HENRY FREUND & BRO. 


Sole Agents for U. S. A. 
20 West 47th St. New York 








. peat oe Tees] 
oh, ar ona 
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At Your Service— 


For 20 years the writer of this advertisement, who is still in his 30’s, has 
been associated with the jewelry trade in a position which has brought him 
in contact with every branch of the industry. 

My knowledge of the trade and acquaintance among retailers, manu- 
facturers and wholesalers, make me a valuable man for some firm in or 
around New York. With this knowledge and training I am well equipped 
to handle office or do contact work. Can furnish excellent references. I 
will appreciate an opportunity for an interview suiting your convenience. 





Address P., 4045 


Care Jewelers’ Circular 
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DESIRABLE! SALABLE! 
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BARCLAY, a unique and striking gen- 
tleman’s watch band. Fine solderless, 
seamless mesh. A three fold, sliding clasp 
produces an extra aperture for ease in pass- 
ing over larger hands. Offered in two 
qualites of green and white gold—14Kt. 
and gold-filled. 


TWO DESIGNS OF DISTINCTION by EDGE 


(Sold through Jobbers) 


LAUSANNE, a new creation of singular 
and practical beauty. Guaranteed solder- 
less. Very fine round cord mesh, adjust- 
able to fit any wrist. Four qualities—gold- 
filled, 14 Karat, 18 Karat and Platinum. 


Also available as a mounting for diamonds. 





W. C. EDGE JEWELRY COMPANY 


480 Washington St. 


Newark, N. J. 





Attend the 25th Annual Convention of the American 
National Retail Jewelers Association, New York City, 


September 16-17-18-19.: 


See the Jewelry Trade Papers for particulars. 


Place your FIRE and WINDSTORM INSURANCE with the National 


Jewelers Mutual Fire Insurance Co. 


This is the only Jewelers Insurance Company run by jewelers. 


You can also get your Automobile, Plate Glass and Workmen’s Compen- 


sation through us at a liberal saving. 
Mutual Casualty Company. 


We place it with the Hardware 


Up to date the saving to jewelers on all kinds of insurance written or 


supplied by us has been over FIVE HUNDRED THOUSAND DOLLARS. 


We write policies as large as $50,000 and as small as $500 depending on 
your needs and the conditions surrounding the risk. 


THE NATIONAL JEWELERS MUTUAL 
FIRE INSURANCE COMPANY 


Milwaukee, Wis. 
276 Third St. 


Neenah, Wis. 
State Bank Bldg. 
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HERE AGAIN—THE CLASS RING AND BIN SEASON 





What other order of Jewelry can you sell that will be delivered to from twenty to one hundred 


fifty customers? 


surprise you. 


Customers who should prove to be valuable assets to your business in the future: Graduates, 
as you know, are the future Citizens of your community. 


Go -after the class ring and pin business in your section of the country; the results will 








Send for our High Grade line of samples, so that you can cinch the order. 








Chicago: 


end us your special order wor 


WENDELL & COMBARNY 


New York: 36 West 25th Street 


Special Manufacturers for the Retail Jewelry Trade 
Ss 


618 W. Jackson Blvd. 























REPRODUCTION 











HAND WROUGHT JUG 
No. 3705—3 Pts. 


FROM A JUG, BY ROBT. & 
SAMUEL HENNELL, LONDON 


1807 


CURRIER GG ROBY 


217 E. 38th ST. 


NEW YORK 








. 


PAWTUCKET 








Are You Looking For Value? 





If 


order. 





You will find it in 
® Brand 


JEWELRY FINDINGS 


Their excellence merits 
your confidence. Have 
your material dealer sup- 
ply them on your next 


You Are 





Ask for 


© 
Brand! 








Sold by Reliable Material Dealers Everywhere 


. FULLER & SON CO. 
Established 1858 


CHICAGO 


NEW YORK 




















\DELPHIA ~~ PA 
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LET US HELP YOU  [ rome. 


for the 
JEWELRY 
CRACK THE HARD NUTS [| =: 
Ask the 
While The JEWELERS’ CIRCULAR pro- on 
vides information each week on subjects of » rg 
general interest, there are many specific ques- JEWELERS’ 
tions that arise in your business that we will CIRCULAR 
be glad to help you with. i 


. Hk P ‘ Inf tion C i 
This service is supplied without charge to natant, 


our subscribers, and involves no obligations of a. ae ie py Pay Ba 
any kind. The manager of our Information items of any of the many prod- 
Bureau will be glad to be of assistance at any ucts handled in the jewelry store. 
time. Write him and let him help you crack The identification of trade marks 
the hard nuts. To be assured of prompt, per- (either active or obsolete.) 


; Technical information relating 
sonal service, address your letters to to Hastiean, Sees ee 


tice, Engraving, Repairing, 
Working Metals, Recipes for 





Manager, Information Bureau Finishing, etc. 

EPR The JEWELERS’ CIRCULAR Make = office yous heodgnae- 
RATTPY © p ters. on us for whatever 
¢ UP» ee ee eee ee eee service we can render in the se- 
es i Jy NEW YORK lection of merchandise that you 


are interested in. 


A Unit of the United Business Publishers, Inc. 

















HANDY & HARMAN 








1835” 


—the standard 
of high quality, 
heaviest silver 
plate by R. 


Wallace and KARAT-GOLDS 


Sons, is as sig- 






Beautiful Dependable 


Easily-worked 





nificant in the in yellow, green, white and our new 

manufacture of **Sun-Glo”—at a lower actual cost than 

silver @ is you can make them yourselves. 

1869” in its Better, too, because more accurately 

distribution by uniform in color, fineness and working 
qualities. 


Gold Solders to Match 


J. W. JOHNSON sierioe 


Specializing in plated 


flatware since 1869 HANDY & HA N 
You are invited to learn why. 97 William St. New York City 
Principal Plant: Bridgeport, Conn. 
14 Maiden Lane, var 1 W. 47th St. 425 Richmond St., ne ee Fulton & Gold Sts., 


New York City Providence, R. I. New York City 
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Now or Ten Years Hence 





DON’T WORRY 


ABOUT 
BANDITS — BURGLARS — THIEVES 








THAT IS OUR BUSINESS 
YOUR CARES BECOME OURS WHEN YOU OBTAIN ONE OF OUR 


JEWELERS’ - BLOCK - POLICIES 








REFER YOUR OWN INSURANCE BROKER OR AGENT TO US 


ask McGee 


47 Years in the business of 


INSURANCE 
AND NOW STRONGER THAN EVER 





WM. H. McGEE & CO., Inc. 


11 South William Street 
13 Gold Street 
New York 


Insurance Exchange, 


175 West Jackson Boulevard 


Chicago 














FASHION’S LEADER 
The Pendant Necklace 


These pendant necklaces can be had in 
genuine crystal, amethyst, topaz, rose 
quartz, carnelian, chalcedony, chrysoprase, 
lapis, mounted in sterling silver and 14kt. 
gold. Also necklaces without pendants. 
Earrings and Bracelets to correspond. 


LEWY & CO. 


329 Fifth Ave. NEW YORK 


Specialists in 
Semi-precious Stone Jewelry 








NO SPLIT 


TheNew bifferent 
Wrist Watch Strap 


Made of beautifully 
tanned calfhide— 
genuine ostrich— 
alligator — lizard or 
snake skin. The end 
of this strap is made 
in one piece that ab- 
solutely cannot split 
or fray. The absence 
of all stitching makes 
the NO-SPLIT an 
exceedingly durable 
and beautiful strap. (Jee 
Now being used by Wg 
Gruen, Illinois, JBN, 
and other fam- 

ous watches.- 





PATENT 
PENDING 








pA... 
‘ ‘ 4 
a 6. 

; The NO-SPLIT is guaranteed to 
’ wear and retain its re a 
appearance for ONE FULL Y 
The end of every strap is a 
lutely guaranteed against split- 
ting. The NO-SPLIT must satisfy. 


ung 
PRICE 


This new idea, NO- 
SPLIT watch strap 
will retail at $1.50 to 
$2.00. A special in- 
troductory price of 
$7.00 per dozen is 
quoted to jewelers 
who act quickly and 
take advantage of 
this really wonderful 
strap by rushing 
their orders either 
direct to the manu- 
facturer, A. Sauer 
& Co., Glenn Bldg., 
5th and Race Sts., 
Cincinnati, O., or to 


their local jobbers. 


A. SAUER & CO. cincinnati, On10. 
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of tre Woes biq Jewelry Centers both 


BUY ML 


NEW YORK 












NEW YORK ... World Market Place . .. Serving the discriminating, and also the millions . . . 
Facing the centers in Europe, close to all the world .. . With its smart shops and clever craftsmen 
. . - Fashion Center and Focal Point of a whole continent ... Shop in NEW YORK. 





ARTIFICIAL PEARLS 


Lays, Curistiz & Co. 
“Oriente” Pearls 


65 Nassau St. 


BADGES, EMBLEMS, MEDALS 


Disces & Crust, 15 John St., Medals, Cups, 
Badges, Class Rings, Special Order Work 


Sixnock & SHERRILL 15 Maiden Lane 
Emblem Buttons, Rings, Charms and Pins 


BALANCES, SCALES 


Cunistian Backer, Inc. 
Balances (Diamond and Gold) 


92 Reade St. 


CHAINS AND BRACELETS 


Rosenretp CHatn Mrc. Co. 102 Fulton St. 
Gold, Plat. Chains & Gold Watch Bracelets 


CLOCKS 


Norman M. Mornzis 542 Fifth Ave. 
Importer, Boudoir, Traveling Clocks, Watches 


Bzuxrzy Socnarp, 3 Maiden Lane. Importers 
of Fine Desk, Boudoir, Traveling Clocks 


CRYSTAL—COLORED GLASSWARE 


T. G. Hawxes & Co. 542 Fifth Ave. 
Decorated Crystal and Silver Mounted Crystal 


CHINAWARE 


Mappocx & Miter, Inc. 39-43 W. 23rd St. 
“Royal Worcester China” 


DIAMOND IMPORTERS AND 
CUTTERS 


Baumcotp Bros., Inc. 62 West 47th St. 


Diamond Cutters 


Biansaum Presser Co., Inc. 62 W. 47th St. 
Diamond Cutters 


Cuas. P. GotpsmitH & Co. 20 W. 36th St. 
Loose Goods, Mfrs. of Plat. & Dia. Jewelry 


Saiman Bros. & Co. 234 W. 39th St. 
Diamond Imp., Mfrs. Plat. and W. G. Rings 


Bzrwarp J. WiENER, 71 Nassau St., Room 1408. 
Diamond Imp. & Cutter—Repairs & Recutting. 


J. R. Woop & Sons 15 Maiden Lane 
Diamond Cutters, Jewelry Mfrs., Omega Watches 





NOVELTIES 


Atma FeLtpMaANn 389 Fifth Ave. 
French Marcassites in Initial Pins, etc. 


S1ncer Jewetay Novettizs, Inc. 9 Maiden Lane 
Specials in Jewelry Jobs and Novelties 


PEARLS 


Papazian Baros., Direct Importers, 2 W. 46 St. 
Undrilled & Seed Pearls, Zircon, Jade, Coral. 


PRECIOUS AND COLORED STONES 


BrerpensacH Sons, Inc. 48 W. 48th St. 
Diamonds, Precious and Imitation Stones 


Max DurArrourc, LTD. 580 Sth Ave. 
Synthetic Calibre, Ring Stone, Importers 


Jures Franwxirx, Inc. 
Pearls and Precious Stones 


Max NatHan Co. Estab. 1886. 68 Nassau St. 
Pearls, Precious, Imitation Stones. Mail orders. 


J. L. Warmer Co., Inc. 36 W. 47th St. 
Importers and Cutters of Precious Stones 


452 Sth Ave. 


REAL STONE COSTUME JEWELRY 
Arax Jiny. Mrc. Co., Inc. 74 W. 46th St. 
Real Stone, Costume and Seed Pearl Jewelry 


Asiatic Art Jewetrzy Co., Inc. 22 W. 48th 
Chinese Jade, Seed Pearl, Artistic C’t’me J’l’y 
Boyayian’s Sons Co., Inc. 64 W. 48th St. 
Seed Pearls and Art Jewelry Manufacturers 
Inp1a Jewetry Co., 307 5th Av. East Indian, An- 
tique, Enameled, Gold, Silver, Real Stone J’l’y 
Kerren BrotrHers 353 Fifth Ave. 
Genuine Amber Beads & Amber Jewelry 
Mortimer B. Kiinc “The House of Jades” 
Necklaces, Costume Jewelry. 65 Nassau St. 


A. S. Nayyar, 145 W. 45th St., Manufacturer 
of Oriental Fine Art Jewelry, also Repairing. 


REAL STONE GIFTWARE 


Avcust Dincetpzix & Son 551 Sth Ave. 


Real Stone Ash Trays, Special Order Work 


Leo Boray1an & Co., 10 W. 47th St., Seed Pearl 
Jly., Special Order Work and Remodeling 





PRECIOUS METALS 


Baxzr & Co., Inc. 30 Church Se 
Jewelers’ Settings and Solders 


REPAIRS FOR THE TRADE 


S. Hetrzr & Co., 49 Maiden Lane 
Silversmiths, Jewelers, Platers, and Colorere 
I. Rosznzaum 36 West 47th St. 
Fine Jewelry Repairing—Special Order Work 
Factory P. Tizcus 93 Nassau &. 


Repairers; Watches, Dials, Supply Material. 


NatHan Worx 42 W. 48th St. 
Fine Watch Repairing for the Trade 


RINGS, RING MOUNTINGS 


DatTEerpaumM & FrizpMan 1 W. 47th St. 
Manufacturers of Gold Rings and Mountings 


SEED PEARL JEWELRY 


Eastern Peart Co. 64 W. 48th St. (Mfrs.) 
Seed Pearl and Oriental Costume Jewelry. 


SILVERWARE 


Dersy Sitver Co.s 10 Maiden Lane, World Re 
nowned Hollow, Toiletware, Novelties, Pewter 


WATCHES—AMERICAN 


AvPHevus L. Brown 15 Maiden Laze 
Watches: Waltham, Elgin, Howard, Hamiltce 


WATCHES—IMPORTED 

Crzzan Warcu Co., Inc., 512 Sth Ave. Agents 
for Frey Watches and Baguette Movements 

Corntzszat Watcze Co., Watches and M’ta. 
M. Foerster & Son, Agency, 15 Maiden Lane 

A. SHarizo & Son 48 W. 48th St. 
Specializing in Men’a Platinum Watches 


I, Tannzensaum Co. 42 W. 48th St. 
Importers of Swiss Watches and Movements 
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Gem Stone Rings 


Diamond 


Sapphire 
Emerald 


— Star Sapphire 
Star Ruby 


























W.P.M£ TEIGUE, Inc. 


36 WEST 47 STREET 
NEW YORK 
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CIRCULAR 


THE JEWELERS’ 


August 28, 1930 





Special Notices. 


Payable invariably in advance. | 

Rates under all headings except “Situ- 
ations wanted” $1.50 for first 25 ‘words. 
Additional words, 5c. a word. 

SITUATIONS WANTED 75c. for first 
25 words. Additional words, 5c. a word. 

Heavy type, $3.00 for first 25 words. 
Additional words, 10c. a word. 

Name, address, initials and abbrevia- 
tions count as words, and are charged for 
as part of the advertisement. 

Display cards, $11.00 an inch. 

If answers are to be forwarded, 15c. 
extra to cover postage must be enclosed. 

Advertising matter addressed to Classi- 
fied advertisers will not be delivered. 

Advertisers who are not subscribers 
should send 25c. if they desire a copy of 
the paper containing their advertisement. 

Special notice forms close 10th of month, 

Unless the advertiser instructs us to pub- 
lish his name and address, all answers will 
be directed care The Jewelers’ Circular. 

In answering ads, do not enclose original 
letters of recommendation, send duplicates. 

To avoid unnecessary correspondence 
mention your location in the advertisement. 


Jewelers Publishing Corporation 
Main Office, 239 W. 39th St., N. Y. 





Situations Wanted. 
Under this heading, 75c. for first 25 
words, 5c. for each additional word; 
minimum charge, 75c. 





DESIGN whole or part time; special de- 
signs made to order; new ideas. Address 
“P., 3991,” care Jewelers’ Circular. 


DESIGNER, original ideas, platinum jewelry ; 
thoroughly experienced; best references. 
Address “R., 3990,” care Jewelers’ Circular. 


POSITION WANTED as watchmaker; can 
wait on trade. Joseph Chimzar, 11720 
Findlay, Detroit, Mich. 


SHIPPING CLERK, experienced, with full 
charge of department. Address “N., 4110,” 
care Jewelers’ Circular. 


STENOGRAPHERS, BOOKKEEPERS, 
typists, clerks furnished, no charge. Ful- 
ton ency, 93 Nassau St., Cort. 7392, 
New York. 


{F YOU ARE IN NBED of a watchmaker, 
jeweler or optician, write to aay! Paul- 
- & Co., 37 So. Wabash Ave., Chicago, 




















BOOKKEEPER, over 10 years’ experience 
jewelry line, thorough knowledge all detail 
work, capable taking charge; references. 
Address “S., 3778,” care Jewelers’ Circular. 


YOUNG LADY, eight years’ experience with 
a precious and semi-precious stone house ; 
A-1 references. Address “G., 3956,” care 
Jewelers’ Circular. 


ENAMELER, 15 years’ experience; also do 
ewelry work; first-class references; New 
ork or vicinity preferred. Address “M., 
3960,” care Jewelers’ Circular. 











YOUNG MAN, 28, wishes connection with 
reliable concern; eight years’ retail experi- 
sence; can trim windows. Address “V., 
4001,” care Jewelers’ Circular. 





“WATCHMAKER, SALESMAN, 13 years’ 
experience, wants position; married, aged 
32 years; references. Address “W.,” Box 
122, Terra Alta, W. “wm 





EXPERT WATCHMAKER, Swiss or Ameri- 
can; fine work; good salesman ; percentage 
basis or salary; references. “Watch- 

. maker,’’ 7 West 101st St., New York. 





“WATCHMAKER, 14 yoore experience, de- 
sires position with first class house; will 


start at once. Address “C., 4052,” care 


Jewelers’ Circular. 


WATCHMAKER, A-1, long experience at 
bench; able to estimate; thoroughly re- 
liable on wrist watches; highest reference. 
Address “E., 4053,’’ care Jewelers’ Circular. 


YOUNG LADY, six years’ experience in job- 
bing line, desires position as order and 
repair clerk. Address “K., 4103,” care 
Jewelers’ Circular. 








BOOKKEEPER, TYPIST, 10 years’ experi- 
ence in jewelry line; complete charge; 
excellent reference. B 1-Bay 39th St. 
Edgemere, L. I 


FIRST CLASS polisher and lapper on gold, 
platinum ; can color; wants position or part 
time. Phone Ambassador 4976, or address 
“R., 4096,” care Jewelers’ Circular. 





EXPERIENCED platinum and all around 
jeweler, also able to do engraving and 
setting, desires position. Address “V., 
4071,” care Jewelers’ Circular. 


YOUNG MAN, 23, with car, seven years sell- 
ing rings and jewelry in Pennsylvania and 
New England states; good following. Ad- 
dress “T., 4098,” care Jewelers’ Circular, 





WATCHMAKER, 30 years’ bench experience, 
Al on all grades; commission or salary ; 
available at once. Address ‘“S., 4067,” 
care Jewelers’ Circular. 


DISPLAY MANAGER, producing business, 
building cards, posters and windows, wants 
larger contact. Address “D., 4086,’’ care 
Jewelers’ Circular. 


SALESMAN, experienced, young man, de- 
sires connection ; ring manufacturing house 
preferred. Address “O., 4111,’’ care Jewel- 
ers’ Circular. 


SALESMAN with following among resident 
buyers, New York, desires line of watches 
or novelty jewelry. Address “A., 4117,” 
care Jewelers’ Circular. 


YOUNG LADY SEEKS POSITION in office 
of a reputable wholesale concern where she 
could be of general assistance. Address 
“C., 4124,” care Jewelers’ Circular. 


YOUNG LADY, bookkeeper and stenographer, 
seven years’ experience full charge of dia- 
monds, platinum and jewelry office. Ad- 
dress “R., 4120,” care Jewelers’ Circular. 

















EXPERIENCED watchmaker and salesman, 
capable of taking charge of repair depart- 
ment; have watchmaker’s certificate; also 
best of references. Address “E., 4088,” 
care Jewelers’ Circular. 





YOUNG LADY, several years’ experience 
jewelry manufacturing concern; take com- 
plete charge of factory office; first class 
references. F. Moskowitz, 3045 East 6th 
St., Brooklyn, N. Y. 


SALESMAN, 10 years’ experience, acquainted 
with jewelry jobbers and retailers New 
York City, also west to Detroit; affiliation 
considered only with concern of merit. Ad- 
dress “X., 4076,” care Jewelers’ Circular. 


EXPERIENCED instalment Lge wok d sales- 
man with highest of references desires con- 
nection with a reliable organization; can 
take charge of branch store. Address “A., 
4082,” care Jewelers’ Circular. 


ASSISTANT BOOKKEEPER, typist and 
general office worker, wishes position with 
retail jeweler or wholesale manufacturing 
concern; experienced; references. Mary 
Weiss, 319 Alabama Ave., Brooklyn, N. Y. 














HIGH CLASS diamond setter and engraver, 
can handle repairing; salesman; moderate 
— accepted for steady employment; 
excellent references. R. Fudge, 629 Brook- 
lyn Avenue, Dayton, Ohio. 


SITUATION WANTED BY ENGRAVER 
such as cutting for enamel, carving, orna- 
mental, lettering, etc. ; willing to go any- 
where. Address “Q., 4113,” care Jewelers’ 
Circular. 





YOUNG MAN, 26, wishes position as watch- 
maker; capable of quality workmanship 
on clocks and watches; prefer New Eng- 
ar Lawrence Francis, New Castle, 

aine. 


CREDIT SALESMAN, experienced in check- 
me credits and handling collections; good 
all around man; no temporary or Christ- 
mas position considered. Address “E., 
4126,” care Jewelers’ Circular. 





WATCHMAKER, just finishing wesmentiins 
school, will work for $15 per week; har 
worker; prefer permanent place ; best ref- 
ences. Address “X., 3920,” care Jewelers’ 
Circular. 


YOUNG MAN, 23, with retail experience, 
desires steady position with wholesale or 
retail concern; can furnish best of refer- 
ences. Abe Esacoff, 911 Southern Boule- 
vard, Bronx, N. Y. 





SALESMAN, having long acquaintance with 
department store buyers, retail jewelers, 
Middle West territory, would like to con- 
nect with a manufacturer. Address “Re- 

liable, 3974,” care Jewelers’ Circular. 


YOUNG MAN, 22, desires position with re- 
tail jewelry concern in New York City; 
five years’ experience; best references. 
— “A., 4007,” care Jewelers’ Cir- 
cular. 


RETAIL SALESMAN, Christian, 10 years’ 
experience in cash and credit stores, de- 
sires change; now employed in New York 
City. Address “Q., 4038,” care Jewelers’ 
‘Circular. 


ENGRAVER with ten years’ experience in 
retail jewelry store, wants permanent 
position; highest of references. Raymond 
Darnell, 1232 Tecumseh Ave., Indian- 
apolis, Ind. 


FIRST CLASS JEWELER, age 30; expert 
mechanic; finest jewelry repairing and all 
classes new work; dependable; can also 
wait on trade. Address “H., 4059,” care 
Jewelers’ Circular. 

















WATCHMAKER, Swiss, 30 years’ experience 
on high grade watches, wants permanent 
position; New York, Philadelphia or South 
New Jersey. Address H. Meyer, S. Main, 
Vineland, N. J. 


WATCHMAKER, age 34, 18 years’ experi- 
ence, American and Swiss watches of high- 
est grades, desires permanent position New 
York or suburb; Al references. Address 
“A., 4123,” care Jewelers’ Circular. 


CREDIT AND COLLECTION manager, with 
thorough knowledge of instalment business, 
desires to make change; competent sales- 
man and able to dress windows. Address 
“S., 4121,” care Jewelers’ Circular. 


YOUNG LADY connected with manufactur- 
ing jeweler for three years; can take care 
of factory payroll; knowledge of bookkeep- 
ing, typing and sketching. Address “G., 
4118,” care Jewelers’ Circular. 


BOOKKEEPER, TYPIST, seven years’ ex- 
perience manufacturing platinum-diamond 
jewelry line; can take charge of orders, 
repairs, stock and all details; references. 
Address “V., 4119,’ care Jewelers’ Circular. 


WATCHMAKER, fully experienced all makes; 
good salesman, wishes position imme- 
diately; go anywhere; age 33, married; 
salary or commission. Address Box 14, 
Lynwood, Calif. 


YOUNG LADY, bookkeeper, stenographer; 
competent, ambitious; three years’ experi- 
ence in jewelry and diamond house; excel- 
lent references. Address “X., 4091,” care 
Jewelers’ Circular. 




















SALESMAN, Christian, 14 years’ retail 
experience, desires .permanent position with 
reliable concern catering to the better class 
of trade. Address “A., 4047,” care Jewel- 
ers’ Circular. 





YOUNG LADY, capable, reliable, thoroughly 
experienced in every phase of jewelry line; 
complete charge of office and factory; 
seven years’ experience with one concern. 
Address “H., 4057,’’ care Jewelers’ Circular. 





POSITION BY FINE JEWELER, diamond 
setter and engraver; good on both new and 
repair work; can furnish unquestionable 
references. Address “B., 4083," care 
Jewelers’ Circular. 





INSPECTOR; retired jewelry manufacturer 
desires position as jewelry inspector; is 
general jeweler, able to design and also set 
diamonds. Address “L., 4104,” care Jewel- 
ers’ Circular. 


WATCHMAKER, 27, German, 12 years’ ex- 
perience, five years in the U. S. A., good 
references, full set of tools, desires steady 
position in store or with importer. August 
Boeckl, 416 Himrod St., Brooklyn, N. Y. 


SALESMAN with thorough knowledge of 
instalment jewelry business, desires to 
make a change; can furnish highest pos- 
sible references both as to ability and 
integrity. Address “G., 3785,” care Jewel- 
ers’ Circular. 
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SITUATIONS WANTED—Continued 
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WATCHMAKER, OPTOMETRIST, Iowa and 
Nebraska license, desires position with re- 
liable firm; 19 years’ experience at the 
bench and 17 years as an optometrist; 
ive references. Address “G., 3918,” care 
Fewelers’ Circular. 


ENGRAVER AND WATCHMAKER, 20 
years’ experience, fast and accurate, would 
like position in retail store where highest 
type of work is expected; best references. 
Address “H., 4018,” care Jewelers’ Cir- 
cular. 


BOOKKEEPER, OFFICE MANAGER, 30, 
12 years’ experience, notes, banking, 
credits, collections, financial statements; 
can sell; college graduate; references; 
nominal salary. Address “M., 4032,” care 
Jewelers’ Circular. 


SITUATION, FEMALE, by _ experienced 
double entry bookkeeper with executive 
ability; also capable selling; open_ for 
position September or October, in New 
York City. Address J. Goldblatt, 264 
Baden St., Rochester, N. Y. 


FIRST CLASS WATCHMAKER, engraver, 
stone setter, clock and jewelry repair man, 
with store experience; highest references ; 
pleasing personality. Address. Fred Mc- 
pies, care Peoples Jewelry Co., Toledo, 

o. 




















PORTER, seven years’ experience as handy 
man in jewelry store; does bead-stringing, 
crystal fitting, window-display recoverin 


and small electrical repairs. Edwar 
seerem, 3863 Edgecombe Ave., New 
York. 





FIRST CLASS WATCHMAKER, fine sales- 
man, jeweler and engraver, 20 years’ ex- 
rience, eight years on railroad watches, 
esires position New York State or Pennsyl- 
vania. Address “D., 4051,” care Jewelers’ 
Circular. 


EXECUTIVE BOOKKEEPER, - secretary, 
stenographer, 15 years’ wholesale watch 
and diamond jewelry experience; entire 
charge; selling ability; part time work 
considered. Address “T., 4069,” care 
Jewelers’ Circular. 


BALTIMORE PREFERRED; first’ class 
watchmaker, German, 35 years old with 
15 years’ experience on smallest wrist and 
high grade gents’ watches, desires position 
Oct. ist. Address “P., 4065,” care Jewel- 
ers’ Circular. 


WATCHMAKER, 17 years at bench, com- 
petent engraver, capable on all grades, 
desires change Sept. 1; American born, 
gentile; Pennsylvania, New York, New 
Jersey. Address “O., 4064,” care Jewelers’ 
Circular. 














RETAIL SALESMAN, 20 years’ experience, 
selling diamonds, watches; good manager, 
buyer, trimmer; personality, credentials; 
reasonable salary; wants connection with 
reliable firm. auser, 4300 Drexel Blivd., 
Chicago. 





EXPERIENCED pawnbroking clerk and 
salesman, desires connection with reliable 
house; can assist counterman; good stock- 
keeper and generally reliable all around 
man; highest of references. Address “Y., 
4081,’ care Jewelers’ Circular. 





SALESMAN MANAGER, long identified in 
credit jewelry business, not interested in 
New York City or chain propositions; 
capable of installing complete credit and 
collection system. Address “D., 4125,” care 
Jewelers’ Circular. 





SALESMAN, 10 years in Pennsylvania, sell- 
ing diamonds, watches, and best grade of 
jewelry to the best trade, wants line with 
responsible firm who will give drawing or 
Salary and expenses. Address “A., 4115,” 
care Jewelers’ Circular. 





SALESMAN, young man, 28, understands the 
business from every angle, past 12 years 
hardened by conditions in the business, 
desires permanent connection with manu- 
facturer or jobber; best references. Ad- 
dress “R., 4114,” care Jewelers’ Circular. 


DIAMOND SETTER AND JEWELER, 18 
years’ experience on — and gold 
special order work and repairs, can make 
anything by hand, do gilding, plating, etc., 
wants position as working foreman. Ad- 
dress “P., 4093,” care Jewelers’ Circular, 








YOUNG LADY, six years’ high grade experi- 
ence in the jewelry line, retail and whole- 
sale; typist, shorthand, selling, merchan- 
dising, desires position with reliable 
concern; first class references. Address 
Room 1101A, 36 W. 47th St., New York. 


Lines Wanted. 


Minimum charge €25 words) $1.50 
Additional words, 5 cents a word. 





FIRST CLASS WATCHMAKER wants posi- 
tion with responsible firm; either salary or 
commission; Bradley training with years 
experience at trade, also selling experience ; 
best of references; age 26; any points con- 
sidered if offer is satisfactory. L. H. Shel- 
ton, Murray, Kentucky. 


FIRST CLASS WATCHMAKER, German, 15 
years’ experience, perfect on high grade 
watches of all sizes and makes, close timer, 
all tools, specialist on bracelets, five years 
with leading American watch house, de- 
sires permanent position. Address “T., 
4122,” care Jewelers’ Circular. 


INSTALMENT MANAGER, salesman, 15 
years’ experience, full knowledge of mod- 
ern window trimming, advertising, check- 
ing of credits, care of collections, purchas- 
ing; clever salesman; have very good 
record; can show results; fine references. 
Address “H., 4099,” care Jewelers’ Circular. 











YOUNG MAN, practical experience, executive 
ability, 10 years with leading manufactur- 
ing jewelry concern, capacity factory super- 
visor and production manager; if you are 
desirous of obtaining a man of confidence 
and trust please communicate; references. 
Address “Q., 4094,” care Jewelers’ Circular. 


SUPERINTENDENT with practical experi- 
ence and executive ability, wishes to as- 
sume full responsibility of creating and 
producing general line of tool-made jewelry 
for entire output of factory; is thoroughly 
familiar with modern methods of efficiency 
and standardization of costs. Address “E., 
3976,” care Jewelers’ Circular. 


WATCHMAKER, American, 33, 16 years’ ex- 
perience in American factory, Swiss im- 
porters and retail stores; can also wait on 
trade; capable of repairing all makes and 
sizes of watches right, with smallest pos- 
sible percentage of comebacks; best refer- 
ences; New York City or Westchester 
County preferred. Address “P., 4112,” care 
Jewelers’ Circular. 


YOUNG MAN, 32 years of age, neat in ap- 
pearance and of good character, desires 
position with wholesale jewelry concern for 
inside and outside work; ex-service man; 
never drank or smoked; 15 years’ experi- 
ence on Maiden Lane; best of references 
from any of the leading jewelry houses on 
Maiden Lane. Address “M., 4105,” care 
Jewelers’ Circular. 


PRESENT MANAGER, merchandiser, buyer 
in leading jewelry, leather and gift store 
in large city, will consider similar position ; 
owner retiring; long experience sales and 
advertising director, window display creator 
and builder of gift departments in estab- 
lished jewelry concerns; full knowledge 
merchandising in all gift allied lines; 
highest references. Address “T., 4048,” 
care Jewelers’ Circular. 


CAN I HEAR from a good reliable jewelry 
store that is in need of a first class com- 
bination man, jeweler, diamond setter and 
engraver? I will guarantee to satisfy the 
most critical customer as to quality and 
service; can wait on trade, give estimates 
on gall special order work and all kinds of 
repair work; am 36 years of age, married, 
and can furnish the best of references. 
Address “H., 4056,’’ care Jewelers’ Circular. 


WATCHMAKER, MECHANIC, specialist 
on every kind of make; have own 
tools, latest makes; now employed; 
desirous of changing to locate in the 
East; correspondence invited; steady; 
good reference. Address “J., 3983,” 


eare Jewelers’ Circular. 























AT YOUR SERVICE; for 20 years the 
writer of this advertisement, who is still in 
his 30’s, has been associated with the 
jewelry trade in a position which has 
brought him in contact with every branch 
of the industry; my knowledge of the 
trade and acquaintance among retailers, 
manufacturers and wholesalers, make me 
a valuable man for some firm in or around 
New York; with this knowledge and train- 
ing I am well equipped to handle office or 
do contact work; can furnish excellent 
references; I will appreciate an oppor- 
tunity for an interview suiting your con- 
venience. Address “P., 4045,” care Jewel- 


ers’ Circular. 





SALESMAN with producing ability desires 
side line on commission is for 
Coast; have large personal following. Ad- 
dress “L., 3827,” care Jewelers’ Circular. 


EMANUEL LEVENE, 704 Market St., 

San Francisco, selling retail trade for 

years, wants samples up-to-date 

new numbers or short lines for im- 
mediate action. 


IF YOU WANT THE SERVICES of a live 
wire Pacific Coast representative who can 
produce results, communicate with me; 
have large personal following of many 
years standing among retail and instal- 
ment jewelers and desire manufacturers 
ring and mounting line; no dra ac- 
count; commission basis only; maintain 
headquarters in Los Angee: highest ref- 
one. Address “J., 3826,” care Jewelers’ 

reular. 


LINE WANTED for Chicago and Middle 
West by salesman ten years selling job- 
bers, department stores, instalment, 
and large retailers; prefer gold rings, 
mountings and costume jewelry. Ad- 
dress “Circular, 240°’, 1104 Heyworth 
Bldg., Chicago. 


Side Lines. 
Minimum charge (25 words) $1.50 
Additional words, 5 cents a word. 




















SIDE LINE; wanted, by a leading manufac- 
turer, salesmen with high class non-con- 
flicting line, to carry a splendid exclusive 
line of metal gift items, ornaments, etc., 
for the better jewelers and gift shops. Ad- 
dress “F., 4095,” care Jewelers’ Circular. 


WANTED, A SALESMAN with a showroom 
in Chicago, and following among depart- 
ment stores and jobbers, to sell as a non- 
conflicting side line, on commission basis 
only, one of the very finest lines of popular 
priced salt and pper shakers in the 
United States; entire Middle West open at 
present; state full particulars in first let- 
ter. Peerless Silver Co., 249-255 Varet St., 
Brooklyn, N. Y. 


MANUFACTURER of metal gift wares will 
consider exclusive arrangement with high 
class sales organization; very artistic, gold, 
silver and bronze finished figures and orna- 
ments (equal to the best on the market) 
to retail from $5.00 to $25.00 and upwards. 
Address “A., 4089,” care Jewelers’ Circular. 


Help Wanted. 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word. 

















WANTED, first class jeweler and engraver; 
must come well recommended ; send samples 
in first letter. L. J. Schaul & Co., Augusta, 
Georgia. 


WANTED, YOUNG WATCHMAKER who can 
also repair clocks and jewelry; state age, 
experience, what you can do, reference and 
along expected. Box 35, Huntington, W. 

a. 


WANTED, WATCHMAKER;; 10 years’ ex- 
perience in first class stores essential. 


Address “B., 4050,” care Jewelers’ 
Circular. 











WANTED, SALESMAN IN MIDDLE WEST 
territory to represent leading manufacturer 
of silver plated ware and pewter; must 
furnish highest credentials and all details 
past experience, etc. Address “C., 4092,” 
care Jewelers’ Circular. 


WATCHMAKER who can repair wrist 
watches, act as salesman; one who can 
engrave preferred; position perma- 
nent; salary $65 week. W. H. Bishop, 
Ely, Nevada. 


(Special Notices continued on page 104) 
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Special Notices. 


(Continued from page 103) 


For Sale. 


Stores, Stocks and Businesses 
Minimum charge (25 words) $1.50 
Additional words, 5 cents a word. 








JEWELRY STORE, Lee, Massachusetts, in 
the Berkshires, paper mill town; fine store, 
good location; ill health the reason for 
selling. George A. Colton, Lee, Mass. 


JEWELRY STORE FOR SALE, with or with- 
out stock ; fine watch repairing department ; 
best location in New York City; good op- 
portunity ; reasonable. Address “A., 4132,” 
care Jewelers’ Circular. 


FOR SALE, JEWELRY STORE in Phila- 
delphia, Pa., established 17 years; stock 
and fixtures will invoice about $12,000; 
sales for past ten years average $19,000; 
repairs average $4,000; low rent. Address 
“W., 3846,’’ care Jewelers’ Circular. 


SMALL JEWELRY STORE, mid-Manhat- 
tan, near subway and elevated stations; 
good watch repair trade; ideal spot for 
practical man; reasonable rent, good 
lease; sell cheap to quick buyer. Address 
“D—D., 4037,” care Jewelers’ Circular. 


FOR SALE, JEWELRY STORE without stock ; 
established 32 years; modern fixtures, with 
Holmes protection; good opportunity for 
watchmaker; good business section of 
South Brooklyn. Address “G., 4055,” care 
Jewelers’ Circular. 

















FOR SALE, fully equipped jewelry store; 
nice fixtures, staple stock; all necessary 
tools for work; place has first class repu- 
tation; owner just died; will invoice and 
make reasonable terms. Chas. L. Smith, 
Baxter Springs, Kansas. 


JEWELRY STORE, fully equipped, estab- 
lished 14 years, located in one of Florida’s 
most thriving cities, very little competi- 
tion; this is opportunity for buyer wanting 
an established business. Address “Florida, 
4106,” care Jewelers’ Circular. 


STORE FOR SALE, established here since 
1913; good trade but on account of death 
in my family I was forced to give up active 
business; a good opportunity for a young 
man; not much stock on hand; will sell 
reasonable. Address “F., 4074,” care Jewel- 
ers’ Circular. 


SMALL JEWELRY STORE for sale, estab- 
lished since 1910; large three-story build- 
ing, all improvements, and a _ two-story 
brick garage; price $30,000 for all; selling 
on account of old age and ill health; this 
store has a good trade, mostly with colored 
people. Address “R., 4066,’ care Jewelers’ 
Circular. 


JEWELER, OPTOMETRIST, 
same section Brooklyn, N. Y., 














established 
over 23 
years, offering for sale jewelry department 
including stock and fixtures, retaining opti- 
cal department; rent to jeweler only $100; 
modern front and fixtures; wonderful op- 
portunity for right man. Address “S., 
4097,” care Jewelers’ Circular. 





A REAL OPPORTUNITY in San Diego, 
California, for a practical watchmaker 
and jeweler; old established jewelry store 
with steadily increasing business; now on 
a good paying basis; price $6,500; reasons 
for selling fully explained;. terms to: re- 
liable party; this is well worth investigat- 
ing. Address “J., 4060,” care Jewelers’ 
Circular. 





For Sale. 


Tools, Equipments, Merchandise 
Minimum charge (25 words) $1.50 
Additional words, 5 cents a word. 





Are Saree a eel Sth sc, “Nee 
e Com a 68 ’ e 
York. Bosardus 3252. 


WINDOW PLATFORM, double deck with 
trays, size 5 ft. 9 in. by 5 ft. 5 in.; wonder- 
ful display; original cost $500; sell cheap. 
Address “P., 4131,” care Jewelers’ Circular. 








FRANCIS No. 
new. Address 
Circular. 


COMPLETE OUTFIT of mennanay jewelry 
fixtures; 32 feet of wall cases; 32 feet of 
floor cases; watchmaker’s room and dia- 
mond room in front; cashier’s partition 
across the rear; mahogany panel work for 
walls; two excellent jeweler’s safes. Write 
3d wire the Samuels Company, Davenport, 
owa. 


FOR SALE, two jewelers safes, forty-eight 
(48) by fifty-four (54) inches, outside 
measurements; one burglar and fireproof 
safe, two inch steel inner door equipped with 
two combination locks and pressure bars, 
outer door, one combination lock; one fire- 
proof safe, key lock steel inner door; com- 
bination lock outer door. For further in- 
— write Lange, Jeweler, Cincinnati, 

io. 


Business @pportunities. 


Minimum charge (25 words) $1.50 
Additional words, 5 cents. a word. 


3 engraving machine, like 
“E., 3738,” care Jewelers’ 




















HVERY EFFORT is made by The Jewelers’ 
Circular to keep ite advertising columns 
clean. Advertis under B 


must 


etrict censor- 
ship requirements of The Jewelers’ Circular. 





MR. JEWELER, do you want cash for your 
stock and fixtures. Write or wire, J. A 


Conn., 416 Swetland Building, Cleveland. 
Ohio. 





DO YOU WANT CASH for any of your 
stock or stock and fixtures? rite or wire 
8. Siegel & Co., Keith Theater Bldg., Cin- 
cinnati, Ohio. 


DON’T SELL your stock and fixtures until 
you see us; we come to see you at our 
own expense; we will pay you more. 
Wolff & Co., 156 E. 42nd St., New York. 


WE WILL GUARANTEE to get you 100 
cents on the dollar for your surplus or en- 
tire stock; full particulars on _ request. 
B. Wolff & Co., 156 E. 42nd St., New York. 


CAN SELL your store, stock and fixtures for 
cash in ten days. Wire or write Robert E. 
Jones & Co., 3629 Wabash Ave., Cincinnati, 
Ohio. Jewelry auctioneers and brokers. 


PARTNER WANTED by an established 
jeweler; one who is capable as a salesman 
or to take charge in the factory. Address 
“G., 4129,” care Jewelers’ Circular. 


ALWAYS PAID HIGHEST CASH PRICE 
for complete jewelry stocks and fix- 
tures. Sell out to old reliable Joseph 
M. Gordon, Room 603, Province Bldg., 
Boston, Mass. 


IF SELLING your business, list with us; 
the only exclusive service for jewelers in 
America. National Jewelers’ C erative 
Pales 7erese, 412 Holland Building, St. 

s, Mo. 


I HAVE PAID the highest cash pricé for 
jewelry stores for 40 years; I am a 
positive buyer if you really want to 
sell. Isaac Rich, Room 516, 387 
Washington St., Boston, Mass. 


HIGHEST CASH PRICES PAID for your 
surplus stock of diamonds, watches and 
jewelry; send your stock to me and 
receive money by return mail; national 
bank references; all business strictly con- 
fidential. Emil Noel, 29 E. Madison 8&t., 
Chicago, Ill. 


QUICK RESULTS, cash at once; we pay 
the highest prices for your entire stock 
or any part of it; check by return mail; 
all shipments held ten days; National 
Bank reference. Benjamin D. Sachs, 
1210 Mallers Bldg., Chicago, IIl. 


ARE YOU GOING OUT OF BUSINESS? We 
pay highest cash value for entire stock or 
part of jewelry, diamonds and fixtures; 
communicate with us, it will be to your 
advantage; rating and references of the 
highest order. Van Praag & Co., 545 

Broadway, New York, established 1889. 



































WE PAY MORE; before selling jewelry 
or fixtures, see us; small or large 
stock; we see you at our expense and 
give bona fide cash offer; (or send sur. 
plus stock and get cash by return 
mail); best references. Colmes 
Brothers, 11 Beacon St., Boston, Mass, 


GANSBERG BROS., INC., will buy your sur- 
eg or entire stock and fixtures or estates 
or cash; our direct outlet enables us to 
pay you higher prices; all communications 
strictly confidential; bank and trade refer- 
ences of the highest character. Write 87 
sr gee Lane, New York. Telephone John 








WILL PAY SPOT CASH for your entire 
stock or part of it; our immense retail 
jewelry business places us in a_posi- 
tion to pay you more than anybody; 
check by return mail; best bank ref- 
erences; business confidential. M. 
Bennett & Co., 59 E. Madison St., 
Chicago, III. 


IF YOU WISH TO RAISE MONEY quickly 
and surely, our dignified, effective, per- 
sonal, modernistic sales service for reliable 
jewelers will solve your problem; or 
you wish to sell out, we will buy your 
complete jewelry stock and fixtures (large 
or small), and pay best cash price; all 
communications treated in strict confi- 
dence. Write or wire, Simon Cohen, 527 
White Building, Buffalo, N. Y. 


ARE YOU IN NEED OF MONEY? We 
will pay you highest market price for 
your entire stock or part; check sent 
by return mail; will hold merchandise 
for your approval; reference: First 
National Bank of Chicago; business 
strictly confidential; give us a trial on 
old gold and silver; established 1900. 
Emanuel Maltz Co., 1005 Mallers 
Bldg., Chicago, Ill. 


DO YOU WANT TO REALIZE MORE for 
your entire stock and fixtures? Then sell 
out completely to us, get your cash and 
retire; it is the only logical way; you can 
-profit from our many years’ experience 
in the jewelry market by receiving our 
appraisement quickly and fag E all 
correspondence kept in strictest confidence; 
ship your dead or surplus stock to us, 
express collect and realize the cash by 
return mail; remember that you are under 
no obligation to keep the check if it is 
not satisfactory; but others have been 
satisfied, so no doubt you will be, too; 
bank and trade references furnished upon 
request; wire or write today to have our 
representative call on you, or send in that 
surplus goods and receive your cash. 
— Bros., 333 Washington St., Boston, 

ass. 


Wanted to Purchase. 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word. 

















WANTED, Rivett No. 608, precision back 
geared screw cutting lathe, with or without 
attachments. Address Frank Hecht, Wood- 
bury, N. J. 

WANTED TO BUY a complete set of up-to- 
date jewelry fixtures; store located in 


Massachusetts; give full description. Ad- 
dress “C., 4084,” care Jewelers’ Circular. 


Special Order Work and 
Repairs for the Trade. 


Minimum charge (25 words) $1.50 


Additional words, 5 cents a word. 











GUN REPAIR WORK for the trade; expert 
sho » Yifle, revolver and automatic 
pistol repair work; send for wholesale gun 
and ammunition catalogue. A. F. Stoeger, 
Inc., 509 Fifth Ave., New York. 


DESIGNING, ETCHING, jottering, sports 
scenes, fine line etching of portraits, land- 
oaagen, and ornamentation relief or in- 
taglio. J. J. Kwik, 512 Franklin Ave., 

Nutley, N. J. 
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SPECIAL ORDER WORK AND REPAIRS 
FOR THE TRADE—Cont. 








THE JEWELERS SHOP SERVICE of 36 
West 47th St., New York, offers you the 
best of workmanship in repairing small 
and complicated watches and cl , also 
jewelry repairing, engraving and diamond 
setting; one trial will convince you; mail 
— attended promptly. Phone Bryant 
71626. 


———————————eee 


Watch Work for the Trade. 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word. 











WATCHMAKER WANTS WORK to do for 
two jewelers; highest grade work guaran- 
teed; 20 years at bench; five-days’ service ; 
reference. Thomas G. Clark, 1211 West 
Cambria St., Philadelphia, Pa. 


WATCH MAINSPRINGS of unusual dimen- 
sions, not obtainable on the open market 
in U. S. A, can be made to your special 
order by us, if you submit sample or speci- 
fications. ndvik Watch ~ ge Be Inc. 
88 Park Place, New York. akers of 
Crescent and R. R. Inspector brand main- 
springs. 


WATCH REPAIRING TO THE TRADE with 
a guarantee; positively no watch cleaning 
machine used;. every movement taken 
apart; only experts employed; seven day 
mail order service; at it since 1921; let us 
convince you. Ss. . Peck & Company 
(formerly 29 East Madison St.), now 
located 55 E. Washington St., Chicago, IIl. ; 
members National Jewelers Board of Trade. 


| 


To Let. 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word. 














FOR RENT, part of office with desks and 
phone service; unobstructed north light. 
Room 1105, 48 West 48th St., New York. 





FOR RENT, PART OF SHOP suitable for 


diamond cutter, diamond dealer or manu- 
facturer; North or South light; 16th floor. 
44 W. 48th St.. New York. 


SMALL OFFICE, part or whole, furnished, 
unfurnished; reasonable rental. Room 
ae 10 West 47th St., Bryant 3149, New 
York. 








FOR RENT, part of jeweler’s office on Fifth 
Avenue, New York, to engraver or diamond 
setter; with telephone service if desired. 
Telephone Murray Hill 9295. 


JEWELRY STORE OPENING shortly in 
Flatbush ; part of store and one window to 
rent to optician. Call Ingersoll 0875, or 
Peresman, 1365 Flatbush Ave., Brooklyn, 


N. 


——————————— 


Information Wanted 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word. 











WANTED, the address of Mr. Nat Clairfield, 
jewelry salesman, for important business 
transaction. Apply immediately to. ‘M., 
4062,” care Jewelers’ Circular. 














PM#iscellaneous. 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word. 





WATCHMAKERS! Increase your ability 
through the highly recommended books: 
“Rules and actice for Adjusting 


Watches,” and “Practical Balance and 
Hairspring Work’; circulars on request. 
Walter einlein, Waltham, Mass. 





NEW UNBREAKABLE RING TAG 


PAT. APPL’D FOR 
3 will NOT crack away from rings—WASHABLE 
INKLESS feature or plain for ink marking. 
Special Button attached@—NO TOOLS required, also 
for gyelets. All colors. Write for samples. 
UNIVERSAL TAG COMPANY 
Paper tags si tags Celluloid tags 











tring 
780 So. 18th St., Newark, N. J. 





ee 
We Will Buy-- 


your entire business or part 
of your stock and also estates, 
and will pay highest cash for 
same; records show we 
bought out some ef the larg- 
est concerns threughout the 
United States; bank and mer- 
cantile references ef the high- 
est character; it will be to 
your advantage to communi- 
cate with us. 


BROOKLYN 


PURCHASING SYNDICATE 


FRANK WALKER, PROPRIETOR 
610 Broadway Brooklyn, N. Y. 








THE 
BREAKERS 








32 Years at the Same Address 


ee 





THE WASHBURN 


MAGIC NUT SECURITY 
For Ear Studs, Automatic Holder 
Scarf Pins, Etc. for Scarf Pins 





14K—Plated 


Platinum—18K White 
18K—14K—10K 
Rolled Plate—Sterling 


aa SAFETY CATCH i 


Open For Brooches, etc. Closed 


18K. White. 18K., 14K., Large and Small Size. 
Descriptive Circular on Application 

Pearl Drilling, Stricging and Adj. a Specialty 
Special Order Work and Repuiriny 








C. IRVING WASHBURN [eg Fulton se. 





REPAIRING 
of All Kinds 
American or foreign make: 
WATCHES, CHIME & 
ELECTRIC CLOCKS 


Use of First-Class Material and 


Workmanship guaranteed 
OUR SPECIALTY: 


Fitting and Vibrating Hairsprings— 
Flat or Breguet. 


AMERICAN-SWISS JEWEL 


WATCH & CLOCK CORP. 
719 Sansom St., Philadelphia, Pa. 





COPYRIGHT 193@ FP. F. b. 








Firm in Germany offers for prompt 
delivery :— 


500 Rhodonite Necklaces 


200 Malachite . 
200 Lapis Lazuli “ 
100 Nephrite a 


Also any other articles in quantities made 
from the above stones at very attractive 
prices. Agents wanted. Write BOX 449, 
SELLS ADVERTISING OFFICES, 168 
Fleet Street, London, England. 








ON THE BOARDWALK 
New Jersey Avenue and the Beach 


ATLANTIC CITY, N. J. 


MODERN in construction, lux- 
urious in appointments and con- 
venient to all piers and amuse- 
ments. 


HmLMAN MANAGEMENT 





GARAGE ATTACHED 





























BEAUTIFULLY FURNISHED 


$3.00 Single Up 
$4.00 Double Up 


700 ROOMS 
WITH BATH AND 
CIRCULATING 


aie <7 
= RAM 


West of Broadway 


elt 
Hol il TUT 


| Home of the Paramount Grill 


JPORROCHGRSGROCRGRTRS CRRA ERTRSRTORARER RR RRe aE 











































HAIRSPRINGS? 


Go to a specialist with your hair- 
spring troubles. Just send balance 
wheel and bridge, stud and collet to 
vibrate Flat or Breguet hairsprings, 
Swiss and American, all sizes. 


SWISS HAIRSPRING SERVICE, Inc. 
116 Nassau Street New York City 
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AUCTION NOTICE! 


SALE BEGINNING 


Wednesday, Sept. 3rd, 1930 
at 10:30 A. M. 


BANKRUPT STOCK formerly H. H. 
Greiner, owned by Incorporated Jewelry 
Co. of the City of Bethlehem, removed for 
convenience of sale to our spacious building 


610 Broadway, Brooklyn, N. Y. 
A Very Large Stock of 


GOLD 
JEWELRY 


of every imaginable kind. 





Fine line of Ladies and Gents Watches, 
modern designs with highgrade movements for 
pocket and wrist. 

In addition thereto, Diamond Mounted 
Platinum Jewelry in the newest creations for 
Ladies and Gents. 

Also Loose Diamonds in various sizes of fine 
quality. 

Platinum Diamond Flexible Bracelets, 
Platinum Diamond Mountings, Diamond 
Lorgnettes, etc. 

A very fine assortment of highgrade Novelty 
and Costume Jewelry for prominent Gift Shops. 
R. F. Simmons and Sturdy Filled Jewelry. 


TOILET SETS, DESK and ELECTRIC 
CLOCKS 


About 15,000 pieces Sterling Silverware, 
Loving Cups, Bowls, Candlesticks, Flatware, 
Cups, Mayonnaise Sets, Plates, Platters, Bon 
Bon Dishes, new designs. A large assortment 
of Pewter Ware in sets and individual pieces. 

FIXTURES—tTrays, Boxes, Diamond Scales, 
Register, Typewriter, Check Protector, Rolled 
Top Jewelers’ Bench, Fancy Display Case, S. S. 
Showcases, Cabinets with Crystals, Optical 
Tester, Polishing Motor, etc. 

SPECIAL NOTICE—The entire offering at 
this sale represents a valuation of $147,500.00 
and will be sold in suitable trade lots. It is of 
such character suitable for the finest holiday 
trade and must be seen to be appreciated. 


Inspection invited Tuesday, September 2nd 
from 10 A. M. until 4 P. M. 


Brooklyn Purchasing Syndicate 
FRANK WALKER, Auctioneer 





Telephone Pulaski 1798 

























the Beautiful New- 
a aa HOTEL eae 


PLYMOUTH 


49% ST. EAST OF BROADWAY 
Rooms with private bath, circulating ice water and 


RADIO IN EVERY ROOM 


$74 .50 
DAILY 


SINGLE: $2.50, $3.00, $3.50 
DOUBLE: $4.00, $4.50 
Twin Beds, $5.00 
in the business, shopping and theatre centers 
H. G. YURDIN, Managing Director 











We Can Raise For You 
$5,000 to $10,000 


A WEEK right now accord- 
ing to size of stock. For full 
particulars write or wire 










B. WOLFF & CO. 


D dahl. Aauvei, 


tad 


156 E. 42nd St., N. Y. 
Tel. Ashland 5298 
















A Better Jewelers Cement 


A better, more scientific jewelers cement that does the job cleaner and 
more effectively. 7. zt beat for watch ecrystals—cracked stones— 
costume jewelry—as r—or for stone cementing. Send only 50c. 
for your bottle of SULE TIE, E, with simple instructions on how to apply. 
‘ ~ | Sent post paid. You'll be amazed with results. 

a sauemeco, A. SAUER & CO., Glenn Bidg, 5th and Race St. 
f cimecrmmats " Cincinnati, Ohio 















™ Protection Ring Guard 


Has no points to catch or scratch. 
Easy to put on—6 sizes. 
Made in all colors, 14 Kt. 


The Lion Safety Pin Clutch Co. 
20 W. 22nd St. New York 


* Method Patented May 7, 1929 
Pat. Feb. 20, 1917 No. 171227 





Pat. May 25, 1920 
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Ex-Divot Diggers know 


the worth of 


business papers 





-™ year I gota 


healthy tan digging divots. This year 
I’ve acquired a Pullman pallor digging 
for business. And let me tell you: 
this year I realize the dollars-and- 
cents value of my business papers.” 
You'll hear the same story from business 
executives the country over, in every line of 
industry or trade—yes, and from professional 
men too. These are the times that try the 
worth of every business thing. And from 
the welter of work and worry the business 
paper emerges with firmer friends and a 

brighter prestige than ever before. 
For the business paper is one institution 
which, without fuss or feathers, goes quietly 
about its work of 


NA yo telling how to doa 
a better job. And the 

THIS SYMBOL identifies an 2 
business concern of 


ABP paper... It stands 
for honest, known, paid 
circulation; straightforward 
business methods, and edi- 
torial standards that insure 
reader interest ...These are 
the factors that make a val- 
uable advertising medium. 


today is up against 


+- 
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the problem of doing a better job or going 
to the wall under pressure of competition. 

Hence the greater appreciation of business 
papers among business men—evidenced by a 
closer study of their pages and an increased 
use of the data that business papers bring. 
Hence the marked confidence in the leader- 
ship of business papers—shown by a readi- 
ness to follow their lead in the turmoil of 
changed conditions. 

Hence, too, the reliance upon the business 
paper as a primary advertising medium, in- 
dispensable for reaching industry, trade or 
profession—attested by a notable steadiness 
of business paper advertising volume. 


This publication is a member of the Associated Business Papers, Inc. 
...@ Cooperative, non-profit organization of leading publications in the 
industrial, professional and merchandising fields, mutually pledged 
to uphold the highest editorial, journalistic and advertising standards. 


+ 


THE ASSOCIATED BUSINESS PAPERS, INC. 


TWO-NINETY-FIVE MADISON AVENUE - NEW YORK CITY 
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CING! 


FOk. THE FIRST TIME 


STANDARD DIAL POSTING MACHINE 

















“Guarantees accurate foot position on any blank dial from the original 


dial or movement.” 

A—Adjustable board screw fitting on original dial post. 
B—Original dial or movement. 

C—Adjustable sliding scale mounted on revolving arm. 


D—Chuck holding new foot in exact position on new blank dial (E), 
corresponding with dial foot position by (A), on original dial or 


movement (B). 


E—Standard Dial Machine & Supply Co. imported blank metal dial. 


Sold direct to retail jewelers and wholesalers. 











SEE THIS MACHINE DISPLAYED AND DEMONSTRATED AT THE 
NATIONAL JEWELERS CONVENTION, NEW YORK, SEPT. 15-19. 








MANUFACTURED AND DISTRIBUTED BY 


(PATENT APPLIED FOR) 


No longer is it necessary to lose dial 
business! 
No longer is it necessary to carry large 
stocks of dials/ 
No longer is it necessary to delay and 
possibly disappoint dial customers! 


“Re-Dial Any Watch” 


with 
STANDARD DIAL POSTING 
MACHINE 


from our standard range of imported 
metal dials. 


With this machine and ten to twenty of our 

standard metal blank dials YOUR dial busi- 

ness can be increased and taken care of in 
your own department without delays. 


PROFIT WITH A STANDARD 
DIAL POSTING MACHINE 


PRICE 


$50.00 
COMPLETE WITH 


18 assorted enameled numeral and raised gold 
numeral imported metal dials. Sizes 41% ligne 
to 16 size. Round—oval and _ rectangular 
shapes. 

One electric pencil tip soldering iron, F. O. B. 
Pittsburgh, Pa., all shipments C.O.D. 

We also furnish dials as above described in all 
shapes and sizes to be used with Standard Dial 
Posting Machine at $9.00 per dozen, 
F.O.B. Pittsburgh, Pa., C.O.D. shipments. 


THE STANDARD DIAL MACHINE & SUPPLY CO. 


812-820 Empire Bldg. 


Pittsburgh, Penna. 
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But Thousands 
of Originals 


No Duplicates~ 
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Every “Lohengrin” Wedding or Engagement Ring 
is an original. Every one is perfectly uniform in 
weight and design. Every one bears the unusually 
deep carving, embodying the Orange Blossom so 
popular with all brides. They offer high quality 
at moderate cost. Just the combination your 
customers are seeking. 


Our many attractive sales helps are designed to in- 
crease your sales. Are you taking advantage of 
our counter and window displays? Ask about the 
rich, green velour counter pad, bound with silver 
cord, which we are supplying free of charge. 


SOLD THROUGH WHOLESALERS 


BLANCARD & CO., Inc. 


‘6 »._» WEDDING AND 
ohener LY ENGAGEMENT 


Genuine “Lohengrin” Rings are stamped with our 
“Lohengrin” trade mark. 








136 W. 52nd St., New York, N. Y. 


RINGS 
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Leadership! 


Any good Silverware dealer appreciates the sales 
value of design in Silverware. 








The right design means big business for him. 


The manufacturer who can put out the most suc- 
cessful design of all, can give him assured volume. 
Every Silverware dealer knows that the biggest- 
selling of all Silverware designs are Grosvenor and 
Deauville in COMMUNITY PLATE. 













He knows that Grosvenor and Deauville are only two 
of COMMUNITY’S design successes. 






He knows that no other Silverware manufacturer 
can show a record of design success that can com- 
pare with COMMUNITY'S. 





These things he knows by actual experience. They 
are proved values-proved by actual sales totals- 
and the proof is going right on in his store today. 
Design leadership, as a phrase, may be just words to 
him, but consistent design successes have a very real, 
practical meaning that can be measured in terms of 











cash. 






And now-the Nodblesse/ 






COMMUNITY PLATE 
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